This  18  no  idle  statement.  The 
printers  who  owii  copies  of  THE 
ENCYCLOPEDIA  OF  IDEAS  are 
turning  its  hundreds  of  practical 
money-making  ideas  into  profits 
every  day.  Grateful  letters  in  the 
files  of  the  publishers  prove  this 
to  be  true. 


YOU  TOO  CAN  MAKE  MORE  MONEY 
with  THE  ENCYCLOPEDIA  OF  IDEAS 


Mere  words  cannot  describe  its  content  and  proportions.  Printers  seeing  it  for  the 
first  time  are  speechless  with  amazement  at  the  incalculable  possibilities  for  profit 
It  has  been  acclaimed  by  eminent  printing  authorities  as  one  of  the  greatest 
achievements  the  industry  has  ever  seen.  Contains  over  1400  ideas  and  illustrations, 
288  pages  11x17  inches  in  size.  Entirely  printed  in  two  colors.  Beautifully  and 
durably  bound. 


YOU  DON'T  NEED  TO  READ  A  LOT  OF  WORDS.  THE 
ENCYCLOPEDIA  SHOWS  YOU  IDEAS  IN  PRINTED  FORM 

PRICE  *20.00 

You  couldn't  buy  the  experi¬ 
ence  that  went  into  it  for 
a  thousand  times  the  price. 

Send  Money  with  the  Order 

GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  SOUTH  DIARBORN  STREBT  CHICAGO,  ILLINOIS 


•Every  printing  office  should  have  one. 
•No  composing  room  should  be  without  it. 
•Salesmen  can  turn  it  into  more  sales. 
•  Students  find  it  all  practical  material. 


A  nnouncement 


SELDOM  used,  obsolete  equipment  is  a  prime  source  of 
unproductive  expense  in  needless  taxes,  rent  and  lost 
efficiency.  The  scrapping  of  much  or  all  of  it  would  be  a  boon 
both  to  the  industry  and  to  the  individual  firm. 

Printing  machinery  manufacturers  have  contributed  their 
share  toward  this  end  when  replacing  obsolete  equipment 
with  new  machinery.  However,  to  remove  and  scrap  such 
outdated,  unused  equipment  without  immediately  replacing  it 
might  be  equally  desirable  in  many  cases. 

Therefore,  to  any  reputable  concern  who,  by  previous  ar¬ 
rangement  with  us,  shall  scrap  any  cylinder  press,  we  are  pre¬ 
pared  to  issue  a  credit  certificate  good  for  five  years  and  in 
an  amount  four  times  that  of  the  machine's  scrap  value^  the 
printer  to  retain  the  actual  money  received  as  scrap.  No  im¬ 
mediate  new  Miller  purchase  need  be  made,  and  even  if  a 
credit  certificate  never  be  used,  the  holder  will  have  lost 
nothing  as  he  will  have  received  in  cash  the  actual  scrap 
value  of  the  machine  discarded. 

We  hope  by  this  means  to  assist  our  customers  and  those 
who  contemplate  the  eventual  purchase  of  Miller  Equipment 
to  rid  themselves  and  the  industry  of  machinery  once  an 
asset,  now  a  liability. 

Full  particulars  will  gladly  be  supplied  upon  request  or 
may  be  obtained,  in  many  instances,  by  a  simple  telephone 
call  to  your  local  Master  Printers’  Association. 


MILLER  PRINTING  MACHINERY  CO.,  PITTSBURGH,  PA. 


THE  FINEST  AND  MOST  UNUSUAL 
CATALOG  OF  ILLUSTRATIVE  MATERIAL 
EVER  PUBLISHED 


AT  ROCK  BOTTOM  PRICES  WHICH  ALLOW  YOU  A  PROFIT 

A  ‘‘really  different”  illustration  service  that  is  completely  flexible 
thereby  fitting  your  requirements  whatever  they  may  be.  Nearly  a 
thousand  attention  compelling  illustrations  are  cataloged  and  now 
available,  and  fifteen  to  twenty  new  ones  will  be  specially  drawn  and 
sent  to  catalog  holders  every  month. 

This  is  a  profit  builder  you  must  not  overlook.  Nothing  like  it  has  ever 
been  offered  before.  Each  and  every  one  of  these  illustrations  is  given 
as  much  creative  thought  as  a  drawing  made  specifically  for  an  indi¬ 
vidual  job. 

Catalog  contains  72  pages  size  9x12  inches.  One  section  printed  in 
two  colors.  All  illustrations  are  classified  and  indexed  for  quick  refer¬ 
ence.  You  can  find  the  illustration  you  want  at  a  moment’s  notice. 
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lUY  ILLUSTRATIONS  IN  THE  FOLLOWING  FORMS 

Electrotypes  or  Stereotypes  for  illustrating  letterpress  direct  mail 
pieces,  house  organs  or  small  advertisements. 

Newspaper  Mats  are  available  for  making  your  own  stereotypes, 
or  if  you  need  a  mat  for  easy  mailing  to  a  publication. 

^Photo  Proofs  that  show  all  the  detail  for  offset  reproduction  or  for 
making  zinc  etchings. 

f  Bronzed  Cellophane  Proofs  for  rotogravure,  or  any  other  process 
requiring  cellophane  proofs. 

I  Film  Negatives  up  to  four  times  size  shown  in  the  catalog  with  a 
I  maximum  size  of  7  by  9  inches. 

■  Glossy  Prints  up  to  1 0  by  13  inches.  These  enable  you  to  reproduce 
B  any  size  you  want — even  make  two  color  reproductions.  The  beautiful 
B  two  color  cover  design  on  our  catalog  was  made  from  a  glossy  print. 


MAIL  COUPON  TODAY  FOR— THE  FINEST 
ILLUSTRATION  CATALOG  EVER  PUBLISHED 

Includes  layouts  in  two  colors  showing  how  illustrations  can  be  used  and 
regular  monthly  bulletins  of  fifteen  to  twenty  new  illustrations  FREE. 

Send  $1 .00  with  order.  Your  dollar  will  be  credited  on  your  first  order; 
so  catalog  actually  costs  you  nothing.  We  continue  sending  monthly 
bulletins  FREE.  Rush  your  order  now,  before  the  supply  is  exhausted. 

AMERICAN  TYPESETTING  CORPORATION 

547  SOUTH  CLARK  STREET  •  CHICAGO,  ILLINOIS 


AMERICAN  TYPESETTING  CORPORATION,  547  S.  CLARK  ST.,  CHICAGO,  ILL 
Enclosed  is  $1.00  for  which  send 


■e  your  Catalog  of  Sales  Building 
lustrations.  I  understand  that  $1.00 
uill  be  credited  to  my  account  to 
<N>ply  on  my  first  order,  and  that 
you  will  send  me  your  monthly  bul- 
blins  containing  new  illustrations 
Nch  month  FREE  of  charge. 


NAME. 


COMPANY 
ADDRESS- 
cin _ 


STATE. 


% 


the.  Pape^  9  WcwU" 

Successful  printers  know  that  the  one  sure  way  of  closing  a  sale 
is  by  showing  the  customer  a  dummy  which  he  likes.  Then  he 
doesn’t  go  shopping  elsewhere.  For  this  reason  the  Beckett  Perpetual 
Auto-file  is  the  greatest  selling  tool  a  printer  or  advertising  man  can 
have.  With  its  aid  you  can  show  your  customer  instantly  thousands 
of  different  papers  and  combinations  of  paper. 

The  Beckett  Perpetual  Auto-file,  only  nineteen  inches  high,  contains 
297  dummy  sheets,  9x12  after  folding,  including  179  different  items 
of  the  most  attraaive  cover,  text,  offset  and  opaque  papers  obtainable. 
The  contents  are  perpetually  renewable  without  cost  or  effort.  The  steel 
cabinet  is  beautiful  and  never  wears  out.  If  you  are  in  the  graphic  arts 
it  may  be  yours  for  the  nominal  price  of  $5.00,  but  a  fraaion  of  its 
cost.  Money  refunded  if  you  tell  us  within  thijty  days  you’re  dissatisfied. 

THE  BECKETT  PAPER  COMPANY,  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  1848 
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BIG 

LITTLE 

I 

JJxJVone-up 

8kx  11  two-up 


•  How  much  of  your  work  can  be  run  on 
11x17  one-up  or  8^x1 1  two-up?  Plenty. 
And  the  bulk  of  it  can  go  on  the  Little 
Giant,  America's  lowest  priced  cylinder 
m  ^  ■  iHi  press.  With  a  top 
I  speed  of  3500 

■  **  ■  ^  ■  0^  hour  and  fully 

automatic,  the  Little  Giant  is  built  for 
simplicity  and  accessibility .  .  .  speedy 
lock-up  and  changes,  quick  makeready 
and  accurate  control  of  register.  Quick- 
set  feeder  handles  anything  from  onion¬ 
skin  to  4-ply  card  stock  .  .  .  regulation 
post  cards,  letterheads,  envelopes,  office 
forms,  labels,  decalcomanias,  blotters  and 
broadsides.  Ask  your  ATF  Salesman  or 
Agent  for  the  Little  Gi€Lnt  press  sheet. 


AMERICAN  TYPE  FOUNDERS 

Iftbendorfer-  Wills  Division :  200  Eimora  Ave.,  Elizabeth,  N.  J.  Branches  and  Agents  Everywhere 


'/pcs  used;  Grayda,  Franklin  Gothics  and  Stymies 


GAM'S  APRIL  AIDS 

You  will  receive  helpful  information^  liter¬ 
ature  and  samples  on  request  or  by  pinning 
any  of  the  items  listed  to  your  letterhead 
and  mailing  to  company  mentioned 


Tympan  Samples 

The  Cromwell  Paper  Company, 
4801-29  S.  Whipple  St.,  Chicago, 
ni.  Please  send  your  free  work¬ 
ing  samples  of  Cromwell  Special 
Prepared  Tympan  Paper. 

(Graphic  Arts  Monthly,  4/40) 


Line-Up  Tables 

Craftsman  Line-Up  Table  Corpora¬ 
tion,  49-59  River  St.,  Walttiam, 
Mass.  Please  send  me  information 
about  Craftsman  Line-Up  Tables. 
(Graphic  Arts  Monthly,  4/40) 


Miterers  and  Band  Saws 

H.  B.  Rouse  &  Company,  2214  N. 
Wayne  Ave.,  Chicago,  Ill.  Please 
send  me  illustrated  circulars  de¬ 
scribing  Rouse  Band  Saws  and  Ro¬ 
tary  Miterers. 

(Graphic  Arts  Monthly,  4/40) 


21  Ways  to  Get 
New  Business 

Hammermill  Paper  Company,  Erie, 
Pa.  Please  send  me  a  copy  of  your 
book  "21  Ways  to  Keep  a  Clear 
Desk,"  which,  I  understand,  will 
help  me  show  my  customers  how 
they  can  use  business  forms  to 
save  time  and  speed  up  their  office 
routine. 

(Graphic  Arts  Monthly,  4/40) 


Folding  Machine  Helps 

Russell  Ernest  Baum,  615  Chestnut 
St.,  Philadelphia,  Pa.  Please  send 
me  descriptive  booklet  and  other 
information. 

(Graphic  Arts  Monthly,  4/40) 


Blatchiord 
Honeycomb  Base 

E.  W.  Blatchford  Co.,  63  Park  Row, 
New  York  or  900  W.  18th  St., 
Chicago.  Please  send  information 
relative  to  your  Blatchford  Honey¬ 
comb  Base. 

(Graphic  Arts  Monthly,  4/40) 


Counting  Machines 

F.  B.  Redington  Company,  110  S. 
Sangamon  St.,  Chicago,  Ill.  Please 
send  without  cost  your  Catalogue 
of  Counting  Machines. 

(Graphic  Arts  Monthly,  4/40) 


P.  M.  C.  Metal  Blocks 
and  Toggle  Bases 

The  Printing  Machinery  Company, 
436  Commercial  Sguare,  Cincin¬ 
nati,  Ohio.  Please  send  me  your 
free  catalog  on  your  Metal  Blocks, 
Toggle  Bases  and  Hook  System. 
(Graphic  Arts  Monthly,  4/40) 


Equipment  Bulletin 

Type  &  Press  of  Ill.,  220  S.  Jefferson 
St.,  Chicago.  Please  send  me  the 
latest  bulletin  of  machinery  values 
covering  efficiency  equipment  for 
the  modem  pressroom,  composing 
room  and  bindery. 

(Graphic  Arts  Monthly,  4/40) 


Guaranteed  No-Offset  Ink 

E.  I.  Kelly  Co.,  Kalamazoo,  Michi¬ 
gan.  We  want  to  end  offset  but 
you've  got  to  show  us!  So  please 
send  full  details  regarding  your 
Free  Trial  Offer  on  Wotta  Black 
Inks. 

(Graphic  Arts  Monthly,  4/40) 


6 


The  Graphic  Arts  Monthly — April,  1940 


Ifou  Can  Do  It  Easier  ...  |1 

at  Less  Cost . . .  with  a  1 


CHALLENGE  LEVER 

paper  cutter 


operation  is  the  iirst  thing 
to  look  for  in  a  lever  paper  cutter; 
jnd  on  this  point.  Challenge  Cut- 
ten  rank  as  the  best  buy.  Their 
long,  scientifically  curved  lever 
gives  you  maximum  leverage.  The 
wide,  highly  polished  knife  with 
its  ihearing-dip  action  cuts  keenly 
through  the  stock.  Fast, 


Challenge  Lever  Paper  Cutters  (sibove)  are 
made  in  two  sizes:  26^-inch  (265)  and 
30^-inch  (305).  Challenge  Pony  Cutters 
are  made  in  16^-inch  (162)  and  19%-inch 
(193).  With  or  without  stand.  Mail  coupon 
for  new  Challenge  Paper  Cutter  catedog. 


THE  CHALLENGE  MACHINERY  CO. 

©RAND  HAVEN,  MICHIGAN 

CHICAGO 

17  E.  Hubbard  Si.  200  Hudson  St. 


/I 
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THi  PRINTING  INDUSTRY 


Volume  12 


Number  4 


CONTENTS 

Year  Book  Profits — and  Headaches . . 

Charles  A.  Wright 

Printers'  Presentations  . . 

S.  K.  Hargis 

The  Weak  Spot  in  a  Printing  Business . 

Charles  R.  Rosenberg,  Jr. 

How’s  Your  Advertising . . . . 

Harold  Marshall 

The  Dangers  of  Starting  Small . 

George  M.  Dodson 

Photographic  Craze  Revives  Old  Printing 

Process  . 

Harry  White 

Typesetting  Questions . 

H.  C.  Rockwell 

Monotype  Questions  . 

Charles  Broad 

Presswork  Questions  . 

Magnus  A.  Arnold 

Composing  Questions  . . 

Haywood  H.  Hunt 

Photomechanical  Questions  . 

/.  S.  Mertle 

Bindery  Questions  . 

R.  S.  Shane 

Graphic  Arts  Oddities . . . 

Gordon  A.  MacLean 

Editorials  . . 

Paper  Questions  . . 

Arnold  J.  McAneny 

Rubber  Plate  Questions . 

Harry  Loose 

Proofreaders’  Corner  . 

Albert  H.  Highton 

Communications  . 

Tricks  of  the  Trade . . . . 

News  Notes . 

Classified  Advertising  . . 

Index  to  Display  Advertisers . . . . . 


Publication  office 
608  So.  Dearborn  Streetf  Chicago 
Telephone  Harrison  0486 


Eastern  sales  office 
17  East  42nd  Street,  New  York 
Telephone  Murray  Hill  2-6770 


The  ONLY  graphic  arts  publication 
sent  every  issue  into  every  known 
graphic  arts  plant  in  the  country  and 
to  thousands  of  executives  at  their 
homes. 


Subscription  to  individuals,  not  exec¬ 
utives,  $1.00  per  year  in  the  V.  S.; 
$2.00  per  year  outside  of  the  U.  S, 


Member  Controlled 


PIVB  HUNDRBD 
TBARS  OF 
PRINTING 


Circulation  Audit,  Inc, 
Printed  in  U.  S.  A. 


This  issue  64,750  copies  printed — 64,383  copies  first  mailing 

THE  WORLD’S  MOST  WIDELY  READ  GRAPHIC  ARTS  MAGAZINE 
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HAMMERING 


minutes  spent  in 
proofs  of  forms  in  chases 
—and  get  proofs  that  can  BE  READ. 

The  No.  03  Vandercook  offers  the 
INEXPENSIVE  method  of  proving 
forms  up  to  25}^''x  34*'—  full  news* 
paper  pages  or  job  and  small  auto* 
matic  press  forms  in  chases. 

Though  priced  low,  the  No.  03 
Vandercook  prints  GOOD  proofs  of 


a  single  type  or  a  capacity  form  with* 
out  makeready  or  impression  change. 

Newspaper  and  commercial  plants 
large  or  small  will  find  the  No.  03 
Vandercook  Proof  Press  a  time  saver 
and  a  profit  maker. 

Complete  information  on  the  No. 
03  Vandercook  Proof  Press  and -other 
inexpensive  models  will  be  sent  at 
your  request  and  without  obligation. 


VANDERCOOK  &  SONS 

Main  Oiiice  and  Factory  Eastern  Branch 

906  N.  Kilpatrick  Ave.,  Chicago  218  E.  45th  St.,  New  York  City 


Canada:  SEARS  LIMITED,  Toronto,  Montreal,  Winnipeg,  Vancouver 


KOR  BDOt  ntms 

and.  Headaches 


k  CHARLES  A.WRIGHT. 


'A  Printing  of  high  echool  and  college 
year  books  may  be  the  source  of  consid¬ 
erable  added  revenue — or  it  may  be 
the  worst  headache  that  ever  came  into 
your  shop. 

A  large  part  of  the  difference  lies 
in  your  understanding  of  student  edi¬ 
tors  and  faculty  advisors,  each  anxious 
to  make  his  volume  “the  best  ever”  and 
often  having  but  a  vague  idea  of  how  a 
book  is  produced. 

Year  book  editors  too  often  begin 
their  learning  after  being  named  to  the 
editorship.  Unless  there  is  a  good  fac¬ 
ulty  advisor,  the  printer  himself  must  be 
advisor,  trying  to  keep  the  editors  and 
the  institution  happy,  while  earning  a 
few  honest  dollars. 

Year  books  today  are  primarily  pic¬ 
ture  books,  containing  individual  pho¬ 
tographs  of  the  graduates  and  faculty 
members,  group  pictures  of  organiza¬ 
tions,  and  views  and  action  pictures. 
There  is  little  typesetting  per  page. 
Makeup  ordinarily  is  not  too  difficult, 
although  the  trend  to  angle  makeup, 
bleeding,  and  variety  of  measures  makes 
the  job  more  complicated  than  before. 
With  “a  whole  year”  to  produce,  the 
book  may  look  like  a  nice  “gravy”  job, 
to  be  put  through  when  the  plant  is 
otherwise  quiet. 

The  printer  establishes  a  deadline 
which  allows  him  ample  time,  the  edi¬ 
tor  says  he  can  easily  have  all  the 
copy  by  then,  and  everything  seems 
under  control.  But,  all  to  often,  little 


copy  is  ready  at  deadline  time.  The 
editor  is  sorry,  but  his  assistants  have 
disappointed  him. 

The  book  simply  must  be  ready  be¬ 
fore  Commencement.  Otherwise  the 
sale  of  copies  may  be  seriously  reduced, 
and  additional  expenses  incurred  in 
mailing  copies  ordered  in  advance. 
Yet,  in  the  final  rush  to  meet  delivery, 
the  printer  dare  not  be  careless.  He 
must  guard  against  transposition  of 
cuts  on  press,  protect  the  quality  of  his 
presswork,  and  must  make  sure  pages 
dry  properly  before  they’re  folded  and 
bound.  Variations  in  tone  in  pictures 
taken  by  student  cameramen  test  the 
ingenuity  of  the  pressman  in  obtaining 
uniform  ink  distribution.  If  you  fall 
down  in  any  particular,  a  whole  school 
full  of  students  and  teachers  (as  well  as 
your  competitors ! )  spreads  the  news. 

All  to  often  a  printer,  not  wanting 
to  disappoint  the  students,  has  to  pay 
overtime  wages  for  which  he  had  not 
allowed,  and  writes  off  his  experience 
in  red  ink. 

Or  he  finds  editing  done  on  proof, 
rather  than  on  copy,  involving  heavy 
correction  expense.  If  he  bills  for  this, 
he  is  accused  of  trying  to  steal  pennies 
from  children.  The  truth  is,  that  the 
year  book  funds  generally  are  pretty 
limited,  and  there  may  be  no  way  of 
paying  charges  that  exceed  original 
estimates. 

Usual  practice  is  to  pay,  first,  the 
photographer;  second,  the  engraver; 
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TODAY'S  SMARTEST  TYPES  ARE  RY  ATF 


^  a  striking  new  script  whose 

horizontal  weighting  and  narrow  width 
afford  effective  display  with  the  Victorian 
flavor  popular  in  smart  advertising  today 


the  Lydians  —  the  free  and  spirited 

interpretation  of  simple,  legible,  sans  serif 
letter  forms  accounts  for  the  utility  and 
popularity  of  this  distinguished  type  face 


Bulmer  —  a  new  cutting  of  a  classical 

letter  whose  sparkling  design  and  clean- 
cut  simplicity  meets  today’s  typographic 
tastes,  makes  its  revival  especially  timely 


m  BALLOOHS  —  ball-pen  versions  of 

sans  serif  caps  that  are  as  straightforward, 
vigorous  and  effective  as  the  comic  strip 
advertising  in  which  they  are  widely  used 


(pmefiican  jt/jic  ^mndefis 

200  ELMORA  AVENUE,  ELIZABETH,  NEW  JERSEY 


and,  finally,  with  such  funds  as  may  re-  Three  or  four  specimen  pages,  such  as 
main,  the  printer.  Thus  the  printer,  a  page  of  graduates,  an  organization 

with  the  heaviest  investment,  sometimes  page,  and  a  sports  page,  should  be 

may  he  the  only  one  not  paid  in  full.  made  up  well  in  advance  to  be  sure  that 

Before  soliciting  any  year  book  ac-  the  proposed  layouts  meet  the  e^tor’s 

counts,  the  printer  should  establish  full  approval. 

some  assurance  of  payment.  Safest  plan  An  intelligent  faculty  advisor  is  a 
is  to  have  his  account  guaranteed  by  god-send.  He  (or  she)  will  be  able  to 

the  institution,  rather  than  by  any  keep  the  students  working  and  prevent 

student,  or  a  **staff.’*  Provisions  should  misunderstandings.  But  woe  is  yours 

be  made  for  payments  on  account  at  if  the  advisor  gives  advice,  but  won’t 

various  stages  in  the  book’s  production.  take  any. 

The  contract  should  be  perfectly  If  the  book  is  a  success,  there  are 
clear  as  to  charges  and  ‘’extra  charges,”  congratulations  all  around,  but  if  it 

but,  for  his  own  protection,  the  printer  flops,  the  photographer  blames  the  en- 

should  seek  to  prevent  extras  from  graver,  and  the  engraver  the  printer, 

creeping  in.  To  avoid  overtime,  he  who  usually  is  left  holding  the  bag. 

should  establish  his  deadline  in  ad-  The  printer  should  try  to  insist  that  be 

vance  of  actual  necessity  so  that  pos-  be  furnished  only  good  engravings, 

sible  delay  by  the  editors  will  not  dis-  made  from  good  photographs,  but  il 

rupt  his  schedule.  His  original  estimate  he  ties  in  too  strongly  with  one  pbo- 

should  allow  for  a  generous  number  of  tographer  and  engraver,  he  may  find 

“authors  corrections.”  To  avoid  excess  their  competitors  working  against  him. 

corrections,  he  should  make  sure  all  A  student  editor,  attracted  by  an 
copy  is  carefully  edited,  and  that  he  and  idea  he  has  noticed  somewhere,  is  likely 

his  shop  men  thoroughly  understand  to  want  it  in  his  book,  whether  or  not 

what  the  editor  wants.  it  is  appropriate  or  what  it  costs.  He 

One  of  the  best  safeguards  is  the  may  need  to  be  cautioned  against  ex¬ 
preparation  of  a  complete  dummy,  re-  cessive  use  of  color,  or  of  extra  charge 

ducing  the  editor’s  abstract  ideas  to  a  engravings,  or  of  complicated  typog- 

workable  reality.  A  layout  for  each  ranhy.  By  explaining  how  to  get  as 

page  should  show  the  position  of  the  good  or  better  effects  without  extra 

cuts,  headlines,  and  body  type,  and  charges  you  may  make  a  friend  for  life, 

should  indicate  the  number  of  words  and  insure  that  the  money  will  go 

required.  This  requires  a  good  bit  of  around. 

advance  work,  but  avoids  plenty  of  To  me  it  seems  a  mistake  to  estab- 
grief  when  the  book  is  in  production.  lish  one  arbitrary  deadline  for  all  ma- 


An  intelligent  staff,  working  with  ait- 
Quate  equipment,  relieves  the  year 
book  printer  of  many  worries.  1* 
this  photograph,  John  A.  McVeiaK 
editor  of  The  Templar,  Temple  Uni¬ 
versity,  discusses  a  picture  problem 
with  the  woman’s  sports  editor.  The 
organization  editor  types  a  bit  of  copy, 
while  the  fraternity  editor  checks  o 
name  in  the  files.  The  loose-leaf  dum¬ 
my,  and  bulletin  board  displays,  give 
staff  members  a  better  idea  of  their 
responsibilities. 
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terial.  The  editor’s  tendency  is  to  make 
things  easy  until  the  deadline  is  near, 
and  then  find  himself  unable  to  com¬ 
plete  his  work.  Deadlines  might  bet¬ 
ter  be  progressive,  planned  with  rela¬ 
tion  to  the  earliest  time  any  section, 
such  as  sports,  graduates,  faculty,  etc., 
can  be  ready.  Thus  the  printer  can 
start  “heckling”  the  editor  early,  and 
have  a  more  even  flow  of  copy. 

Once  the  first  copy  has  been  received, 
the  best  form  of  “heckling”  is  to  sub¬ 
mit  proofs  as  soon  as  possible,  and  say : 
“This  stuff  is  all  in  type.  Let’s  have 
some  more  copy.”  The  sight  of  the 
pages  actually  in  print  will  raise  the 
enthusiasm  of  the  entire  staff — and 
yours,  too. 

Taking  the  staff  members  through 
your  plant,  explaining  the  various  proc¬ 
esses,  is  an  inexpensive  good  will  ges¬ 
ture  and  may  result  in  more  carefully 
prepared  copy. 

When  money  was  more  plentiful  than 
ethics,  a  few  printers  got  contracts  by 
bribing  student  editors.  This  practice 


however,  it  may  be  necessary  to  take  a 
paid  ad,  and  this  matter  should  be  cov¬ 
ered  distinctly  in  the  contract. 

In  contrast  to  the  untrained  editors 
and  advisors,  some  take  the  matter  very 
seriously  and  study  and  compare  so  as 
to  produce  the  best  possible  book. 
They  receive  suggestions  and  criticisms 
through  two  scholastic  press  associa¬ 
tions,  the  National  and  the  Columbia. 
The  National,  for  example,  conducts 
two  conventions  each  year,  one  for 
high  school  editors  and  the  other  for 
college  editors.  Here  they  compare 
notes,  inspect  outstanding  books,  and 
listen  to  experts.  Their  publication, 
The  Scholastic  Editor^  brings  them  new 
ideas  monthly.  In  the  annual  contest, 
each  book  is  judged  both  from  the  edi¬ 
torial  and  mechanical  viewpoints,  and 
careless  work,  anywhere  along  the  line, 
is  noted. 

Printers  specializing  in  this  field  have 
their  own  association,  the  College  An¬ 
nual  Producers,  which  has  an  annual 
meeting,  and  seeks  to  eliminate  unfair 


has  been  pretty  well  stamped  out,  and 
every  printer  should  fight  against  its 
revival. 

Usually  the  printer  supplies  the  staff 
with  a  reasonable  supply  of  printed 
forms,  such  as  envelopes,  bill-heads  and 
receipt  blanks,  and  the  necessary  dum¬ 
my  sheets  and  loose-leaf  binder.  In 
exchange  for  this  material,  the  printer 
may  be  given  a  free  ad  in  the  book, 
or,  at  least,  a  credit  line.  Sometimes, 
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trade  practices.  The  members  also  in¬ 
terchange  ideas  regarding  improved 
methods  of  production  and  efficiency. 

Paper  manufacturers  and  some  en¬ 
gravers  and  cover  producers  offer  litera¬ 
ture  of  aid  to  both  editors  and  printers. 

The  printer  who  is  willing  to  study 
this  as  a  specialized  field,  and  who 
has  the  equipment  and  training  to  do 
a  good  job.  may  find  year  book  print¬ 
ing  profitable. 


I? 


I 


These  student  editors,  being  shown 
through  the  plant  of  the  Westbrook 
Publishing  Co.,  Philadelphia,  will 
have  a  better  understanding  of  how 
to  cooperate  with  the  year  book 
printer. 


||  Hillillii 


Again  chandler  &  Price  leads  by  producing 
I.  the  most  advanced  development  in  smaller 
power  cutters  in  the  new  34^'  Craftsman. 

Thousands  of  Craftsman  cutters  are  in  use  today, 
giving  highly  satisfactory  performance  to  their 
owners.  Thus  the  basic  features  of  the  Craftsman 
cutter  have  long  been  proved  in  service. 

This  new  Craftsman  has  all  the  advantages  of  the 
former  Craftsman  but  with  refinements  and  addi¬ 
tional  features  that  make  it  a  finer  cutter  than  ever. 

The  knife  bar  is  drilled  so  that  when  knife  be¬ 
comes  worn  it  can  be  dropped  by  using  a  second 
row  of  holes.  An  eccentric  adjustment  brings 


knife  parallel  after  regrinding.  Knife  bar  guard 
prevents  operator’s  hand  being  caught  by  knife. 
Easily  operated,  two-motion  steel  operating 
handle  is  located  conveniently  at  right— cutter 
cannot  start  nor  repeat  accidentally.  Sliding  plate 
on  left  prevents  stock  and  chips  from  jamming 
and  marking.  Table  is  35"  high— convenient  for 
operator.  Positive  back  gauge  lock  takes  up  its 
own  wear  automatically.  Back  gauge  is  in  three 
parts.  Worm  and  gear  drive  has  new  all-steel  twin 
disc  clutch;  V  rubber  belts  run  from  motor 
mounted  below  cutting  table  to  fly-wheel.  The 
illuminated  tape  magnifier  is  a  convenience  pro¬ 
vided  at  small  extra  cost.  This  cutter  will  handle 
a  pack  3V'  high  and  average  40  cuts  per  minute. 

Before  you  buy  any  cutter— you  will  profit  by 
checking  the  important  advantages  this  new 
Craftsman  Power  Cutter  can  bring  you.  Your 
nearest  Chandler  &  Price  dealer  will  gladly 
give  you  details— or  write  to: 

THE  CHANDLER  PRICE  COMPANY 

CLCVELAMO,  OHIO 


CHANDLER  s  PRICE  PRESSES  AND  PAPER  CUTTERS 


’  ^ori— Otand  Cenlral  Palace,  ktO  Leair>9ton  Avenue 


Chicago —Transportation  Bu'ldmg,  60fl  S.  Dearborn  Street 
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/PRINTERS' 

PRESENTATIONS 

/  S.K.  HARGIS 


'Arjust  why  printers  fail  to  apply  to 
their  own  selling  the  graphic  methods 
which  they  constantly  follow  for  their 
customers  is  a  matter  for  some  surprise. 
Any  modem  printing  shop  combines 
within  its  organization  and  properties, 
features  and  factors  which  determine  to 
a  great  extent  the  usefulness  of  it  to 
the  firms  and  individuals  to  which  it 
looks  for  patronage.  Some  form  of 
graphic  presentation  of  facilities,  per¬ 
sonnel  and  equipment  plus  testimonial 
material  when  done  in  the  best  possible 
manner  is  a  powerful  “tool”  for  those 
who  are  employed  to  sell  its  services, 
especially  to  new  customers. 

Perhaps  the  lack  of  such  a  graphic 
overall  among  printing  houses  gener¬ 
ally,  and  even  among  engravers  and 
processors,  accounts  in  some  measure  at 
least  for  the  “hard  going”  against  which 
so  many  sellers  in  the  printing  trades 
complain.  Few  salesmen  armed  with 
nothing  but  their  business  card,  and 
their  verbosity  (and,  perhaps  a  pleasing 
personality)  can  convey  the  whole  story 
of  the  shop  they  represent  nor  drama¬ 
tize  it  sufficiently  to  intrigue  the  pros¬ 
pect.  If  we  are  to  assume  that  all  job 
shops  are  very  much  alike,  this  lack  of 
graphic  presentation  may  not  be  worth 
the  cost,  but  few  modem  shops  are 
willing  to  admit  that  they  have  not 
something  distinctive  of  direct  interest 
to  the  printing  service  buyer. 

What  might  be  done  by  the  printer 
along  this  line? 

First,  let  us  consider  what  the  aver¬ 
age  prospect  looks  for  and  demands  in 


the  printer  to  whom  he  gives  his  patron¬ 
age.  First,  he  wants  quality  work  from 
letter  press  to  binding  and  collating. 
Second,  he  wants  skill  in  typography, 
layout,  and  makeup— as  well  as  in  for¬ 
mat,  paper  and  binding.  Third,  he  ex¬ 
pects  service,  and  the  kind  of  service 
that  will  insure  him  his  job  when  he 
needs  it  and  in  line  with  pre-order  ar¬ 
rangement.  Fourth,  he  wants  economy 
— ^the  economy  that  results  from  effi¬ 
cient  shop  management,  modem  equip¬ 
ment  and  volume  production.  At  least 
a  large  enough  volume  production  to 
work  in  his  favor  in  the  matter  of  costs. 

Now,  all  of  these  factors  are  present 
in  a  plant  or  they  are  not.  In  some  plants 
only  some  of  them  are.  Nearly  every 
printing  salesman  naturally  claims  they 
are  present  but,  after  all,  what  else 
would  he  be  expected  to  do?  And  there 
is  where  the  graphic  presentation  comes 
in. 

It  is  easily  possible  for  a  shop  to  pre¬ 
sent  picture  proof  of  its  facilities,  its 
setup  in  a  way  that  will  strengthen  the 
claims  of  the  contact  man.  In  many 
cases  this  is  done  through  a  printed 
brochure  or  folder  which  may  also  be 
used  for  the  printer’s  direct  mail  sell¬ 
ing,  and  which  provides  at  the  same 
time  a  handout  for  the  contact  men.  It 
furnishes  something  for  the  contact 
man  to  spread  out  and  discuss  with  the 
prospect  to  prove  his  points  and  to 
make  his  talk  more  real  and  interest- 
ing. 

Such  a  presentation  should  by  w 
means  be  graphic.  Equipment  is  easily 
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A  CORNER  BfiAiUd  THE  JOE 

Not  every  customer  would  refuse  a  with  the  Rouse  Master  Vertical  Mi- 
job  because  a  comer  did  not  join  terer — at  the  rate  of  more  than  a 
properly.  Yet  it  is  bad  printing  —  no  thousand  an  hour.  The  Rouse  Econ- 
lelling  argument  for  future  business.  omy  Miterer  cuts  700  an  hour  — and 
What  the  customer  sees  is  only  the  is  priced  for  smaller  plants. 


sell-  I  VISIBLE  evidence  of  poor  miters.  He  No  composing  room  is  complete 
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does  not  see  the  extra  labor  involved  without  the  Rouse  Vertical  Miterer. 

ia  cutting  them  or  the  extra  lock-up  Circulars  describing  the  models  for 

time  in  trying  to  make  them  join  large  and  small  plants  will  be  sent  at 

without  modem  Rouse  Equipment.  your  request— and  without  obligation 

Accurate  miters  are  easy  to  make  to  you.  Write  for  your  copies  today. 


H.B.  ROUSE  &  COMPANY 

2214  NORTH  WAYNE  AVENUE  CHICAGO,  ILLINOIS 


shown  in  pictures,  made  into  halftones, 
or  the  salesman  may  carry  a  set  of 
actual  photos  with  him  to  show  what 
the  plant  has  to  offer,  in  the  composing 
room,  the  press  room  and  the  bindery. 

Photos  invariably  reflect  order  and 
efficiency  as  well. 

As  to  the  matter  of  experienced  per¬ 
sonnel,  it  might  be  well  to  print  thumb¬ 
nails  of  department  heads  with  a  few 
lines  as  to  their  experience  and  ability. 

Then,  too,  the  systematic  handling 
and  routing  of  jobs  through  the  plant 
can  be  shown  pictorially  with  enough 
descriptive  matter  to  impress  the  pros¬ 
pective  buyer  of  printing.  For  instance, 
how  machinery  is  managed  so  as  to 
give  the  maximum  number  of  work 
hours  per  month — always  a  factor  in 
low  cost  and  efficiency  for  every  cus¬ 
tomer.  How  the  plant  buys  paper  and 
board  to  the  best  and  most  economical 
advantage  by  watching  the  market  and 
forecasting  needs. 

Who  are  the  heads  of  the  plant? 

Buyers  like  to  know  whom  they  are 
doing  business  with  when  they  have  an 
important  job  to  give  out,  and  the  in¬ 
tegrity  and  standing  of  the  principles 
is  a  matter  of  importance. 

“Testimonial”  material  can  be  pic¬ 
tured  in  such  a  presentation.  For  in¬ 
stance,  the  trade  marks  or  names  of 
clients  reproduced  on  one  page,  and 
perhaps,  if  available,  correspondence 
which  indicates  complete  satisfaction 
with  the  plant,  its  work  and  its  service. 
I  Then,  too,  the  presentation  may  include 

!  some  reproductions  of  important  jobs 

!  executed  for  good  people,  the  kind 

j  which  show  that  there  is  little  beyond 

1  the  range  of  the  shop’s  capabilities. 

I  Any  special  facilities  which  the  plant 

maintains  in  the  service  of  customers 
may  be  shown  and  described  in  letter 
press  to  augment  the  sales  talk  of  the 
contact  salesman. 

A  print-shop  presentation  of  this  type 
tends  to  focus  the  attention  of  the  hesi- 


1^. 


tant  prospect  on  the  subject  as  few 
verbal  sales  talks  will  do.  While  he  u 
talking,  the  prospect’s  mind  usually  is 
on  the  salesman’s  voice  and  his  person¬ 
ality  rather  than  on  the  plant  he  rep¬ 
resents.  But,  with  a  graphic  presenta¬ 
tion  his  attention  immediately  turns  to 
the  plant  and  its  facilities  because  he 
can  hold  it  in  his  own  hand  and  turn 
the  pages  one  after  the  other.  And  pic¬ 
tures  always  attract  and  hold  attention, 
rouse  curiosity. 

Such  a  graphic  presentation  need  not 
necessarily  be  a  printing  job.  The  only 
advantage  of  making  it  so  lies  in  the 
fact  that  if  so  designed,  it  may  be  used 
also  for  mailings.  In  addition,  it  is 
something  for  the  salesman  to  leave  be¬ 
hind  after  his  first  but  inconclusive  in¬ 
terview.  By  it  the  prospect  will  remem¬ 
ber  him  in  the  interim — before  the  or¬ 
der  finally  is  assigned. 

A  great  sales  manager  once  said: 

“When  you  have  a  prospect  who  is 
slow  or  hesitant  to  do  business,  when 
he  is  keeping  you  on  the  fence,  find  ns 
many  opportunities  as  possible  to  call 
on  him,  but  never,  never  call  empty- 
handed.  Don’t  just  call  to  find  out 
whether  he’s  made  up  his  mind,  find  an 
excuse  or  reason  for  a  call  that  is  log¬ 
ical.  Look  for  a  newspaper  clipping  that 
has  a  specific  interest  for  him  com¬ 
pletely  unconnected  with  his  hoped-for 
order,  and  make  that  the  reason.  Go 
back  to  him  with  an  idea  or  suggestion, 
make  that  the  reason  for  the  call.  If 
you  have  numerous  printed  pieces  of  in¬ 
terest  to  him,  don’t  leave  them  all  on 
the  first  call,  save  some  for  future  calls 
as  reasons  for  additional  contacts.  He 
will  never  resent  your  calling  if  you 
don’t  call  empty  handed,  merely  to  feel 
him  out.” 

This  bears  importantly  on  the  sale  of 
printing.  The  average  printing  sales¬ 
man  makes  recalls  on  such  prospect 
candidly  to  discover  whether  or  not  he 
has  decided  to  what  printer  he  is  going 
( Continued  on  page  100) 
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The  Weak  Spot 

in  a  Printing  Business 

by  CHARLES  R.  ROSENBERG,  Ir. 


★  Printers  are  pretty  alert  in  keeping 
a  watchful  eye  on  the  strategic  points 
in  the  business  battle  line.  Yet  there’s 
a  weak  spot  in  the  printing  business 
that  most  printers  seem  not  to  recog¬ 
nize;  and,  without  warning,  it  may 
suddenly  result  in  disaster  and  heavy 
loss. 

The  saying  has  become  commonplace 
that  the  employees  of  a  business 
“make”  its  success  or  failure.  Some¬ 
what  less  understood  is  the  fact  that 
every  transaction  between  customer  and 
employee  is  a  potential  legal  danger 
point  for  the  employer — as  a  California 
employer  recently  discovered  to  his 
sorrow. 

This  man  had  an  employee  who  de¬ 
livered  jobs  and  merchandise  and  col¬ 
lected  for  them.  For  a  certain  regular 
customer  the  employee  made  out  a 
faked  invoice  with  each  delivery,  show¬ 
ing  a  total  larger  than  the  correct 
amount.  The  customer  relied  on  the 
amount  shown  in  this  faked  invoice 
and  paid  the  money  to  the  employee. 
Another  invoice  showing  the  smaller 
and  correct  amount  was  turned  in  with 
the  correct  amount  of  money  by  the 
employee,  who  pocketed  the  difference. 

The  employer  knew  nothing  of  his 
employee’s  misconduct.  Nevertheless, 
when  the  customer  discovered  the 
fraud,  he  sued  the  employer  for  the 
surplus  amount  which  he  had  paid 
on  the  faked  invoices. 

Was  the  employer  legally  and  finan¬ 
cially  responsible?  The  California 
court  thought  so  and  said: 


“A  principal  is  liable  to  third  par¬ 
ties  not  only  for  the  negligence  of  his 
agent  in  the  transaction  of  the  business 
but  also  for  the  frauds  or  other  wrong¬ 
ful  acts  committed  by  such  agent  in 
and  as  part  of  the  transaction  in  such 
business.  The  employee  in  this  case 
was  authorized  to  make  the  collections, 
and  each  collection  was  made  in  the 
regular  course  of  his  employer’s  busi¬ 
ness  and  in  connection  with  an  actual 
delivery  and  sale.  He  was  able  to  com¬ 
mit  the  frauds  only  because  of  his  pos¬ 
session  of  the  delivery  truck  and  sales 
slips  and  because  of  the  fact  that  he 
was  regularly  carrying  on  this  part  of 
his  employer’s  business.  In  committing 
these  wrongful  acts  he  did  not  step 
aside  from  the  business  of  his  em¬ 
ployer,  but  he  used  that  business  as  a 
means  to  accomplish  the  fraud  which 
was  directly  connected  therewith.  Al¬ 
though  he  exceeded  his  authority,  he 
was  not  acting  without  the  scope  of 
his  employment.” 

Thus  the  employer,  who  did  not  even 
know  of  his  employee’s  conduct,  had  to 
pay  back  to  the  customer  the  entire 
amount  out  of  which  the  dishonest  em¬ 
ployee  had  defrauded  him. 

In  this  case  the  customer  was  de¬ 
frauded  by  an  employee  on  a  delivery 
truck,  but  the  legal  result  would  have 
been  the  same  if  the  fraud  had  been 
effected  in  the  employer’s  place  of 
business.  The  important  point  is 
whether  or  not  the  employee  in  acting 
within  the  scope  of  his  employment 
when  he  commits  the  wrong.  There  is 
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NOW,  the  Spacer  saves 


over 


cutting 


Cutting  Depart¬ 
ment  ofKenyon- 
Stein-Clay,  Inc. 


Kenyon- STEIN- Clay,  Inc,  busy 
trade  bindery  of  Chicago,  has  always 
used  Seybold  Cutters.  Twenty-five  years 
of  emphasis  on  speed,  accuracy  and  de¬ 
pendability  have  won  for  this  company 
the  high  regard  and  patronage  of  lead¬ 
ing  printers  and  lithographers. 

It  is  most  convincing,  then,  when 
President  L.  M.  Stein  says  of  his  new 
Seybold  Electric  Auto  Spacer,  "We  find 
that  since  having  this  machine,  we  are 
saving  over  40%  on  our  cutting  costs." 

Mr.  Stein  goes  on  to  say,  "The  Sey¬ 
bold  Electric  Spacer  is  a  very  valuable 
machine  for  any  printer  or  binder  who 
has  flat  stock  to  trim,  where  a  number 
of  circulars  are  printed  on  the  same 
sheet.  It  is  a  wonder  how  the  Printing 
and  Binding  Industry  was  able  to  get 
along  for  so  many  years  without  it." 

Users  of  this  remarkable  cutter  are 
almost  unanimous  in  their  praise  of  it, 
in  their  testimony  to  its  accuracy,  its 
efficiency,  its  speed,  its  great  capacity 
for  work.  Its  owners  are,  in  fact,  its 
most  enthusiastic  champions. 


CUTTERS  FOR  EVERY  NEED 

Seybold  makes  paper  cutters  to  meet 
every  graphic  arts  need,  from  the  fa¬ 
mous  high-speed  Electric  Auto  Spacer 
down  to  the  34"  handclamp  cutter. 

Why  don’t  you  find  out  what  a  new 
Seybold  will  do  for  you?  When  you 
write  for  our  catalog,  indicate  what 
your  cutting  requirements  are  and  we 
will  send  you  data  on  machines  that 
meet  your  needs,  without  obligation. 

SEYBOLD  DIVISION,  Harris  •Seybold  •Potter  Co. 

831  Washington  Siroot  •  •  •  Dayton,  Ohio 


SEYBOLD  SALES  AND  SERVICE: 


NEW  YORK: 

E.  P.  Lawton  Co.,  Inc. 
426-438  W.  33rd  Street 

CHICAGO: 

Chat.N.SteventCo.,lnc. 
110-116  W.  Harrison  St. 


DAYTON: 

Central  Sales  District 
831  Washington  Street 

SAN  FRANCISCO,  LOS 
ANGELES,  SUTTLE: 

Harry  W.  Brintnall  Co. 


ATLANTA,  GA.: 

Harrit-Seybold  Sales  TORONTO,  MONTREAL: 


Corporation,  120  Spring 
St.,  N.  W. 


Harrit-Seybold-  Potter 
(Canada)  Limited 


ISMMlin 


"APER  cutters  •  BOOK  TRIMMERS  •  DIE  PRESSES  •  KNIFE  GRINDERS  •  DRILLS  •  WIRE  STITCHERf 


HAS  THE  EDG 


no  hard  and  fast  rule  as  to  what  con¬ 
stitutes  “acting  within  the  scope  of  the 
employment/*  for  each  case  depends 
largely  on  its  own  circumstances.  By 
and  large,  any  wrong  that  an  employee 
commits  while  on  the  job  will  have  to 
be  paid  for  by  his  employer. 

Of  course,  where  an  employee  steps 
entirely  out  of  character  as  an  em¬ 
ployee  and  beats  a  man  for  personal 
revenge,  for  example,  the  employer  is 
not  responsible.  On  the  other  hand,  an 
employer  will  have  to  pay  the  damages 
if  his  employee  inflicts  an  injury  upon 
a  person  while  in  the  course  of  his  em¬ 
ployment,  even  though  his  act  be  the 
result  of  hot  temper  or  poor  judgment. 
The  idea  is  that  the  employer  is  re¬ 
sponsible  for  having  such  a  person  as 
his  employee.  The  wrongful  act  of  the 
employee  does  not  need  to  be  directly 
connected  with  his  employment  in  or¬ 
der  to  make  the  employer  liable.  Ordi¬ 
narily,  it  is  sufficient  if  the  employee’s 
wrong  is  committed  while  on  the  job 
or  if  it  in  some  way  arises  out  of  his 
work. 

Even  the  most  discreet  employee 
may  commit  a  wrong  unintentionally 
or  through  negligence  or  lack  of  skill. 
If  an  injury  occurs  through  the  negli¬ 
gence  or  clumsiness  of  an  employee, 
the  printer  who  employs  him  is  legally 
and  financially  responsible  just  as 
much  as  if  the  employee  wilfully  and 
wantonly  hurt  the  customer  or  other 
injured  party. 

“Wrongful  acts”  and  “injuries”  sug¬ 
gest  physical  violence.  A  printer  is  re¬ 
sponsible  for  acts  of  violence  com¬ 
mitted  by  an  employee  in  the  course 
of  his  employment,  but  he  is  responsi¬ 
ble  for  many  other  things  too.  The 
wrongful  act  might  be  some  fraud  on 
a  customer.  It  might  be  false  repre¬ 
sentations  made  to  a  customer  by  a 
salesman  in  connection  with  a  bill  or 
estimate  or  specifications,  for  example. 
A  hot-tempered,  slanderous  remark 
made  by  an  employee  to  a  customer 


in  the  presence  of  others  would  be  a 
wrong  for  which  the  emloying  printer 
would  have  to  pay.  In  general,  the 
“wrongs”  for  which  financial  redreae 
may  be  collected  involve  the  violation 
of  such  inherent  legal  rights  of  an  indi¬ 
vidual  as  his  right  to  be  honestly  and 
truthfully  dealt  with,  his  physical  se¬ 
curity,  and  his  good  reputation. 

These  few  precautions  will  go  far 
toward  eliminating  this  legal  weak  spot 
in  the  printing  business  or  at  least  min¬ 
imizing  its  dangers : 

First,  check  prospective  employees 
from  the  viewpoint  of  character,  tem¬ 
perament,  the  ability  to  “keep  cool,” 
and  willingness  to  follow  instructions. 
Many  of  the  “wrongs”  for  which  an 
employer  has  to  pay  are  the  result  of 
hot  temper  or  quarrelsomeness  on  the 
part  of  the  employee. 

Second,  careful  instruction  of  em¬ 
ployees  in  all  phases  of  dealing  with 
customers  and  others.  Continuing  su¬ 
pervision  to  make  sure  that  the  in¬ 
structions  are  faithfully  followed. 
When  an  employee  commits  a  wrong¬ 
ful  act  that  harms  a  customer,  the 
employing  printer  is  liable  if  it  hap¬ 
pened  in  the  course  of  the  employment, 
even  though  the  employee’s  act  was  in 
direct  disobedience  of  the  employer’s 
instructions.  The  employing  printer 
has  the  legal  duty,  not  only  of  giving 
the  proper  instructions,  but  also  of 
seeing  to  it  that  the  instructions  are 
followed. 

Third,  a  careful  check  against  allow¬ 
ing  any  employee  to  do  a  job  for  which 
he  is  not  equipped,  especially  where 
such  lack  of  skill  might  result  in  in¬ 
jury  to  other  persons. 

While  a  printer’s  liability  for  I 

“wrongs”  committed  by  his  employees 
usually  arises  out  of  dealings  with  cus- 
tomers,  the  same  legal  principles  of 
resDonsibility  apply  to  the  dealings  of 
employees  with  anyone  who  has  any 
business  with  the  house. 
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It  do  Beil 
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att  ao 

CHAMPION 


Printed  matter  does  a  fine  job  of  trumpeting  for  any  advertiser, 
whether  he  goes  at  it  in  a  big  way  or  with  a  small  appropriation. 
You  give  the  customer  the  most  for  his  dollar  when  you  print  his  job 
on  Champion  paper.  Coated,  uncoated,  offset,  cover, 
envelope,  and  board  .  .  .  you’ll  find  them  all  just  a 
little  better.  As  the  largest  maker  of  printing  papers. 

Champion  has  the  research  and  plant  facilities  to  at¬ 
tain  these  greater  values. 


THE  CHAMPION  PAPER  AND  FIBRE  C  0.,  H  a  m  i  1 1  o  n.  0  h  i  o 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C _ HOUSTON,  TEXAS 

Manufacturers  of  Advertisers'  and  Publishers'  Coated  and  Uncoated  Papers,  Cardboards^ 

Bonds,  Envelope  and  Tablet  Writing  —  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI 


HO  W'S  A  0  ¥SRTtSIH6 


PRINTERS  WHO  ADVERTISE 

should  send  specimens  for  re« 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  K^arshall.  Readers  writ* 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en* 
close  adequate  postage. 


★  It’s  a  pleasure,  Mr.  Kipe,  to  see  that  you’ve  got  started  finally  doing 
some  plugging  for  yourself.  And  with  a  nice  job,  too.  With  a  simple 
little  one-color  four-page  folder  Kipe  Offset  Process  Co.,  Inc.,  145  Hudson 
St.,  New  York,  goes  to  bat  on  two  angles.  Using  effective  cartoon  illus¬ 
trations,  one  feller  says  “This  KIPE  outfit  certainly  puts  plenty  of 
‘UMPH’  in  their  work,”  while  his  chum  replies  “And  the  thing  that  sur¬ 
prises  me  is  that  they  are  interested  in  little  jobs,  too!”  Nice  beginning, 
Horace;  let’s  see  you  continue;  and  next  time  include  a  business  reply 
card — and  your  *phone  number! 


THE  EXCELSIOR  PRESS,  Shelburne, 
Vermont.  In  addition  to  an  exciting  look¬ 
ing  blotter  that  shouts  “Advertising  doesn’t 
cost — IT  PAYS!!!’’  S.  E.  Muzzy,  Excel¬ 
sior’s  manager,  has  also  produced  a  very 
fine  looking  portfolio  of  general  stationery 
samples.  I  think  this  portfolio  is  a  good 
thing  for  salesmen  or  agents  to  carry,  but 
I  doubt  that  it  should  be  mailed  indis¬ 
criminately,  except  when  ’specially  re¬ 
quested.  (P.  S.  Who  is  Evelyn  Campbell, 
who  adorns  srour  blotter?) 

SAUER  BROTHERS,  11  Wall  St., 
Schenectady,  N.  Y.  Your  “Just  to  Remind 
You’’  blotter  broadcasts  a  good  thought, 
but  it  could  have  been  helped  considerably 
by  a  better  layout. 

ALLEN,  LANE  &  SCOTT,  1211  Clover 
St.,  Philadelphia,  Pa.  This  fine  house  has 
won  deserved  applause  here  in  the  past  for 
excellent  blotters.  It  is  a  pleasure  to  report 
that  their  little  four-page  folders,  some  of 
which  take  their  cue  from  previous  blotters, 
are  very  much  in  the  same  good  company. 

COMMERCIAL  PRESS,  3521  Butler 
St.,  Pittsburgh,  Pa.  Your  March-April 
calendar  blotter  might  very  well  have  the 
dignity  it  strives  for,  if  the  layout  were 


fixed  up  a  bit,  and  it  wasn’t  printed  on  that 
horrible  pink  stock. 

HILL  CITY  PRESS,  Hill  City,  Ohio. 
Featuring  your  ’phone  number  on  a  post¬ 
card,  asking  recipients  to  keep  the  card,  is 
always  a  good  idea — but  so  is  a  good  lay¬ 
out! 

CHARLES  LA  VERY,  69  E.  Long  St, 
Columbus,  Ohio.  If  the  simplicity  and 
effectiveness  of  your  little  “bird’’  blotter 
doesn’t  get  ’em,  Charlie,  nothing  will. 

THE  CARDY-LUNDMARK  CO.,  2615 
N.  Ashland  Ave.,  Chicago.  I  still  think 
Arnold  Lundmark’s  “Galley  7”  is  one  of 
the  nicest  and  most  effective  things  I  see 
each  month.  The  change  of  format  is  re¬ 
freshing,  Arnold. 

HENRY  W.  RANKIN,  84  West  Broad¬ 
way,  New  York,  N.  Y.  I  still  think  Henry 
Rankin’s  “Rankin’s  Ray  Jr.’’  is  one  of  the 
dullest,  most  ineffective  jobs  I  see  each 
month.  Let’s  change,  hey  Henry? 

THE  ADVERTISERS  PRESS,  625 
Williamson,  Madison,  Wisconsin.  Since 
your  new  houseorgan,  “The  Advertiser,” 
is  a  stock  job,  the  quality  of  which  I  have 
complained  about  before,  I’m  afraid  I  must 
refrain  from  further  comment. 
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"HOW  AM  I  EVER  GO¬ 
ING  TO  HANDLE  ALL 

this  extra  work?" 


PICTURE  OF  A  CUSTOMER  WHO 
NEEDS  A  PRINTER'S  HELP! 

HE’S  bogged  down  in  detail.  His  desk  Here  are  the  selling  fools 

Innks  like  a  iunk  hean.  Pettv  ioba  vau  raa#!  fA^avl 


looks  like  a  jtink  heap.  Petty  jobs 
waste  time  he  should  spend  on  important 
tasks.  He  needs  help . . .  the  kind  of  help 
that  only  a  printer  can  give. 

He  needs  up-to-date  printed  forms  to 
help  him  organize  his  work  ...  a  color 
signal  system  to  speed  routine,  eUmi- 
nate  errors  .  .  .  and  stationery,  modem 
I  matched  stationery  to  build  good  will 
I  and  bring  in  sales. 

Now  is  the  time  to  go  after  these  jobs, 
and  Hanimermill  provides  the  selling 
tools  to  clinch  them.  The  book,  "21 
Ways  to  Keep  a  Clear  Desk,”  and  the 
^onstration  Kit  of  Ham'mermill 
Bond  are  packed  with  practical  ideas 
diat  will  help  your  customer  .  .  .  ideas 
that  will  lead  to  more  pxmting  orders 
for  you.  Send  for  your  copy  today. 


Here  are  the  selling  tools 
you  need  today! 

1.  **21  Ways  to  Keep  a  Clear  Desk.**  Time* 
saTlnw  sowgestions  for  Sales  Manawers,  Pur- 
chasinw  Agents,  Credit  Managers,  Office  Man. 
agers.  Forms  to  help  each  in  his  own  joh. 

2.  Forms  that  gather  information  ...  snmmariae 
it  .  .  .pass  it  on  .  .  .  foUow  it  np  ...  record  it 
for  the  files.  Forms  yon  can  sdl  today. 

3.  Color  Signal  System.  How  color  speeds  work, 
ents  down  mistakes.  Where  to  nse  it.  An  idea 
that  means  extra  orders  for  yon. 

4.  Matched  stationery  —  letterheads,  enTclopes, 
forms.  Designed  with  popular  type  faces. 
Help  yon  land  the  whole  stationery  order. 

5.  Layout  and  order  sheets.  Help  yonr  customer 
lay.  out  instructions  ...  help  yon  get  the  order. 


O 


D 


I  ^  J  Hammermill  Pai>er 

!  .  EriTfi"' 

!  At  iti  Mud  "2 

,W  'Ways"  and  Dmonj 

’  atrationKitof  HammamiUBimdi 

Name. . i 

Position. . : 

Please  attach  to  busi  ness  letterheai 


BUREAU  OF  ADVERTISING  RE¬ 
SEARCH,  P.  O.  Box  5602,  Indianapolis, 
Indiana.  Hiding  behind  this  rather  high- 
sounding  name,  some  smart  printer  (who  is 
he?)  is  picking  up  a  lot  of  worthwhile  leads 
for  himself;  unless,  that  is,  his  letters  hit 
some  skeptics  like  me!  In  his  letter,  who¬ 
ever  he  is,  tells  ’em  he’s  getting  out  a 
“Gems  of  Advertising’’  book,  and  would 
like  to  have  samples  of  their  best  work  for 
inclusion.  Naturally,  if  any  of  the  folks  re¬ 
spond,  he’s  got  a  first  class  line  on  the  kind 
of  printing  they’re  doing. 

NATIONAL  PRINTING  &  ADVER¬ 
TISING  CO.,  805  Central  St.,  Kansas 
City,  Mo.  Allen  Glore,  National’s  prez  asks 
me  to  “go  a  little  easy’’  on  their  first  house- 
organ  effort.  I’d  say  that  “The  Kopy 
Kat’s”  first  issue  can  very  well  stand  on 
its  own  feet.  A  good  little  six-page  job, 
with  a  nice  variety  of  content.  Your  little 
calendars  are  interesting-looking,  too. 

JOHN  C.  KING,  R.  D.  5,  York,  Pa. 
“Type  and  Ink,”  John’s  new  houseorgan 
is  a  humdinger.  It’s  extremely  well  planned 
and  printed,  and  has  a  varied  enough  con¬ 
tents  to  interest  most  folks. 

H.  F.  ORLEMANN  &  CO.,  1299  Capi¬ 
tol  Ave.,  St.  Paul,  Minn.  Making  a  desig^n 
with  type,  this  shop  does  an  effective  blotter 
message,  telling  prospects  to  “Say  it  with 
TYPE.” 

PARKER  PRESS,  Inc.,  252  State  St., 
Watertown,  New  York.  Parker  stopped 
using  somebody  else’s  horrible  stock  blot¬ 
ters,  and  now  gets  out  an  extremely  attrac¬ 
tive  one  of  his  own.  A  good  step  in  the 
right  direction! 

OGDENSBURG  JOURNAL,  Ogdens- 
burg.  New  York.  Your  “You  Need  Print¬ 
ing”  blotter  has  some  excellent  layout 
touches,  but  yellow  doesn’t  show  up  too 
well  on  that  tannish  stock.  “Press  Impres¬ 
sions”  is  an  interesting  little  houseorgan; 
why  haven’t  I  seen  it  before? 

WASHER  OFFICE  SUPPLY  CO., 
211  Gibbs  Bldg.,  San  Antonio,  Texas.  An¬ 
swering  your  query,  the  blotter  you  sub¬ 
mitted  is  okay  as  a  reminder  to  regular  cus¬ 
tomers,  but  I  wouldn’t  expect  it  to  do  very 
much  of  an  advertising  job. 

JOHN  VICTOR’S  BINDERY,  100 
Water  St.,  Brooklyn,  N.  Y.  John  special¬ 
izes  in  folding  those  little  circulars  that  go 
into  packages  of  all  kinds.  Very  wisely,  he 
sends  along  a  sample  of  the  work  he’s  done, 
but  I  think  a  much  better  layout  and  typo¬ 


graphical  job  could  have  been  done  with 
that  announcement,  don’t  you,  John? 

THE  LONE  STAR  PRESS,  107-12 
New  York  Blvd.,  Jamaica,  N.  Y.  Your' 
“Good  Front”  blotter  is  very  confusing. 
Exactly  what  are  you  attempting  to  sell? 

BABCOCK  &  BOROUGH,  218  West 
Gold  St.,  Albuquerque,  New  Mexico.  B  4 
B’s  new  houseorgan,  “Albuquirks”  is  very 
much  on  the  rambunctious  and  lively  side. 
Perhaps  that’s  what  is  needed  out  there  in 
the  land  of  perpetual  sunshine.  Would  like 
to  see  it  settle  down  a  bit,  though,  especially 
since  its  masthead  proclaims  “For  Albu¬ 
querque  Business  Houses.” 

EUGENE  L.  GRAVES,  Inc.,  Norfolk. 
Virginia.  Combining  a  tipon  photo  of  one 
of  his  client’s  plants,  with  a  very  ingenious 
screen-printing  process,  this  house  has  put 
out  an  extremely  effective  blotter  . 

ANCHOR  PRINTING  COMPANY, 
36  West  25th  St.  You  may  call  ’em  mailing 
“cards,”  Mr.  Hirsch ;  I  say  they’re  practi¬ 
cally  show  cards.  Anchor  throws  added  in¬ 
terest  into  mailing  cards  by  printing  them 
on  unusually  heavy  board  (.090),  and  color¬ 
ing  the  bevelled  edges,  to  boot. 

FRED  W.  THOMPSON  &  CO.,  Inc., 
30  Ferry  St.,  New  York,  N.  Y.  Fred  tells 
his  customers  “thank  you”  for  their  orders 
in  four  or  five  different  colors ;  he  certainly 
believes  in  vari-colored  blotters.  Fred,  inci¬ 
dentally,  gets  out  a  very  nice,  and  usable, 
desk  calendar.  I  look  forward  to  it  each 
year. 

SCHAEFER  PRINTING  CO.,  2817 
Detroit  Ave.,  Cleveland,  Ohio.  Schaefer 
added  some  new  equipment  and  did  a  fine 
job  telling  the  world  about  it.  Their  four- 
page  folder  “Geared  to  the  requirements  of 
modern  business”  is  a  sweet  layout  job; 
their  blotter  achieves  dramatic  qualities  by 
reproducing  an  alleged  newspaper  clipping 
hailing  the  expansion. 

THE  WEBB  PRESS,  Camden,  New 
York.  This  house  specializes  in  complete 
advertising  services  for  dairies.  They  ex¬ 
ploit  their  products  well,  and  don’t  seem 
to  miss  any  sales-promotional  angles.  Even 
premiums  are  offered  with  each  order. 

WILLIAM  E.  RUDGE’S  SONS,  Inc., 
225  Varick  St.,  New  York,  N.  Y.  Usually 
Rudge’s  Jobs  of  the  Month  require  no  win¬ 
dow  dressing.  Their  own  excellence  gen¬ 
erally  speaks  for  them.  The  one  they  sent 
out  as  their  Blaster  offering  was  no  excep¬ 
tion.  Beautiful ! 
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the  R08BACK  HI-PRO 
FOOT-POWER  DRILL 

The  only  foot-power  drilling  and 
slotting  machine  at  any  price 
containing  a  built-in  suction  unit 
for  vacuum  disposal  of  all  chips. 


Complete  — "“thing  in  the 
^  ^  way  of  operating 

convenience  or  efhciency  has 
been  sacrificed  — 

In  every  way  the  Rosback 
Hi-Pro  Foot-Power  Drill  is  a 
complete  machine  —  doing  exact¬ 
ly  the  same  work  as  the  higher- 
priced  Hi-Pro  Power  Drill  — 
making  exactly  the  same  type  of 


Built  and  guaranteed  by 

I  P.  R0S8ACK 
COMPANY 

I-Jirne.st  I’erfitrator  I-'aflory 
in  the  World 

II.VHHOH,  Mlt'II. 


FOR 

YOUR 

MONEY! 


round  or  slot  holes  —  taking 


similar  attachments  for  slitting 


round  cornering  and  Kalamazoo 


work. 


If  your  work  will  not  justify  a 


power  drill,  make  sure  you  have 


all  the  facts  about  the  Hi-Pro 


Foot-Power  Drill  before  you  buy 


a  less  complete  machine.  Mail 


coupon  for  full  information. 


r.  P.  HpSBACK  CO 


Benton  Harbor,  Hleli. 


Send  ns  fall  information  abont  the.  H; 


Pro  Foot-Power  Brill. 


Tour  Name. 


The  Dangers  of  Starting  Small 

by  GEORGE  M.  DODSON 


^Almost  everyone  with  any  business 
experience  whatsoever  knows  about  the 
dangers  of  expanding  too  rapidly,  and 
tying  too  much  money  up  in  equipment. 
For  most  businesses  the  idea  of  starting 
in  a  small  way,  and  growing  gradually, 
has  virtues ;  the  printer,  however,  must 
consider  himself  an  exception  to  at 
least  a  certain  extent. 

While  the  printer  must  guard  against 
an  outlay  for  equipment  larger  than  his 
prospects  for  trade  would  warrant,  still 
he  should  at  the  earliest  possible  mo¬ 
ment  buy  everything  he  requires  to  do 
first  class  work  in  the  particular  field 
of  printing  in  which  he  hopes  to  spe¬ 
cialize.  Only  then  can  he  produce 
results  that  will  bring  him  the  max¬ 
imum  profits,  and  encourage  customers 
to  give  him  repeat  orders. 

In  many  instances  the  printer  start¬ 
ing  in  business  for  himself  buys  only 
the  barest  essentials  of  his  trade.  AU 
the  other  equipment  he  hopes  to  buy 
later,  out  of  his  profits.  He  solicits 
work,  and  secures  a  few  orders.  These 
he  tries  to  turn  out  with  his  limited 
facilities,  but  realizing  he  cannot  com¬ 
pete  with  well-equipped  printers  on  a 
quality  basis,  he  has  cut  his  price  to  get 
the  initial  orders.  So  his  first  few 
weeks  show  little  profit. 

This  does  not  bother  him,  for  he  ex¬ 
pects  to  get  repeat  orders  at  a  more 
reasonable  rate.  Two  important  factors 
are  usually  overlooked  in  using  this 
system:  first,  those  who  secure  early 
orders  on  a  price  basis  must  usually 
continue  to  get  them  that  way;  second, 
the  relatively  poor  work  pr^uced  by 
the  makeshift  printer  does  not  lead  to 


repeat  orders,  but  only  to  the  impres¬ 
sion  that  he  does  not  understand  his 
trade  so  well  as  he  ought. 

Added  to  the  fact  that  the  original 
orders  scarcely  paid  their  own  way 
through  production,  these  two  points 
clearly  indicate  there  will  be  no  reserve 
to  put  into  new  equipment.  Unless  the 
printer  secures  funds  from  some  other 
source  to  go  after  business  on  a  quality 
basis,  he  must  content  himself  with 
doing  small  and  unimportant  jobs  for  | 
those  who  either  know  nothing  or  care  1 
nothing  about  the  art  of  printing.  j 

Even  when  he  decides  to  expand  to  ^ 
take  care  of  business  more  efficiently, 
the  printer  who  started  in  too  small  a 
way  must  overcome  the  handicap  of  the 
bad  impression  created  by  his  early 
efforts.  Most  decidedly,  the  one  who 
solicits  no  business  until  he  is  fully 
capable  of  doing  it  well,  will  be  farther 
ahead  in  the  end. 

Does  this  mean  that  no  one  can  set 
himself  up  in  business  without  large 
sums  of  money?  Not  at  all.  It  does 
point  to  the  fact  that  the  new  printer 
had  best  specialize  in  one  or  a  few 
types  of  work,  being  sure  that  he  has 
all  the  supplies  and  equipment  needed 
to  do  printing  he  can  be  proud  of. 
By  such  specializing  he  can  compete 
with  general  printers  having  five  times 
his  investment  in  equipment. 

By  limiting  his  field,  he  can  sell  on 
a  quality  basis  at  a  decent  profit.  He 
will  get  the  repeat  orders,  too,  and  when 
his  reserve  is  large  enough  he  can  add 
the  necessary  equipment  to  take  on 
other  lines. 
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Mail  Coupon  for  FREE  TRIAL  OFFER 


You'll  find  a  lot  of  good  dopo 
in  this  booklet,  "10  Ways  to 
Avoid  Offset"  Better  get  your 
copy  now.  Write  on  your  firm 
letterhead. 


I J.  KELLY  Company  *^MICHIGA°N° 


E.  I.  KELLY  CO.,  Kalamasoo,  Mich.  G.AJ4. 4/40 

It's  your  move.  Tell  us  about  your  FREE  TRIAL  OFFER  on 
Wotta  Blacks. 


Address 


Rune _ 


Photographic  Craze 

Revives  Old  Printing  Process 

by  HARRY  WHITE 


'Ar  You  may  or  may  not  be  interested  in 
photography  as  a  hobby  but  you  will 
have  to  admit  that  the  country  has  gone 
picture  crazy.  Thirteen  million  shutter 
snappers  can’t  be  wrong,  and  certainly 
with  such  a  head  start  the  camera  con¬ 
scious  printer  should  be  telling  his  cus¬ 
tomers  that  “a  picture  is  worth  ten 
thousand  words,”  and  get  his  25%  plus 
for  having  a  cut  made. 

Be  that  as  it  may,  this  camera  craze 
has  already  brought  a  new  sales  oppor¬ 
tunity  to  at  least  one  printing  plant 
which  has  capitalized  on  the  ancient 
picture  postcard  idea.  With  a  slight 
change  in  technique  it  is  able  to  print 
picture  postcards  that  really  do  look 
like  real  photographs,  to  all  except  pho¬ 
tographers,  and  sell  them  to  Mr.  and 
Mrs.  General  Public  for  less  than  a 
penny  a  piece  in  thousand  lots,  still 
allowing  a  20%  commission  to  the  free 
lance  salesmen. 

Who  buys  ’em? 

Well  who  wouldn’t? 

It’s  just  a  matter  of  salesmanship 
after  all ;  but  for  the  sake  of  clarifying 
the  objective  I  might  mention  that 
every  hotel,  rooming  house,  tourist 
camp,  swanky  hotel  or  tavern  is  a  likely 
prospect,  while  even  staid  and  conser¬ 
vative  manufacturers  have  fallen  for 
the  idea  because  it  enables  them  to  send 
their  prospects  or  customers  actual  pic¬ 
tures  of  their  goods  or  good  looking 
plants  at  a  trifling  cost,  advertisingly 
speaking. 

One  salesman  convinced  a  political 
candidate  that  getting  his  picture  and 
a  word  or  so  about  himself  into  the 
homes  of  “the  good  people  in  his  com¬ 


munity,”  would  be  as  good  as  cinching 
the  election.  This  netted  the  postcard 
salesman  an  order  for  one  hundred 
thousand  cards,  cash  paid  with  order, 
as  all  good  politicians  do.  That’s  an 
idea  isn’t  it? 

But  what  about  the  printing  process? 

The  actual  printing  process,  as  far  as 
I  can  learn,  is  a  simple  two  color  print¬ 
ing  job,  the  only  difference  being  that 
a  clear  varnish  is  used  instead  of  a 
second  color. 

Of  course  to  start  with  you  have  to 
have  a  good  photograph.  One  that  is  a 
bit  contrasty  with  plenty  of  highlights 
and  shadows.  If  you  sell  the  postcard 
idea  to  a  prospect  he  will,  as  a  rule, 
not  squawk  on  an  additional  five  spot 
for  having  the  original  picture  taken. 

As  you  know,  the  larger  and  clearer 
a  picture  size  you  use  the  better  reduc¬ 
tion  you  get  from  the  engraver,  so  I 
suggest  a  5"  X  7"  or  an  8"  x  10"  nega¬ 
tive  to  start  with,  although  a  postcard 
size,  if  good,  can  be  used,  slightly 
cropped  to  allow  for  a  line  of  descrip¬ 
tion  underneath  the  picture. 

Then  have  a  good  halftone  made  of 
a  screen  adaptable  to  printing  on  bris- 
tol  postcard  stock.  Print  first  with  a 
good  black  ink  and  let  thoroughly  dry. 
Then  go  over  it  again  with  a  clear  color¬ 
less  varnish  which  will  give  the  high 
gloss.  The  finished  product  will  be  as 
like  a  picture  to  the  average  prospect 
as  the  real  thing. 

However,  in  order  to  make  money, 
either  long  runs  are  necessary  or 
enough  orders  of  1000  or  more  individ¬ 
ual  cards  to  justify  ganging  as  many  on 
as  a  full  sheet  of  postcard  bristol  will 
permit. 
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9t  PAYS  ta 

plan  with  your  printer 


This  is  the  story  being 
told  your  customers 
and  prospective 
customers  to 
help  you  sell 
more  Bond  i 


Buaincu  papar  adTartisemantB  ■•U  buT«n  on  t! 
▼aluo  oi  working  out  a  "businoM  stationory  pi 
gram"  with  you. 


Broadaidea  and  onvelopa  atuBara  drive  home  the  aome  atorj  | 
Theae  ore  available  lor  your  imprinting  and  moiling  to  proapecti  i 


The  Nekooaa  Bond  Monual  ol  Procticol  Stotionery  Deal 
providea  you  with  everything  you  need  to  work  out  the  pl< 


msm 


Your  Nekoosa  paper  merchant  has 
luU  details  oi  this  program.  Let  him 
ihow  you  lust  how  it  will  win  new 
(lud  proiitable  business  ior  you. 


NEKOOSABOND 

is  one  oi  the  Pre-Tested  Business  Papers.  Others 
in  the  lamily  are  JOHN  EDWARDS  BOND.  NE¬ 
KOOSA  MIMEO  BOND.  NEKOOSA  DUPUCATOR 


BOND  and  NEKOOSA  LEDGER. 


i 


HEKOOSA-EDWARDS  paper  company  e  PORT  EDWARDS.  WISCONSIN ' 


IMPROVED 

MAGAZINES 

for  Linotypes 


Using  top  plate  of  duralu¬ 
min  and  bottom  plate  of 
brass  we  combine  best  fea¬ 
tures  of  previous  designs. 
Sold  on  guarantee  of  satis¬ 
faction  of  course.  For  use 
on  models  4, 5, 8, 1 4,  L,  1 8, 
19,24,  25,  30. 

Only  $16.50  Down 
Balance  $1 0  per  Month 

On  this  basis  magazine  pays 
for  Itself  through  increased 
output  of  machine  and  time 
saved  by  operator  in  chang¬ 
ing  fonts. 

Ask  for  large  free  catalog 
of  other  bargains  in  type¬ 
setting  machine  equipment 
and  repairs. 

HONTGOHEBT  a  BACON 

Towanda,  Penna. 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Why  Slugs  Resist  Ejection 
from  Adv.  Figure  Mold 

N  Our  foreman  and  a  linotype  ex- 
%m  pert  and  repairmen  both  tell  me 
that  it  is  an  impossibility  to  use  an 
advertising  figure  mold  in  a  model  8 
machine  (or  any  other  linotype)  and 
cast  type  or  border  to  point  size. 

They  say  that  the  ribs  are  so  broad 
that  the  knives  must  be  opened  up  to 
permit  the  slug  to  be  trimmed  a  point 
wider  than  the  liner  on  which  it  was 
cast. 

In  other  words,  using  an  advertising 
figure  mold  a  6  point  slug  must  be 
ejected  at  six  and  one-hcdf  or  six  and 
three-fourth  point  wider  or  the  exces¬ 
sive  trim  required  will  prevent  the  slug 
from  ejecting. 

L.  R.  T.,  Mound  City,  Mo. 

A  Your  question  confronts  many 
■  and  justifies  reply.  Advertising 
figure  mold  cap  ribs  are  cut  practically 
non-taper  and  flat  to  keep  slugs  upright 
and  square  on  their  feet  when  un¬ 
trimmed,  with  knives  open  to  clear 
overhanging  figures  cast  on  them.  Since 
liners  are  approximately  .003"  minus 
in  bottom  thickness  (wedge  shape), 
the  non-taper  ribs  are  cut  that  much 
deeper  at  the  bottom  of  the  mold  cap 
wall  to  compensate.  As  the  slug  leaves 
its  mold  cell  these  ribs  continue  to 
press  the  slug  to  the  left  toward  the 
left-hand  knife,  stabilizing  its  square, 
trimmed  or  open. 

These  non-taper  ribs  thus  create  a 
greater  friction  resistance  in  ejection 
than  the  lighter  universal  v-cut  taper 
rib  which  frees  the  slug  when  first 
loosened.  This  added  resistance  then 
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E’VE  CURED 


A  Pain 
IN  The  Neck 


‘^ose  odd-measure  jobs,  run 
aroonds,  and  cockeyed  para 
graphs  used  to  mean  a  lot  of 
grief  before  we  got  our  Mohr 
Saw.  But  now  they’re  as  easy 
88  straight  run  stuff.”  The 
Mohr  Saw  automatically 
cats  each  slug  as  it  is  cast- 
drops  it  into  the  galley 
exactly  the  right  length, 
erento  split  points.  Just 
a  turn  of  the  dial  gives 
the  measure  you  want. 

If  improved  typog¬ 
raphy  and  reduced  pro¬ 
duction  costs  are  important 
to  you,  it  will  pay  to  investigate 
this  indispensable  accessory 

Automatic  Slug  Sawing 


m 


I 


le 

m  roow*  A 

\\  tOOM 


MOHR 


SAW 


May  be  attached  to  either  Linotype  or 
Intertype,  operating  as  a  part  of  the  line¬ 
casting  machine.  The  18  odd-measures  in 
this  ad  were  Mohr  Saw  produced. 


MOHR  LINO-SAW  CO. 

124  N.  Union  Ave.  Chicago 


ftf  BIEGER  PROFITS 


The  New  Universal 
MonO'Tabular  Broach 
.  .  .  rapid-fire  setting 
for  all  ruled  forms 
Simplicity  of  operation 
.  .  .  supreme  in  accu 
racy  .  .  . 
no  spacing 
material  used 
.  .  .  distribu 
tion  elimi 
nated. 

You’ll  need 
one^  in  your 
business. 

Write  for  full 
particulars 


Patent  No 
2.153.890  Id 
censed  nnda 
Patent  Nos. 

1.688.514 

1.682.515 

1.682.516 


UNIVERSAL  MONO-TABULAR  CORP. 
1905  Bryan  8t.  Dallas,Texas 


IfMt  CAPITOL 

INVITES  YOU 

HOTEL 

ANHAPOLIS 

You  will  en|oy,  the  location 
of  Hotel  Annapolis,  conven¬ 
ient  to  all  points  of  interest. 
Accommodations  are  mod¬ 
ern  and  rates  are  moderate. 

400  OUTSIDE  ROOMS 

WITH  BATH  FR^  $2  SINGLE 

WASHINGTON,  D.  C. 


tends  to  expand  the  slug  base  with 
ejector  pressure,  creating  excess  side 
wall  friction  and  resistance  at  that 
point  to  free  the  slug,  the  clutch  slips, 
etc.  A  roughened,  leaded  side  wall  re¬ 
sults  in  time,  and  its  original  taper 
clearance  may  be  lost  in  spotted  pol¬ 
ishing. 

A  “crown”  warp  in  the  cap  adds  to 
the  slug  body  thickness  correspond¬ 
ingly  and  defeats  standard  body  trim. 

It  is  common  practice  to  trim  these 
adv.  fig.  mold  slugs  slightly  plus  for 
freer  ejection  and  trim,  while  universal 
mold  slugs  may  trim  standard  without 
serious  inconvenience.  However,  many 
plants  adopt  a  slight  plus  in  knife  trim, 
especially  newspapers. 

It  is  quite  possible  to  trim  non-taper 
adv.  fig.  mold  slugs  to  standard  sizes, 
with  sharp  knives,  no  mold  warp,  true 
liners,  and  polished  mold  faces,  but 
resistance  in  ejection  and  trim  gradu¬ 
ally  increase. 

Liners  slightly  minus  in  thickness 
also  permit  a  standard  trim  where  mold 
warp  exists,  but  they  are  then  “bastard” 
for  universal  use,  and  the  practice  is 
not  advised.  A  slight  plus  in  trim  is 
usually  preferred. 


PRINTING 


' 


I  I 


‘What  a  stvell  spot  for  a  rieo 
advertisomonti** 
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1  m&llllE  MSTER 

...  wiU  M)£ve  ifowc  tifp£.  pnoMeim 


Hake  j«ir 
wi  TYPE 

400  Series  of  Type  Faces 
from  6  to  36  Point 


tiles,  Leads 
ud  Slugs 

From  2  to  12  Point,  delivered 
cot  to  **Ubor*eaving’*  sizes 


Twentieth  Century  made  on  the  Monotype  Type-&>Ruie  Caster  from  6  to  36 

Stymie  Medium  made  on  the  Monotype  Type-&-Rule  Cast 
Binny  Oldstyle  made  on  the  Monotype  Type-& 

Rockwell  Antique  made  on  the  Mono 

Baskerville  made  on  the  Monotype  Ty 

Hold  mcuHe^  an  tUa  Moncti^ 

Oip  made  «n  the  Moietp  iy 
Bodoni  made  on  th 


•  SAVE  MONEY 

•  MAKE  MORE  PROFIT 


•  DO  BETTER  PRINTING 

•  SELL  FOR  HIGHER  PRICES 


,  1940 


WeM  like  to  tell  you  about  our  Special  Proposal  which  will  make  it 
easy  to  put  a  MONOTYPE  TYPE-&-RULE  CASTER  to  work  for  i 
you.  Ask  us  for  this  proposal.  No  obligation. 

illSTOIII  MONOTYPE  MACHINE  COMPANY 

Monotype  Building,  24th  at  Locust  Street,  Philadelphia,  Penna. 


SAVE! 


Wl  PAY  POSTAGE. 


Get  'em  this  month!  And 
you'll  use  these  Business 
Reply  Sets  more  than 
most  any  other 
type  in  your 
cases.  Hard, 
foundry  metal. 

Money  back  if 
not  satisfied. 

Send  full  pay¬ 
ment  with  order. 

Sin  AS  SHOWN,  ONLY 


Monotype 

Questions 


answered  by 
CHARLES  BROAD 

Monotype  Advice 

Trouble  Shooting 

A  few  of  the  causes  of  hollow  type 
are:  Worn  float  valve  (with  hole  too 
large,  or  too  small) — (see  port  adjust¬ 
ment) — improper  pump  adjustments— 
worn  pump  body — (permitting  metal  to 
leak  past  the  piston) — ^wom  piston- 
worn  levers  (providing  insufficient  or 
delayed  piston  action)  —  improper 
spring  tension  —  improper  port  hole 
opening — ^“dead”  metal — excessive  oil 
— nozzle  or  pump  body  choked  (need 
drilling). 

Frosty  faces  may  be  caused  by  any 
of  the  foregoing  plus:  too  much  water 
— improper  temperature  control  —  ex¬ 
cess  oil  on  top  of  mold — nozzle  seating 
out  of  time  (caused  by  worn  bearings 
or  improper  nozzle  adjustments) — im¬ 
purities  in  the  metal — (formula  not  up 
to  standard). 


National  Type  Founders,  35  N.  High,  Akron,  0. 


Enclosed  $ . for  which  send  me 

. Li'l  Giant  Fonts  of  Foundry 

Business  Reply  Sets. 

n  Send  Free  Type  Catalog.  (Over_  1.000 
faces  and  sizes.) 

Name . 

Address . 


Port  Adjustments  and  Float  Valve 

Port  hole  opening  should  be  slightly 
less  than  the  thickness  of  a  number  30 
drill  and  the  float  valve  vent  hole  NOT 
larger  than  a  number  60  driU.  The  pur¬ 
pose  of  the  float  valve  is  to  prevent 
metal  being  withdrawn  from  the  nozzle 
— thereby  assuring  a  constant  supply  of 
metal  in  the  nozzle  at  the  beginning  of 
each  stroke. 

If  the  vent  hole  in  the  float  is  smaller 
than  a  number  60  drill,  or  is  entirely 
clogged  up,  a  vacuum  will  result  and  the 
pump  will  freeze  up.  If  the  vent  hole  is 
larger  than  a  number  60,  metal  will  be 
drawn  through  the  vent  from  the  nozzle 
and  less  will  enter  through  the  port  hole 
— imperfect  type  will  be  the  result 
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•  S-P-O-T 


When  your  customer  demands  a  new  type 
face,  or  an  unusual  amount  of  display,  you 
can  depend  upon  the  M  &  L  Type  Foundry. 

You  can  have  at  your  command  Coronet, 
20th  Century,  Eden,  Comique,  Ultra-Bodoni, 
San  Serif — practically  all  popular  type 
faces — priced  reasonably. 

You  can  order  from  M  &  L — and  make  a 
profit.  You  can  buy  a  single  line,  sorts,  job 
or  weight  fonts — just  what  you  want  WHEN 
you  want  it. 

Decide  now  to  bring  your  type  supply  up- 
to-date.  The  M  &  L  Type  Foundry  price  list 
will  show  you  how  to  do  it  most  economi¬ 
cally.  The  coupon  brings  your  copy. 

M  &  L  TYPE  FOUNDRY 

TELEPHONE  LAKEVIEW  8201-8207 

4001  RAVENSWOOD  AVENUE,  CHICAGO,  ILLINOIS 

•  ••••••• 

Mail  specimen  sheets  of  new  M  &  L  Foundry  faces,  and  latest  price  list. 

Name.-— . - - - - - - - 

Firm. - - - - - - 

Address - - - - - - - - 
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Modernize  with 


THE  RELIABLE 
STEREOTYPER 

designed 
to  produce 
accurate 
casts  in 
a  safe 


easy 

manner 


Valveless, 
easily 
controlled 
metal  pot 


Sold  by 


ATF  and  all  rasponsibla  daalan 


STEREOTYPE  EQUIPMENT  CO. 
2815  W.  Irving  Park  Road  Chicago 


FAMOUS  ITS  NAME 

Hotel 

Mark  Twain 

Travelers  acclaim  the  fine 
food  in  the  two  modern  res¬ 
taurants  —  the  Steamboat 
Cabin  Coffee  Shop  and  the 
Old  English  Tap  Room. 

300  Rooms  from  $2 

O.  E.  TRONNES,  Mgr. 

ST.  LOUIS,  MO. 


Giant  casters  and  material  makers 
operating  on  similar  principles  have 
slightly  different  adjustments  to  permit 
increased  intake  of  metal. 

Scpiirts 

Squirts  result  when:  metal  is  over¬ 
heated — excessive  oil  on  top  of  mold 
— excessive  piston  spring  pressure- 
faulty  matrices  seat  improperly  on  mold 
— matrix  cone  holes  filled  with  im¬ 
pacted  metal  particles — (discussed  at 
length  in  a  later  paragraph) — improper 
bridge  adjustments — centering  pin  k 
bent — type  is  thrown  on  top  of  the 
mold  (a  common  practice  when  feeding 
type  into  the  pot) — mold  blade  hangs 
up — and  when  the  die-case  is  forgotten. 

It  is  impossible  to  start  the  caster 
without  a  die-case  if  the  largest  “type 
support”  is  hooked  over  the  Carrying 
Frame  every  time  a  die-case  is  removed. 

Mold  blade  hanging  up  may  be  due 
to  leading — improper  water  pressure- 
lack  of  oil  or  poor  quality  oil — mold 
overheated — or  improper  reassembly  of 
mold  after  cleaning. 

Time  Savers 

Following  are  a  few  operating  prac¬ 
tices  and  “time  savers”  that  have  been 
tested  and  their  value  proved. 

Mold  Hex  Screws 

Like  the  author,  few  operators  pre¬ 
fer  to  squat,  squint  and  stoop  when 
changing  molds.  Hex-head  pot-adjust¬ 
ing  screws  and  the  galley  wrench  re¬ 
place  the  screw  driver. 

Some  operators  prefer  the  “large- 
head”  hex  screws  available  from  one  of 
the  caster  machinists  previously  re¬ 
ferred  to.  As  the  leverage  applied  by 
the  galley  wrench  is  about  twice  that 
of  the  screw  driver,  caution  in  tight¬ 
ening  these  screws  must  be  used  untfl 
the  proper  “feel”  has  been  mastered. 

Water  Leak 

Increased  pressure  on  the  hex  screw* 
is  not  the  way  to  eliminate  a  mold  seat 
mainstand  water  leak.  Broken  threads, 
or  a  broken  screw  in  the  mold  itself, 
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are  inevitable  where  undue  or  excessive 
pressure  on  the  hex  screws  is  persisted 
in. 

Paper  gaskets,  while  a  temporary  ex¬ 
pedient,  are  a  distinct  waste  of  valuable 
caster  time  when  continued  over  a  long 
period. 

Running  a  tap  down  the  copper  bush¬ 
ings,  lifting  ’em  out  and  inserting  new 
bushings  doesn’t  take  long.  The  new 
bushings  should  extend  slightly  above 
the  mainstand  mold  base.  Place  a 
sheet  of  “controller”  paper  between 
and  around  the  bushings  and,  with  a 
fine  file,  grind  down  the  tops  of  the 
bushings  until  the  file  just  begins  to 
“catch”  the  paper — and  your  new  bush¬ 
ings  are  properly  fitted. 

Hydraulic  water-line  mold  pumps 
(available  from  the  machinists  previ¬ 
ously  referred  to)  are  practicable  if 
they  are  not  over-used.  Excessive  pres¬ 
sure  possible  with  such  hydraulic 
pumps  can  rupture  a  mold  water  line. 

For  reasons  that  are  obvious  mold 
water  lines  can  be  repaired  nowhere 
except  at  the  factory. 

Mold  Oiling 

A  little  “rule  mold  oil,”  say  one- 
fourth  such  oil  to  three-fourths  casting- 
machine  oil  may  prove  better  for  mold 
oiling  than  straight  casting-machine 
oil.  Varying  the  size  and  sometimes  the 
angle  of  the  wick  will  alter  the  flow  of 
oO.  Pipe  cleaners  (available  at  tobac¬ 
conists)  make  fine  wicks  and  also  can 
be  used  on  the  keyboard  to  clean 
plunger  bushings. 

Fitting  Piston  to  Tight  Bearings 

When  old-timers  encounter  a  piston 
that  will  not  enter  the  bearings  without 
screw-driver  coaxing,  they  eliminate 
the  difficulty  immediately.  Slightly 
rounding  the  lower  comers  of  the  top 
lugs  on  the  piston  permits  the  piston 
bearings  to  enter  between  the  lugs 
without  bind.  While  simple,  this  “fit¬ 
ting”  is  performed  only  by  castermen 
who  know  their  caster. 


Things  that  Will  Help 
You  Improve  and  Lower 
the  Cost  of  Shipping 
Your  Product! 

Do  you  find  it  hard  to  believe  that 
many  real  improvements  in  packing 
and  shipping  methods  have  been 
made  since  your  last  thorough  check? 
Then  now  —  during  April  Perfect 
Shipping  month  —  is  the  time  to 
learn  what  Signode  research  alone 
has  contributed  to  safer,  lower  cost 
packing  and  shipping  .  .  .  how  Sig¬ 
node  methods  are  holding  down  pack¬ 
ing  costs  and  shipping  damage  for 
printers  everywhere.  Get  all  the  facts 
on  what  can  be  done  with  Signode 
Tensional  Steel  Strapping  to  help  you 
make  every  month  a  "Perfect  Ship¬ 
ping"  month.  Phone  your  local  Sig¬ 
node  man  now.  Or,  write  us  direct. 

SIGNODE 

STEEL  STRAPPING  CO. 

2642  N.  Western  Ave.,  Chicago,  III. 

380  Furman  St.,  Brooklyn,  N.  Y. 

466  Bryant  St.,  San  Francisco,  Calif. 

40  Offieet  Throughout  V.  S.  and  Canada 
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Envelopes  shown  here  arc 


.  .  twenty  thousand  cataiou 
and  ten  thousand  envelopes?  Wk 
about  the  other  ten  thousand?* 
“They’ll  be  handed  out  by  tit 
salesmen.” 

“Naked?” 

“Who,  the  Salesmen?” 

“No,  the  catalosrs!  You  wnf 
gifts  to  keep  ’em  clean.  Isn't  tb 
catalog  even  more  important?” 
“I  guess  you’re  right  .  . .  nukei 
twenty  thousand  envelopes.” 


THE  ENVELOPE  THAFS  NEVER  MAILED 


means  a  lot  of  Extra  Bustm 
for  Printers.  Booklets,  catakis. 
broadsides  have  got  to  corm  elm 
Everything  focuses  on  that  fit 
second  of  arrival  when  the  pica 
says,  “I  am  your  personal  cop 


That’s  a  Big  Moment — big  enoap 
to  be  worth  a  lot. 

Your  customers  ought  to  knot 
that  —  and  there’s  extra  envdop 
business  in  it  for  you  I 


SEE  FOR  YOURSELF 


t  MANUFACTURING  DIVISIONS  ••••  5  SALES- SERVICE  OFFICES 
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Presswork 

Questions 


answered  by 
MAGNUS  A.  ARNOLD 

Spot  Varnishing 

QAm  having  considerable  trouble 
■  spot  varnishing  on  a  platen  press ; 
can  not  seem  to  hold  the  sheet  down 
with  innumerable  grippers  and  strings, 
they  stick  to  the  varnishing  block  (lino¬ 
leum)  in  spite  of  all  that  we  can  do. 
Stock  is  tough  white  tagboard  and  plate 
is  about  eight  inches  square.  Thinning 
the  varnish  too  much  loses  the  varnish 
effect,  but  helps  a  little  on  the  sticking. 
Have  no  trouble  on  the  cylinder  press 
on  larger  forms. 

If  there  is  some  kink  or  special  var¬ 
nish  for  platen  work,  would  be  more 
than  pleased  to  know  about  it  or  any 
information  you  may  have  along  this 
line  will  be  greatly  appreciated. 

L.  R.  H.,  Transverse  City,  Mich. 

A  Spot  varnishing  with  the  use  of 
•  linoleum  blocks  is  usually  a  little 
difficult  on  a  job  press,  especially  if  the 
block  is  of  large  size,  because  of  the 
tackiness  of  the  varnish,  and  the  fact 
that  the  entire  surface  must  let  go  at 
one  pull.  On  cylinder  presses  the  pull 
is  gradual,  and  besides,  the  grippers 
hold  firm. 

There  is  a  special  varnish  made  for 
spot  overprinting,  which  can  be  sup¬ 
plied  by  your  ink  man.  Send  him  a 
sample  of  the  stock  and  let  him  know 
the  work  is  to  be  done  on  a  platen. 

»  « 

Incorrect  Packing 

Enclosed  is  a  job  that  I  have 
•  to  do  about  every  two  months. 
There  are  5.000  impressions  in  each 
run.  You  will  see  by  the  sample  of  the 
draw  sheet  that  I  use  too  much  impres- 


Not  when  you  use  Redington 
Counters  on  your  printing 
presses.  We  were  going  to  claim 
that  these  husky  little  automatic 
adder-uppers  are  100%  accurate 
but  to  be  on  the  safe  side,  let's 
say,  "99  and  99/100%."  Reding- 
tons  are  constructed  so  sturdily 
they  last  for  10,  20  .  .  .  yes,  even 
30  years  without  a  "breakdown." 
So  why  not  settle  your  counting 
problems  for  good  with  Reding- 
tons?  Models  for  practically 
every  type  and  make  of  press. 


Model  "D"  .  .  .  $6.75 

Other  models,  $6.25  to  $9.75 


F.  B.  REDINGTON  CO. 

Makers  of  Counters  Since  1906 

1 1 0  S.  Sangamon  St.  Chicago,  III. 
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IXjellCR  NUMBERING  MACHINES 

SO'.O  4H.  OiALfcfiS  AND  IIANCHtt 

American  Type  Founders 

•AHj*ACTutS»  lY 

'♦ETT6R  NUMBERING  MACHINE  CO. 


Numbering  de¬ 
serves  first  place. 
For  86  ways  to 
develop  profit¬ 
able  new  ac¬ 
counts  through 
typographic 
numbering, 
write  for  '^Num¬ 
bering  for  Prof¬ 
it"  —  a  novel, 
useful  booklet. 


M  &  W  JOB  LOCKS 


The  great  time-savers  in  your 
composing  room.  Do  not  let  them 
become  inactive.  Send  your  old 
Locks  in  for  repairs. 

MORGANS  &  WILCOX  MFG.  CO. 

Middletown,  N.  Y. 


For  MORE  BUSINESS 
at  BIGG6R  PROFITS 


sion.  I  have  tried  every  way  I  know  to 
get  by  without  using  so  much  impres¬ 
sion  but  the  parchment  will  not  print 
any  other  way. 

Is  there  some  special  way  that  other 
pressmen  use  such  as  inks,  packing  to 
print  on  these  sheets. 

The  ink  /  use  is  a  natonally  known 
blue  with  cobalt  and  mixing  white.  / 
use  one  sheet  of  press  board,  one  sheet 
of  120  craft,  and  two  sheets  of  news  and 
bring  the  rest  of  the  impression  up  with 
the  hand  wheel  controls.  I  have  a  12  x 
18  C  &  P  with  Rice  feeder. 

R.  E.  S.,  Hugo,  Okla. 

A  The  paper  you  are  printing  on 
A\m  requires  more  than  ordinary  im¬ 
pression  and  you  have  made  a  good  job 
of  it.  Ink  also  is  okeh. 

Your  difficulty  with  apparent  excess 
impression  is  due  to  the  wrong  kind 
of  packing,  which  causes  matrice,  as 
shown  by  the  section  of  top  sheet  sent. 
The  remedy  is  all  hard  packing  as  fol¬ 
lows: 

Four  sheets  of  6  pt.  manila _ .024 

Three  sheets  of  3  pt.  S.  &  S.  C.  .012 

One  manila  top  sheet,  6  pt. _ .006 


Total _ 042 

The  three  sheets  of  super  are  for 
makeready  allowance  and  are  more 
than  ample.  Drop  a  sheet  for  each 
overlay,  which  should  be  marked  out 
on  the  super,  instead  of  the  parchment. 

Never  use  pressboard  or  kraft,  as 
both  these  papers,  although  tough,  have 
a  pulpy  interior  and  matrice  easily. 
One  or  two  sheets  of  newsprint  is  ^ 
right  when  printing  short  runs,  but 
should  not  be  used  on  a  long  run. 


The  Practice  of  Presswork 

By  Craig  R.  Spicher 

A  limited  number  of  copies  as  a  special 
service  at _ $4.CX) 

Send  Money  with  Order 

GRAPHIC  ARTS  PUB.  CO. 

608  S.  Dearborn  St.  Chicago,  III. 
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QUICK! 

Red  process  inks,  non-scratch  inks,  high  gloss  inks,  quick-drying 
inks  come  off  in  a  ff,ath  with  Phenoid. 

This  powerful,  fast-acting  type  cleaner  is  for  TOUGH  JOBS — 
rollers  and  parts  of  the  press,  thick-encrusted  halftones,  line-cuts, 
etc.  Understand — Phenoid  is  not  for  mopping  up.  Requires  no 
harmful  scrubbing  .  .  .  saves  the  surface.  Harmless  to  metal, 
wood,  fabric,  or  the  hands. 

Order  from  your  dealer  Write  for  Literature 

CHALMERS  CHEMICAL  CO.,  123  Chestnut  St.,  Newark,  N.  J. 


Phenoid  Type  cleaner 


For  Extra  Profits 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Type,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  .  .  .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


THE 

MULTIPRESS 

for 


General  ENVELOPE  PRINTING 


Plus 

Imprinting 

of 


BRISTOLS 

BOOKLETS 

TAGS 

FOLDERS 

LABELS 


B.  VERNER  &  COMPANY 

298  Broadway  New  York  City 
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■■COM  POIH 

STRI  PMATERI  AL 


“The  I 

Finest  Strip 
Material  Vve 


Ever  Vsed^^ 


materials  are  more 
economical. 


Says  O.  B.  Martin 
of  Campus  Print¬ 
ers,  in  Champaien.  Ill. 
Mr.  Martin  goes  on  to 
tell  ns,  “Thanks  for 
splendid  Quality  and  fine 
service,”  Order  a  trial 
100  lb.  shipment  today 
and  prove  to  yourself 
that  Compo’s  strip- 
durable,  dependable  and 


THESE  LOW  PRICES  ARE  SUBJECT  TO 
CHANGE  WITHOUT  NOTICE 


HANDFINISHED 

RULE 

isvicr:: 


LEADS  AND 
SLUGS 


All  rule  faces  in  stock.  2  to  per 

36  pt.  Wall  chart  on  request.  I  I  V  lb. 


Rule  and  spacing  material  can  be  assorted  to 
make  100  lb.  minimum  shipment.  Immediate 
delivery.  These  low  prices  compel  us  to  request 
check  with  order  to  eliminate  bookkeeping. 


COMPO  RULE  CO. 

55  E.  W  acLer  Drive  Chicago,  III. 


EDIPHONE!  It  saves  you 
HOURS  daily! 

It  takes  your  dictation  instantly,  operates 
with  Unger  touch  electric  controls,  signals 
with  a  blinking  light  if  you’re  proceeding 
incorrectly.  When  you  want  to  stop  and 
think,  it  stops  and  waits.  It  saves  2  hours 
a  day  for  you,  saves  your  secretary  FOUR! 
Ask  for  a  money-saving  EDIPHONE  on 
free  trial! 


THE  EDIPHONE 


EDWIN  C.  BARNES  &  BROS. 


173  W.  Madison,  Chicago.  Also:  Peoria, 
8t.  Louis,  Rockford,  8.  Bend,  Davenport. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 

Composing  Room  Lighting 

Qtrhat  are  the  trends  in  printing 
m  plant  lighting  in  general  and 
composing  room  lighting  in  particular 
— or  is  there  any  noticeable  movement 
along  this  line.  /  am  asking  this  be¬ 
cause  in  working  around  in  different 
shops  /  see  some  which  are  very  poorly 
lend  out  from  the  standpoint  of  light, 
and  am  wondering  if  there  is  any  con¬ 
certed  effort  being  made  in  other  cities 
about  the  country  to  improve  the  light¬ 
ing  arrangements? 

0.  B.y  New  Orleans,  La. 


A  We  are  afraid  that  there  is  not 
/\  m  as  much  attention  being  given  to 
print-shop  lighting  as  there  should  be. 
However,  in  a  few  plants  we  have  re¬ 
cently  seen  an  awakening  in  this  line. 
And  we  have  heard  two  or  three  espe¬ 
cially  "ood  talks  delivered  by  lighting 
experts,  showing  different  lightmg 
plans  and  fixtures.  We  predict  that  the 
new  fluorescent  lights  will  practically 
revolutionize  printing  plant  lighting 
within  a  very  few  years,  for  they  throw 
an  “easy-on-the-eyes”  light  and  are  very 
economical  to  operate.  We  have  recent¬ 
ly  seen  two  plants  which  have  these  new 
lighting  arrangements  installed,  and 
both  men  and  management  have  been 
highly  pleased  with  the  results.  The 
wonder  is  that  we  printers  as  an  indus¬ 
try  have  been  content  (or  blind)  to  get 
along  with  the  wholly  inadequate  lights 
which  are  used  in  many  places.  The 
electric  companies  practically  every¬ 
where  are  giving  more  attention  to  in¬ 
dustrial  lighting  than  ever  before,  and 
we  believe  that  shortly  the  old  style  of 
lighting  will  be  a  thing  of  the  past. 
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Steps  to  Greater  Profits! 


STEP  No.  1 . 

Cut  1/3  off  your  sawing  time  with  a  Ham¬ 
mond  Mercury  TrimOsaw.  Eliminate  abso¬ 
lutely  all  your  sawing  troubles.  Saw  every¬ 
thing  from  8  points  to  full  page  with 
micrometer  accuracy  on  the  New  Bench 
or  Floor  Mercury. 

Complete  circular  matter,  p 
Sawing  and  Casting  Time^' 


STEP  No  2  .......  . 

Stop  wasting  hours  every  week.  Cut  your 
casting  time  as  much  as  50%.  An  Easy- 
Kaster  will  never  let  you  down  on  press 
day.  Operates  much  easier  and  always  has 
300  pounds  of  hot  metal  ready.  5,  6  and 
8  column  sizes. 

ices  and  "How  to  Save  Plenty 
upon  request.  Write  for  it. 


HAMMOND 

MERCURY 

TRIMOSAW 


Ever  Ready  LABEL  Corp. 
152  East  26th  Street 
New  York,  N.  Y. 


Send  your  FREE  catalog 
and  Complete  Selling  Plan. 

NAME . 

COMPANY . 

ADDRESS . . 

CITY- . STATE . 


PASTF  ON  YOUR  LETTERHEAD  AND  MAIL  NOW! 


TBACE-O-FILM* 

**8th  Wonder  of  the  Graphic  World’* 

TRACE-O-FILM  eliminates  one  or  more  op¬ 
erations  in  color  separations,  reverse  negatives, 
transfers,  titling,  background^  etc.  Also  saves 
time  and  trouble  in  light  diffusing,  highlight¬ 
ing,  toning,  enlarging,  printing  wet  negatives, 
etc.  You  simply  draw,  trace  or  print  designs 
directly  onto  the  TRACE-O-FILIR.  Step  up 
production  and  raise  the  standard  of  quality 
with  this  revolutionary  product. 

Send  for  free  catalog  and  samples 

THE  LUSTRO  COMPANY 

119  East  13th  Street  Chicago,  Illinois 

_ *Reg.  P.  S.  Pat.  Off. _ 


WHY  DELAY  DELIVERIES 

waltingonslow-dryingpaddingcompositlons? 

Use  TAYLOR'S  'Quick-Set' 
PADDING  CEMENT 

Dries  In  10  Minutes  or  Less 
Regardless  of  Conditions 
A  flexible  enamel  In  White,  Buff,  Blue, 
Red  and  Green — No  heat  or  cheesecloth 
required.  PRICES: 

I  QL  Can . (postpaid)  $1.00 

4  QL  Cans  or  I  Gallon .  “  8.60 

I  QL  Thinner  and  Type  Wash  “  .50 

Sold  by  Leading  Supply  Houses 
TAYLOR  GLUEM  CO.,  Concord,'  N.  H. 


Photomechanical 

Questions 


answered  by 

I.  S.  MERTLE,  A.R.P.S.  > 

Artificial  Negatives  ^ 

-(Partin)  H 

★  Printing  or  drawing  on  celluloid  or^ 
photographic  film  for  the  production^’ 
of  artificial  images  has  been  the  subject 
of  considerable  study.  Some  of  the 
methods  employed  in  this  direction 
were  outlined  in  a  German  trade  jour- 
nal  (Reproduktion,  June,  1931,  126- 
127),  which  mentioned  the  pulling  of 
proofs  in  special  ink  on  celluloid 
(Grapho-Chemische  Gesellschaft),  im¬ 
mersing  the  proof  in  two  dye  baths  to 
impart  a  non-actinic  color  to  the  un¬ 
inked  celluloid,  drying,  and  then  re¬ 
moving  the  ink  impression. 

This  obviously  resulted  in  a  dye  nega¬ 
tive,  a  process  somewhat  akin  to  that 
patented  (G.P.  559,030)  by  F.  Scheit- 
ler,  in  which  a  dry  image  was  obtained 
by  printing  an  inked  form  on  an  un¬ 
dried  dyed  surface,  then  washing  off 
the  uninked  areas  of  dye. 

The  previously  mentioned  German 
article  also  cites  such  old  processes  as 
pulling  ink  impressions  from  litho 
stones  on  celluloid,  cellophane,  gelatin, 
etc.,  said  impressions  rendered  more 
opaque  by  dusting  them  with  powdered 
aluminum.  A  laterally  reversed  image 
for  offset  printing  is  made  by  simul¬ 
taneously  printing  from  an  offset 
blanket  and  the  face  of  the  stone  on 
both  sides  of  a  transparent  film,  then 
bronzing  the  ink  impressions. 

The  Identographic  process  (Identog- 
raphy)  of  Klimsch  &  Company  is  an¬ 
other  method  of  utilizing  a  transparent 
film  for  the  production  of  artificial 
negatives:  an  ink  impression  is  pulled 
on  a  sheet  of  transparent  material,  the 
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engineered  to  give  the  result  you  should  always  deliver 


•  Offset,  to  \k  acceptable  —  and  therefore  profitable— must  be  more  than  just  ink  on  papet. 
It  must  provide  a  reproduaion  of  dominant  ideas  in  such  quality  as  adequately  EXPRESS 
those  ideas— the  skillful  blending  of  colors  or  the  faultless  expression  of  black  and  white. 
Harris  Presses  are  engineered  to  provide  these  results  that  keep  customers.  Harris  leadership 
has  been  well  earned  over  the  years . . .  and  now  Harris  research  gives 
to  the  industry  a  new  value  —  a  chemical  service  to  plate  making. 

■  .  In  choosing  Harris,  you  buy  a  background— a  plus  value— that  was 

lAIIIS  LITNO'CHEIIICALS  ■  created  by  press  equipment— that  has  consistently  given  the  results 
Hwns  has  devel-  m  yQ^  profit— an  invisibk  value  that  only  experience 

i7#d  n#w  rh^miraU  m  *  ^  ^ 


Ritough  research  Harris  has  devel¬ 
oped  sod  standardized  new  chemicals 
for  both  deep  etch  and  surface  plate 
ouking  processes.  Full  details  upon 
tequest.  Write  us  with  reference  to 
four  lithographic  problem. 


can  create. 


A  complete  range  of  sizes  offer  adequate  facilities  for  every  Offset  need. 


•uT«  35"  jc  45"  T%vo  Cohr  Harris  Offset 


Harris  Service 

b’t  Nation  wide— 
is  as  famous  in  the 
Offset  field  as  Harris 
Presses  themselves. 


HARRIS*SEYBOLD*POTTER*COMPANY 


Gnnami  Off/cM.*  4510  Eaia  Vint  Stz**t,  Cl«veUnd,  Obii^  Mare/a  Sat**  Oflica*'.  Now  Ybrk, 
330/W^  42ad  Stroet;  Cbioago,  343  Soath  !3«aocbota  Stnwt;  815  WMkinqftoa 

Skraot;  Atlanta  ( Mania -Soy^bold  5aUa  Corp.},  130  Spring  5br«^,  H.  W.;  $an  Franolatm, 
"  •*  430  liiaxkat  Straat.  F<»etarM:  Ciaretasd,  Dayttm. 


■  ■COUPON--* 

Check  —  Tear  off  —  Attach  to  your 
letterhead — and  Moil. 

These  Profitable  Mid-States 
Gununed  Paper  Printing  Helps  FR^ 
upon  request:— 

n  Sample  Book  of  Mid-States 
REALLY  FLAT  Gummed  Paper. 

□  Guide  to  Proper  Gumming.  (Tells 
the  correct  mmming  to  use  for 
sticking  to  diiferent  surfaces.) 

□  Portfolio  of  Printed  Samples. 

□  Portfolio  of  Information  on  Poster 
Stamps — A  new  merchandising 
idea  for  promotion-minded 
printers. 

□  Tel-E-Chart.  Solves  your 
gununed  paper  problem  before 
you  print.) 

No  obligation — Simply  check  and 
return  with  your  letterhead. 

mid-Ttates 

GUMMED  PAPER  CO. 

2515  SO.  DAMEN  AVE.— CHICAGO 
New  York — Cleveland — St.  Louis 
San  Francisco 


Sh^'P. 


Calif 


'loa'"frfS{0 


Save  Time 
Save  Money 
Save  Blades 
Scientific  Swigart  Sharp 
ener  gives  your  cutter 
blades  a  keener,  leveler,  longer  list¬ 
ing  edge. 

Sharpening  time  ten  minutes. 

Grinds  only  .002  Inch  from  blade — 
does  not  change  bevel. 

Complete  only  $17.50.  Use 
t  "J  I*  Grinder.  In  10  days  send  us 
EDBEV  $17.50  or  return  grinder  at 
our  expense. 

SWIGART  KNIFE  GRINDER 

1148  South  Wabash  Ave.  Chicago,  III. 


material  then  coated  with  a  non-actinic 
lacquer,  after  which  the  ink  image  is 
removed  with  a  solvent  which  does  not 
attack  the  coating  of  lacquer.  A  modi¬ 
fication  of  this  process  was  suggested 
{Reproduktioriy  February,  1933,  27-28) 
for  making  artificial  negatives  from 
gravure  etchings.  A  fine-grained  trans¬ 
parent  paper  is  stretched  over  the 
gravure  etching  and  the  etched  design 
traced  on  the  paper  with  crayon.  The 
paper  is  then  coated  with  a  color  indi¬ 
cator  and  the  crayon  image  removed 
with  a  suitable  solvent,  resulting  in  a 
grain  negative  capable  of  being  used 
for  photoprinting  on  litho  stone  or 
metal  plates. 

The  method  of  the  Brend’  Amour, 
Simhart  &  Company  also  employed  a 
film,  but  in  this  instance  the  film  was 
given  an  electrolytic  coating  of  metal, 
after  which  an  ink  impression  was 
made  on  the  metal  surface.  The  im¬ 
pression  was  powdered  with  acid-resist¬ 
ing  resin  and  etched  to  remove  the 
metal  from  the  uninked  areas,  a  proce¬ 
dure  resulting  in  a  positive  image,  well 
adapted  for  the  production  of  deep  etch 
litho  plates. 

A  modification  of  this  was  the  sub¬ 
ject  of  a  patent  (G.P.  531,130;  1932) 
by  the  Brend’  Amour  concern  for  a 
method  intended  for  the  production  of 
halftone  positives  by  a  form  of  dot  etch¬ 
ing.  A  transparent  plate  was  given  a 
coating  of  metal,  then  sensitized,  a  half¬ 
tone  image  printed  thereon,  and  the  de¬ 
veloped  image  etched  through  the 
metal  layer.  It  might  be  well  to  point 
out  that  this  idea  had  been  anticipated 
and  patented  (U.S.P.  1,525,531;  1925) 
seven  years  before  (1925)  by  Ellis 
Bassist.  The  latter  flashed  a  glass  plate 
with  a  thin  film  of  copper,  created 
thereon  a  halftone  image  with  bichro- 
mated  fish  glue  (enamel),  which  was 
slightly  burnt-in  after  development, 
and  the  unprotected  copper  areas  re¬ 
moved  from  the  glass  suiiace  by  etch¬ 
ing  with  ferric  chlorid. 

A  method  of  producing  negative 
images  on  transparent  material  by  tak- 
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Ifcu  KMUf 

1.  The  steps  in  the  making  of  an  offset  plate? 

2.  How  to  produce  a  wet  collodion  image? 

3.  What  are  the  two  general  classes  of  dry  plates? 

4.  What  is  used  in  the  staining  process? 

5.  The  advantages  of  the  deep  etched  plate  as 
against  the  bichromated  albumen  image? 

6.  How  to  set  the  correct  pressure  of  an  offset 
press? 

• 

These  and  many  other  questions  pertaining  to 
photolithography  are  answered  in 

Phottlithography  and  Offset  Printing 

By  J.  S.  Merrie  and  Harry  Keusch 

300  pages — ^well  illustrated 

Price  $6.00 

Please  send  money  with  order 

The  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street,  Chicago 
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Save  press-time  and  man-time  with  Ton 
Touph  Tympan— no  warp,  cockie,  or  sag 
— ^with  guts  to  stand  up  for  iong  runs. 
Water  Repeiient  Sign  for  in-  or  out-door 
use  saves  20%  on  ink.  Die  Wipe,  Creped 
Book  Back,  Manifoid,  Tag  Stock,  Auto 
Press  Bond— -send  for  press  size  sampies 
with  your  jobber's  name. 


CENTRAL  PAPER  CO.,  lac, 
MKSKUON,  MICMICAN 


•^mjA  ^  »  Vaa 


ELECTRIC  PAPER  DRILL 


Foot  oporetod  model 
In  Stool  Ooblnot  Stand 
ir'xRir  table,  85"  high 


$87.50 


Lover  Operated 

Oomer  Rounder _ 

Foot  Operated  Cabinet 
Corner  Rounder _ 


$1500 

.  53750 


Send  for  folder  No.  109 


L 


LAtSOO  PRODUOTSs  Ino. 


ing  inked  impressions  from  intaglio 
surfaces  was  patented  (U.S.P.  1,920,* 
405)  in  1933  by  J.  Kornmann.  It  con¬ 
sisted  of  sinking  a  design  in  a  master 
plate,  inking  the  surface  of  the  plate 
without  filling  in  the  incised  design, 
then  transferring  the  coating  of  ink 
to  a  transparent  sheet,  which  could  be 
utilized  as  a  negative  in  the  photo¬ 
mechanical  execution  of  printing  sur¬ 
faces. 

In  the  same  year  (1933),  William 
Heinecke  patented  (U.S.P.  1,913381) 
a  procese  of  artificial  negative-making, 
based  on  the  principle  of  printing  an 
image  in  resistant  ink  on  a  photo¬ 
graphic  film,  which  was  then  treated 
or  developed  to  provide  an  opaque 
background  for  the  transparent  type  or 
design  displayed  when  the  ink  was  re¬ 
moved  from  the  film  with  a  solvent. 

The  idea  of  transferring  inked  im¬ 
pressions  of  type  forms  to  photographic 
film  for  the  creation  of  artificial  posi¬ 
tives  had  previously  been  employed  by 
various  concerns,  particularly  by  the 
Methodist  Book  Concern,  Cincinnati,  I 
Ohio.  This  involved  the  use  of  an  off-  | 
set  press,  the  type  or  form  being  placed 
on  a  depressed  bed,  and  the  offset 
blanket  of  the  proof  press  utilized  to 
transfer  the  ink  from  the  form  to  the 
photographic  film  attached  to  the  bed 
of  the  press.  J.  S.  Mertle  outlined  the 
process  {Photolithography  and  Offset 
Printing,  1937,  65-66)  in  the  work  is¬ 
sued  by  the  publishers  of  The  Graphic 
Arts  Monthly. 

Artificial  “stripfilm”  negatives  were 
the  subject  of  two  patents  (U.S.P. 
1,851,369;  B.P.  390,324)  by  E.  P. 
Mullan.  The  first  patent  embraced  the 
process  of  covering  dextrin-coated  pa¬ 
per  with  a  collodion  layer,  on  which  an 
ink  impression  was  made,  followed  by 
application  of  an  opaque  solution  and 
the  removal  of  the  ink  with  benzol.  The 
negative  image  so  produced  was  then 
coated  with  rubber  and  stripping  col¬ 
lodion,  which  permitted  the  image  to 
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PRINTERS’  ROLLER 

CASTING  MACHINES 


PROCESS  ROLLER 

COATING  MACHINES 


OPEN  AND  VACUUM 

COMPOSITION  KETTLES 


ROLLER  MAKING  EQUIPMENT 
FOR  PRINTERS 


JAMES  ROWE,  INC 

1058  WEST  HARRISON  STREET 
CHICAGO,  ILLINOIS 
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WHY  PAY  MORE? 


Models  27  and  28 


Dirmet  Drivm 
Correct 
McekmHieaUy 


"The  Finest  Machine  at  Any  Price" 


Model  27—5  Wheels,  $12.  Cl  9(1  Upt 
40%  off  is  $4.80— or 

Model  28—6  Wheels,$14.  CQ  ifl  Mpt 
40%  off  is  $5.60— or 


Quantity  discounts  quoted  upon  reqaest. 
We  will  allow  10  %  Trade-in  for  one  old 
machine  aaainst  each  new  machine  pur- 
oha^. 


ROBERTS  NUMBERING  MACHINE 
COMPANY 

694-7 1 0 Jamaica  Ave.,  BrooMyn,  N.  Y. 


More  than  a  hundred  years  of 
progressive  experience  is  built 
into  every  Coes  Knife. 


LORING  COES  COMPANY 

Worcester  •  Massachusetts 


be  stripped  from  the  paper  support  and 
employed  in  a  photographic  manner.  I 

The  British  patent  of  Mullan  differed  i 
only  slightly  from  the  above :  paper  was  I 
coated  with  a  solution  of  dextrin  and  a  | 
design  printed  on  the  dextrined  sur- 
face.  The  design  was  then  dusted  with  I 
lampblack  and  after  cleaning  by  brush-  | 
ing  with  absorbent  cotton,  the  whole  | 
was  coated  with  a  solution  of  collodion,  P 
to  which  greater  strength  could  be  im-  |j 
parted  by  subsequent  coating  with  solu¬ 
tions  of  rubber  and  stripping  collodion. 

Tracing  cloth  has  often  been  used  in 
the  production  of  artificial  images — 
usually  positives;  in  this  direction, 

C.  H.  Little  patented  (U.S.P.  1,220,- 
245;  1917)  a  drafting  material  in¬ 
tended  to  replace  the  ordinary  tracing 
cloth.  A  sheet  of  paper  or  tracing  cloth 
was  coated  with  a  glue-kaolin  layer,  on 
top  of  which  was  applied  a  layer  of 
dark  brown  pigment  and  glue.  In  use, 
lines  were  cut  through  the  coatings 
with  a  stylus,  the  drawing  so  made  con¬ 
stituting  a  line  negative,  particularly 
intended  for  blue  printing. 

Production  of  artificial  negatives  by 
means  of  a  typewriter  was  patented 
(U.S.P.  1,224,328)  in  1917  by  G.  W. 
Scritsmeier.  This  method  involved  the 
use  of  a  special  material,  comprising  a 
transparent  celluloid  sheet  coated  with 
a  mixture  of  beeswax  and  paraffin,  over 
which  was  applied  a  layer  of  greasy 
ink.  When  the  surface  so  prepared  was 
written  upon  in  a  typewriter,  the  ink 
was  supposed  to  be  displaced  on  the 
type,  leaving  transparent  letters  or 
characters  in  the  wax. 

A  resist  or  composition  for  engraving 
possessing  possibilities  for  artificiid 
negative-making  was  patented  (U.S.P. 
1,850,929;  1932)  by  J.  R.  Guerard. 
The  resist  was  said  to  dry  white,  opaque 
and  matte,  and  to  contain  cellulose 
ester,  shellac  and  sandarac. 

Wood  engraving  was  called  into  play 
in  the  patented  (B.P.  419,362;  1935) 
process  of  K.  Pfost.  The  design  or  pic- 
( Continued  on  page  IdO) 
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RAISE  YOUR  e.q: 

OR  WATCH  THE  PARADE  GO  BY 


Horse  and  buggy  printing  methods  won’t 
do  today!  That’s  why  Daycos,  the  original, 
leading  synthetic  rubber  rollers  are  as 
vital  to  modern  printing  production  as  the 
automobile  is  to  modern  transportation. 

Step  up  your  E.Q.  and  plug  the  profit 
leaks  today  with  Daycos,  the  rollers  that 
won’t  swell  or  melt  down  on  high  speed 
hot  weather  runs.  Do  away  with  "down” 
time!  Eliminate  "coasting”  with  press 
speeds  reduced  20%  to  25%.  Get  capacity 
impressions  every  hour — even  on  multiple 
shifts,  with  durable  Daycos. 

Raise  your  E.Q.  and  lower  your  over¬ 
time  with  Daycos,  the  rollers  that  are 
"tailored”  to  the  exact  plasticity  that  your 
work  requires.  Get  lower  cost  per-month- 
of-use  with  the  tough,  durable,  all-season. 


all-purpose  Dayco  Rollers  that  resist  cuts 
and  abrasion  and  retain  their  face  for 
millions  of  impressions. 

Reduce  your  investment  in  spares.  Use 
genuine  Dayco  Rollers  which  have  the 
renewable  surface  (Re-Daycoing)  feature. 

THE  DAYTON  RUBBER  MEG.  CO. 
Dayton,  Ohio 

The  Originators  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers. 
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Metallurgists  for  a  cen* 
fury.  Builders  of  paper 
cutting  knives  for  many 
decades.  Send  your  in¬ 
quiry  to 

SIMONDS  WORDEN  WHITE 
COMPANY 
DAYTON,  OHIO 


ENLIST 

emitat 

in  the  Women's  Field  Anny  of  the  American  Society 
for  the  Control  of  Cancer,  and  help  in  the  intensive 
war  against  this  disease. 

admeutm 

yourself  and  others  to  recognize  early  symptoms 
that  may  indicate  cancer. 


some  of  the  150,000  who  will  die  this  year  unless 
promptly  treated.  Early  A 

cancer  con  be  cured.  I 

/•!«  ifMir  ^yim^ 

leMl  Umlt  mttt 

•r  aemtl  gmmr  | 

fmlistmmmt  { 

fee  ef  91.00  tm  j 


AMERICAN  SOCIETY 

tmr  thm 

CONTROL  OF  CANCER 


M*  MmMtum  Aw*..  AT.  V.  C. 


answered  by 
R.  S.  SHANE,  Ph  J). 

Labeling  on  Metal 

QWe  manufacture  metal  holders 
■  for  sales  books  and  have  not  yet 
found  a  good  adhesive  for  pasting  la¬ 
bels  on  the  metal.  Can  you  suggest  a 
source?  M.  C.,  Chicago,  III. 

A  Special  adhesives  for  the  joh  must 
#1  ■  he  used  because  animal  glues  and 
vegetable  paste  will  not  work.  Names 
of  firms  that  can  supply  you  will  be 
given  on  request. 

»  <€ 

Lining  Waterproof  Fabrics 

QWe  are  using _ fabric 

m  for  our  covers  and  find  that  it 
sticks  well  on  the  board  but  our  linings 
peel  off  around  the  edges. 

S.  Bros.,  New  York  City. 

A  The  waterproof  finish  on  the  sam- 
•  pie  you  submit  must  be  cut  by  a 
suitable  solvent  used  either  as  a  de¬ 
sizing  agent  or  added  to  your  adhesive. 
A  good  mixture  and  inexpensive  to 
make  consists  of  two  parts  of  benzol 
and  one  part  of  methyl  alcohol.  An¬ 
other  good  mixture  consists  of  equal 
parts  of  amyl  acetate,  butyl  acetate, 
and  methyl  idcohol. 

»  « 

Mailing  Machine  Paste 

QOur  mailing  machine  is  throwing 
m  paste  out  high,  wide  and  hand¬ 
some  at  top  speeds. 

R.  R.  D.,  Chicago,  III. 

A  A  stiff  paste  of  about  the  con- 
/i*  sistency  and  shortness  of  butter 
should  be  used.  You  can  obtain  such  a 
paste  from  the  manufacturer  of  your 
machine. 
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Get  full  capacity  out  of  your 
fastest  presses  and  make  more  money  with  the 

Christensen  Continuous  Stream  Feeder 
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Graphic  Arts  Oddities 


As  early  as  1640,  an  unknown  missionary  oi  Gua< 
tamala  appears  to  have  fashioned  a  printing  press 
and  cut  his  own  type  as  well  as  made  his  own 
ink  to  turn  out  a  treatise  entitled  in  Spanish:  "The 
Pointer  Pointed  with  Short  Points  on  the  Manu¬ 
facture  of  Vegetable  Ink."  A  copy  still  exists. 


A  donkey  working  on  a  treadmill, 
it  seems,  operated  New  York's  first 
"power"  printing  press  about  1837! 
The  animal  was  hoisted  each  morn¬ 
ing  to  the  top  story  of  the  building 
by  means  of  belly  bands. 


Did  Cicero,  famed  Roman  orator, 
have  movable  type  in  mind 
when,  in  discusstog  the  Epi- 
ciirean  idea  of  a  universe  formed 
by  the  haphazard  grouping  of 
atoms,  he  said:  "Why  not  be¬ 
lieve,  also,  that  by  throwing  to¬ 
gether,  indiscriminately,  innu¬ 
merable  forms  of  letters  of  the 
alphabet,  either  in  gold  or  any 
other  substance,  one  can  print 
on  the  ground  with  these  letters, 
the  annals  of  Ennius?" 


To  foil  workmen  who  vowed  to  wreck  such  labor-saving  contraptions,  the 
London  Times  secretly  set  up  its  first  power  printing  press  in  an  adjoining 
buUding,  put  it  to  work — then  announced  to  the  pressmen  that  they  either 
could  qrdt  or  fall  in  line!  This  was  in  1814. 
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AmOPEBATED‘No-OFFSn''ninT 

At  last — a  "NO-OFFSET"  unit  priced  within  reach 
oi  aU.  Specially  designed  to  meet  the  needs  oi 
plants  operating  small  presses.  Eliminates  costly 
oifeet  troubles — speeds  up  production — ^improves 
press  work — and  soon  pays  for  itself. 

Paasche  Jr.  is  fully  enclosed — ^furnishes  its  own 
supply  of  compressed  air— occupies  minimum 
floor  space.  Equipped  with  standard  operating 
features  of  larger  units:  New  diaphragm  airgun 
with  air  and  fluid  index — Aircheck  valve — ^Auto¬ 
matic  off-and-on  timing  valve — ^Water,  oil,  and  dirt 
separator.  Sturdy  1/3  h.p.  compressor.  Portable. 
Easily  attached  to  any  small  press. 

Here's  the  finest  low  priced  unit  ever  made. 
Good  for  years  of  dependable,  economical  serv¬ 
ice.  It  will  pay  you  to  find  out  about  it  at  once. 


PAASCHE  AIRBRUSH  CO.  G.A.M.  4/40 

1913  Diversey  Pkvry.,  Chicago,  III. 

Please  send  bulletin  and  prices  on  the  new  Paasche  Junior  "NO¬ 
OFFSET"  unit  for _ 


(Make  and  size  of  press) 


Address 


1913  DIVERSEY  PARKW. 
CHICAGO.  ILLINOIS 


and  THE  PRINTING  INDUSTRY 

(Re«.  U.  S.  Pat.  Off.) 

published  by  the 

Graphic  Arts  Publishing  Co. 

608  South  Dearborn  Street 
Chicago,  Illinois 
Telephone:  Harrison  0486 

Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  GixasoV--.. Advertising  Manager 
E.  B.  Addison _ Asst.  Adv.  Mgr. 

R.  R.  Berliner . . Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone:  Murray  Hill  2-6770 

Editorial  Staff 

D.  B.  Eisenberg _ Editor 

Magnus  A.  Arnold  A.  J.  McAneny 
Charles  Broad  J.  S.  Mertle 
Haywood  H.  Hunt  H.  C.  Rockwell 
J.  Gus  Liebenow  Robert  S.  Shane 
Harry  Loose  Harold  Marshall 


Scrap  and  Go  Forward 

A  nationally  known  printing  press 
manufacturing  firm  comes  forward 
with  what  appears  to  be  a  step  in  the 
right  direction  to  help  solve  the  prob¬ 
lem  of  obsolescence  of  printing  ma¬ 
chinery.  This  firm  is  prepared  to  issue 
to  the  printer  who  scraps  an  outmoded 
or  obsolete  cylinder  press,  “a  credit 


certificate  good  for  five  years  and  in  an 
amount  four  times  that  of  the  machine’s 
scrap  value,  the  printer  to  retain  the 
actual  money  received  as  scrap.”  The 
credit  certificate  may  be  used  when 
purchasing  a  new  press  of  this  particu¬ 
lar  manufacturer’s  make. 

There  may  be  a  difference  of  opinion 
as  to  when  and  under  what  circum¬ 
stances  a  press  may  be  considered  out¬ 
moded  or  obsolete.  However,  there  is 
no  question  but  that  a  seldom  used, 
worn-out  press  may  be  to  the  owner  “a 
prime  source  of  unproductive  expense 
in  needless  taxes,  rent  and  lost  effi¬ 
ciency.”  Even  when  used  to  some  ei- 
tent,  such  a  press  may  be,  because  of 
defects  and  the  additional  time  neces¬ 
sary  to  make  it  ready  and  to  run,  a  con¬ 
tributing  cause  to  the  use  of  red  ink 
in  the  printer’s  ledger.  And  if  sold  to 
another  printer,  whether  or  not  in  the 
same  vicinity  of  the  seller,  an  out¬ 
moded  press  very  often  becomes  a  rea¬ 
son  for  aggravating,  profitless  compe¬ 
tition. 

The  originators  of  this  plan  are  advanc¬ 
ing  it  not  as  a  complete  solution  of  an 
old  problem,  but  as  a  step  in  the  right 
direction  toward  solving  the  problem. 
It  is  the  hope  of  this  particular  press 
manufacturing  firm  that  the  proposal, 
either  in  its  present  or  in  some  modi¬ 
fied  form,  receive  the  support  of  lead¬ 
ers  of  the  industry  and  other  manu¬ 
facturers  for  the  benefit  of  the  entire 
industry. 

England  Encourages  Research 

Interesting  to  note  that  although 
England  is  nursing  a  war-caused 
headache,  she  still  pnoourages  the  work 
of  Patra  (Printing  and  Allied  Trades 
Research  Association).  The  graphic 
arts  industries  in  England  contribute 
about  $35,000  annually  to  the  research 
work,  and  the  English  Government  do¬ 
nates  approximately  $15,000. 

Wonder  when  we,  in  the  United  States, 
shall  be  able  to  point  with  pride  to  a 
similar  successful  undertaking? 
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HELPFUL  BOOKS 

for  reference  and  guidance 


PHOTOLITHOGRAPHY  HO 

ancf  OFFSET  PRINTING 

hy  J,  S.  Mertle  and  Harry  Keusch 


Color  Analyst _ Price  $25.00 

by  Edward  P,  Mullan 

The  Encyclopedia  of  Ideas _ _ _ Price  $20.00 

Letterhead  Design  and  Manufacture _ Price  $10.00 

by  Frederick  Scheff 

A-B-C  Handbook  for  Printers  by  C,  A,  Hale _ Price  $10.00 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C.  McMurtrie 

Nuway  Rapid  Paper  Calculator _ Price  $  5.00 

Advertising  and  Publishing  Production  Year 

Book _ Price  $  5.00 

The  Practice  of  Presswork _ Price  $  4.00 

by  Craig  R.  Spicher 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Handbook  for  Pressmen  byFredW.Hoch _ Price  $  3.00 

Printing  Papers _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E.  B.  Harding 

Linotype  Keyboard  Operation _ Price  $  2.00 

Printing  and  the  Allied  Trades _ Price  $  1.50 

by  R,  Randolph  Karch 

Tips  on  Presswork _ Price  $  1.50 

by  G.  C,  Cooper 

Pressman's  Pocket  Manual _ Price  $  1 .00 

by  y.  N.  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1 .00 

by  Albert  Highton 
Please  send  money  with  order 

GRAPHIC  ARTS  PUBLISHING  CO. 

(08  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 
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The  Mechanism  and  Operatb 
of  the  LUDLOW  is 


Simplicity  Itsel 


In  the  machinery  necessary  to  produce  slug-cast  compositiap 
one  might  naturally  expect  to  see  a  cumbersome,  complicated 
assembly  of  mechanisms  and  devices.  It’s  rather  surprising, 
therefore,  to  find  that  with  the  Ludlow  utmost  efficiency  has 
been  attained  in  a  machine  of  extreme  simplicity. 

The  Ludlow  machine  comprises  three  major  elements-cru  l 
cible,  mold,  and  motor.  These,  with  their  simple  automatic  op¬ 
erating  and  controlling  movements  make  up  this  most  efficient 
accurate  linecasting  machine. 

As  a  direct  result  of  this  simplicity  of  mechanism  and  of  the 
basic  rightness  of  its  design  and  construction,  the  Ludlow  is  re¬ 
markably  quiet  and  smooth  running.  Absence  of  noise  means 
absence  of  shock,  strain  and  wear,  making  for  long  life  and 
freedom  from  breakdowns  and  repairs. 

It  is  equally  simple  to  operate  the  Ludlow.  A  holder  or  matrir 
stick  containing  the  line  of  typeface  matrices  is  locked  in  cast¬ 
ing  position  and  a  touch  of  a  lever  instantly  starts  the  produc¬ 
tion  of  the  line-slug.  Mold  and  matrices  are  brought  together, 
molten  metal  Is  forced  through  the  mold,  the  cast  cooled  by 
water  circulating  within  the  mold,  and  the  finished  slug  deliv- 


>et  in  Ludlow  Radiant  Heavy  and  Radiant  Medium 


LUDLOW  TYPOGRAPH  COMPANY  3 


efed.  All  this  is  accomplished  without  machine  or  mold  change 
length  of  line,  typeface  or  pointsize,  except  when  it  may  be 
ired  quickly  to  change  the  mold  for  casting  the  smaller  type- 
sizes  to  set  solid  on  a  6-point  slug. 

From  start  to  finish,  the  Ludlow  system  is  simplicity  itself. 
Diis  simplicity  and  the  resulting  true  flexibility,  plus  rugged 
jiachine  construction  and  precision  manufacture,  contribute  im- 
ntly  to  the  efficiency  and  speed  with  which  Ludlow  com- 
ition  is  produced. 

Modern  production  demands  require  the  advantages  which 
ly  Ludlow  can  supply,  and  the  resultant  economies  are  re- 
isible  for  the  increased  profits  realized  by  Ludlow  users. 
The  Ludlow  story  is  both  interesting  and  instructive.  It  will 
ly  be  sent,  together  with  specimen  showings  of  Ludlow 
faces,  upon  request. 


Cut-away  view  of  the 
Ludlow  showing  the 
three  major  elements 
of  the  machine— cru¬ 
cible,  mold  and  motor 
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y"  32  Clybourn  Avenue,  Chicago,  III.  | 


Lithographers 
Label  Manufacturers 
Printers 

Fancy  Box  Makers 

will  benefit  by  obtaining  our  Sam¬ 
ples  and  Prices  on  your  require¬ 
ments  of 

Gold  -  Silver  -  Copper 

Genuine 

PYROXYLIN 

COATED  PAPERS 

(Non-cracking,  non-curling) 
Write  us  at  once.  We  will  also 
furnish  name  of  nearest  agent  if 
any. 

RAY-O-NiTE  COATED 
PAPER  MILLS 

ROCHESTER  NEW  YORK 


The  BOLTON  KNIFE 


Know  its  record  of  unexcelled  quality 
and  service 

John  W.  Bolton  &  Sons,  Inc. 

Lawrence,  Mass. 


Paper  Questions  || 


answered  by  U  ] 

ARNOLD  J.  McANENY  || 

Judging  Paper  g 

QSome  time  ago  we  sent  out  bids  § 

•  for  our  coated  paper  require-  m 
ments  in  connection  with  a  mailing  » 
piece  we  intended  putting  out.  Sales-  s 
men  brought  in  many  different  sam-  4 
pies,  both  of  printing  and  folding  en-  - 
amels  ranging  all  the  way  from  the 
number  one  grade  through  the  number 
four. 

Although  we  consider  ourselves  fair 
fudges  of  paper,  it  was  very  difficult,  if 
not  impossible,  to  distinguish  one  grade 
from  the  next.  In  fact  in  one  or  two 
instances  we  preferred  a  cheaper  sheet 
to  a  costlier  one  without  even  knounng 
the  price.  Is  there  any  simple,  easy  way 
to  tell  whether  a  sheet  of  coated  paper 
is  a  number  two  or  a  number  three,  or 
for  that  matter,  whether  it  is  a  folding 
or  a  printing  enamel? 

Not  that  we  know  of — ^In  general 
•  it  is  pretty  well  conceded  that  the 
number  one  sheet  is  a  brighter  white 
than  the  number  two,  which  in  turn  is 
brighter  than  the  number  three,  and  so 
on,  but  brightness  is  a  hard  property  , 
to  define.  To  get  a  scientific  reading  on  ^ 
a  brightness  tester  is  simple  enough  if  ^ 
you  happen  to  own  one,  but  at  the  # 
present  time  they  are  still  relatively 
scarce  and  are  more  or  less  confined  to  1 
some  of  the  better  equipped  testing  g 
laboratories.  .p 

Even  though  a  sheet  does  indicate  a  i 
brighter  white  than  the  next  one,  you  J 
still  have  the  human  element  to  con-  J 
tend  with.  By  this  we  mean  that  some 
people  prefer  a  blue  white  to  a  strictly 
neutral  shade,  while  others  favor  a 
pinkish  white.  Again,  the  choice  of 
white  shades  will  frequently  be  gov- 
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HAS  yoiOi  SPRAY  SOLUT  ION 

BEEN  ^SCIENTIFICALLY  TESTED? 


IT  DIDN'T 
HURT  us/ 


;m  ICO  WONDER 
5 PRAY  WAS 

tested  on  us/ 


w  sOV''^ ' '  aY 

ot 


S'  ^  perfo'-'f^soW-'®' 

55«»' 


SLEIGHT  METALLIC  INK  COMPANIES,  Inc. 

Chicago:  717-719  W.  Congress  St.  Phihiddphia:  538-540  N.  Third  St. 

New  York:  75  West  St.;  Washington:  1315  -  14th  St..  N.W. ;  Cleveland:  620  Gaxton  Bldg.; 
Milwaukee:  1929  W.  Clyboum  St.;  Fort  Worth:  243  W.  13th  St.;  Kansas  City,  Mo.:  722  Wyan¬ 
dotte;  Los  Angeles:  425  E.  Pico  St. 


.  •  .  -  PROFIT  MAKING 


EQUIPMENT . 


AUTOMAHC  CASTER 


MADE  IN  ALL  SIZES 
From  10X14  to  full  pag* 
Pnead  from  $S7.S0 

FLAT  CASTERS 

net  ahoem 

From  10X14  to  full  pago 
PricMl  from  $27.30 


Sr.  Matrix  Monlder 

16X24  Moulding  Surfaco 
Pricad  from  $119.30 

Jr.  Matrix  Monlder 

13X20  Prioa  $43.00 


Renter  &  Type-High 
Planer 


Full  Siaa  Floor  Typo 
Machine  at  tha  Price 
of  a  Hand  Router 
Priced  from  $47.30 


NOLAN  MACHINERY  CORPORATION 


SOME  MEW  VOIK 


KITCHENETTE  APTS. 

For  a  Day — a  Month— or  a  Year 


mmiNGTON 

ARMS 

2970  Shoildan  R<Lr  CHICAGO 
Ob  fhB  DtIt*  •  MODERATE  RATES 


erned  by  the  nature  of  the  subject  mat¬ 
ter  for  which  it  serves  as  a  background. 

In  trying  to  establish  any  kind  of 
brightness  standard  your  task  will  be¬ 
come  more  and  more  difficult  as  time 
goes  on  because  papers  are  becoming 
increasingly  better.  It  has,  for  exam¬ 
ple,  become  a  fairly  common  practice 
among  mills  to  include  the  relatively 
bright  white  carbonate  fiUer  in  their 
number  three  grades.  Incidentally,  a 
quick  test  for  the  presence  of  carbo¬ 
nate  in  the  coating  formula  is  to  place 
a  drop  of  hydrochloric  acid  on  the 
sheet.  The  acid  will  react  with  the  car¬ 
bonate,  forming  carbonic  acid  gas 
which  will  very  noticeably  effervesce. 
If  you  have  no  hydrochloric  acid  handy, 
phloroglucin,  used  to  detect  the  pres¬ 
ence  of  groundwood  in  a  sheet,  will 
serve  the  same  purpose. 

It  is  even  more  difficult  to  set  up 
standards  for  other  important  charac¬ 
teristics  of  coated  paper.  One  reason 
for  this  is  the  fact  that  some  of  them, 
the  physical  ones  such  as  folding  and 
tearing,  vary  so  much  with  different 
degrees  of  relative  humidity  that  the 
chances  for  misunderstandings  would 
be  too  great.  A  sheet  of  enamel  with¬ 
standing  forty  double  folds  in  a  mill 
laboratory  conditioned  to  a  relative 
humidity  of  50%  might  easily  fail  after 
twenty  double  folds  a  week  later  in  a 
pressroom  where  the  relative  humidity 
was  20%. 

The  writer  recently  conducted  a 
series  of  tests  in  a  well  equipped,  prop¬ 
erly  humidified  laboratory  on  all  four 
grades  of  coated  papers,  working  with 
sheets  made  by  nine  representative 
coated  paper  mills.  These  tests  cov¬ 
ered  such  characteristics  as  brightness, 
folding,  tearing,  smoothness,  tensile 
strength,  cushion,  ink  penetration  and 
.resistance  to  picking.  Studying  the  re¬ 
sults,  it  was  impossible  to  teU  where 
one  grade  left  off  and  another  one  be¬ 
gan.  In  many  cases  one  mill’s  number 
two  was  better  in  several  respects  than 
another  mill’s  number  one.  Individual 
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mills  may  set  up  their  own  standards 
for  their  guidance,  and  frequently  do, 
but  they  bear  no  direct  relation  to  the 
product  of  a  competing  mill. 

The  problem  of  distinguishing  a 
printing  from  a  folding  enamel  is  pos¬ 
sibly  a  trifle  easier.  A  folding  enamel, 
as  the  name  implies  is  one  with  a  rela¬ 
tively  high  degree  of  folding  strength. 
It  must  withstand  more  handling  and 
folding  during  its  lifetime  than  a  print¬ 
ing  enamel.  In  many  cases  it  is,  of 
course,  possible  to  use  these  two  grades 
interchangeably  but  it  should  be  kept 
in  mind  that  the  very  qualities  which 
go  to  make  up  a  good  folding  enamel, 
i.e.  a  long  fibered  stock  do  not  lend 
themselves  readily  towards  producing 
the  most  level  sheet,  and  a  truly  level 
sheet  is,  the  goal  of  everyone  attempt¬ 
ing  to  make  printing  papers.  This  last 
remark  applies  chiefly  to  letterpress 
printing. 

In  conclusion,  then,  we  would  say 
that  a  folding  enamel  would  last  much 
longer  on  the  folding  tester  than  would 
the  printing  enamel,  while  the  latter 
would  show  up  better  on  the  smooth¬ 
ness  tester.  One  word  of  caution  should 
be  added,  however,  in  evaluating 
smoothness.  This  characteristic  should 
never  be  considered  by  itself  alone  but 
always  in  relation  to  cushion  or  com¬ 
pressibility.  A  wild  or  poorly  made 
sheet  with  many  high  and  low  spots 
could  be  made  very  smooth  on  the 
calendar  stack  by  excessive  pressure. 
This  would  have  a  tendency  to  crush 
the  high  spots  flat.  Then,  instead  of 
having  high  and  low  spots,  the  sheet 
would  have  hard  and  soft  spots  and  al¬ 
though  these  may  have  the  same  thick¬ 
ness,  they  would  absorb  the  ink  dif¬ 
ferently  and  a  decided  mottle  would 
result. 

We  would  suggest  that  the  consumer 
do  not  judge  the  samples  of  paper  too 
much  in  the  light  of  whether  they  are 
labelled  No.  2  or  No.  3  but  rather  as 
to  just  how  good  a  job  they  will  do. 


WHY 

STERLING  TOGGLE 

METAL  BASES 

are  made  of 

SEMI-STEEL 


★  When  PMC  saw  the  splen¬ 
did  possibilities  semi-steel 
offered  to  metal  mounting 
bases,  it  immediately  adopted 
it  for  PMC  STERLING  TOG¬ 
GLE  Bases  as  positive  insur¬ 
ance  against  "growing^'  and 
warping.  This,  plus  speedy 
lock-up,  a  50%  saving  in 
make-ready — precision  regis¬ 
ter-make  PMC  STERLING 
TOGGLE  BASES  a  sound  and 
economical  Investment.  \C^rlte 
for  bulletin  describing  this 
plate  mounting  system  in  de¬ 
tail. 


•ujflRnocic. 

«kr4  atTAL  BVOCM 


*ST€RLinG* 


THE  PRINTING  MACHINERY  COMPANY 

4It  COMM(*CIAL  tOUAIt  ....  CINCINNATI  .  OHIO 


23  E.  26th  Street.  New  York  Olty 
608  8.  Dearborn,  Ohioago 


The  Graphic  Arts  Monthly — Aprils  1940 


65 


HANDE  RUBBER  PLATES 

MOUNTED  ON  WOOD  OR  METAL  TO 
ACCURATE  HEIGHT,  THIN  METAL 
FOR  PATENT  BASE,  SURE  GRIP  ADHE¬ 
SIVE  BACK  FOR  DIRECT  MOUNTING. 
FOR  USE  ON  PLATEN,  FLAT  BED  OR 
ROTARY  PRESSES,  MULTIGRAPH  & 
SPECIALTY  PRESSES, 

Send  for  Descriptive  Folder 
Hande  Rubber  Plate  Co. 

403  BROOME  ST.  NEW  YORK 


TROJAN 


GUMMED  PAPEB 
lies  FLAT 

•*/*’»  Processed'* 

'i 

'  in 

THE  GUMMED 

1,  i 

PRODUCTS  COMPANY 

Offices  Troy, Ohio  Mills 

STAYING  AT . . . 

HOTEL 

ANTLERS 

is  like  Living  at  Your  Club 

Restful  sleep  in  pleasant,  ventilated 
rooms!  Wonderful  food  and  cordial 
yet  unobtrusive  service!  These  and 
other  splendid  features  make  stop¬ 
ping  at  the  Antlers  like  staying  at 
your  own  club.  The  Meridian  Room 
is  Indianapolis*  smartest,  gayest 
cocktail  lounge. 

200  ROOMS  FROM 
$2.25 

INDIANAPOLIS 


Rubber  Plate 
Questions 


answered  by 
HARRY  LOOSE 

Rubber  Plate  Printing 

QCan  I  run  rubber  printing  plates 
•  on  my  present  letterpress  equip¬ 
ment,  or,  what  changes  in  equipment 
or  procedure  would  have  to  be  made? 
— D.  B.,  Cleveland. 

A  If  your  printing  equipment  is  in 
f\m  fairly  decent  repair,  no  changes 
in  it  will  be  necessary  to  run  rubber 
printing  plates.  If  it  is  very  much  out 
of  repair,  it  will  be  difficult  to  get  good 
printed  results  on  it  from  rubber.  Of 
course,  this  is  obviously  true  for  print¬ 
ing  from  metal  as  well. 

Essentially,  obtaining  the  best  re¬ 
sults  from  a  rubber  printing  plate  re¬ 
quires  practically  the  same  technique 
“  as  is  the  best  practice  when  printing 
^  from  metal.  However,  rubber  is  a  bit 
more  sensitive  and  any  deviation  from 
correct  procedure  will  be  more  readily 
noticed  in  the  printed  job.  With  metal, 
it  is  possible — and  too  often  the  prac¬ 
tice — ^to  stray  from  correct  procedure 
without  too  evident  harm  to  the  fin¬ 
ished  product,  at  least,  to  the  eye  of  a 
layman.  A  very  fine  Cincinnati  printer 
who  has  been  using  rubber  plates  for 
some  time  summed  it  up  nicely  with 
the  statement,  “The  rubber  plate  proc¬ 
ess  does  force  precision  workmanship 
on  the  part  of  all  the  employees  which 
lowers  costs  and  produces  better  qual¬ 
ity  results.** 

While  no  changes  are  necessary  in 
your  printing  equipment  proper,  some 
changes  may  be  necessary  in  the  mental 
equipment  of  those  in  your  employ 
who  are  responsible  for  the  actual 
printing  of  the  rubber  plates.  Not  that 
I  their  use  is  more  difficult  nor  very 

rmuch  different  from  good  printing  pro¬ 
cedure  but  it  is  different  from  common 
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on  your  present  Equipment? 


^  Complete  Accessibility:  Swing-away 
delivery,  speedy  lock-up,  and  quick 
changes.  Form  planed  down  on  bed 
of  press.  Plenty  of  room  at  cylinder 
for  quick  makeready.  Entire  ink¬ 
ing  mechanism  exposed  for  quick 
washup. 

Rigid:  Extra  weight,  4260  lbs. — 
Job  stays  made  ready.  Longer  press 
life. 

Exclusive  Cylinder  Toggle:  Power¬ 
ful,  even  impression. 

Pyramid  Inking:  Well-worked-up 
ink  fed  directly  to  form  rollers,  ade¬ 
quate  coverage  at  all  speeds. 

Accurate  Registen  Micrometer  side 
and  drop  guides,  easy  control  of 
sheets. 

Quick-set  Stream  Feeder:  Blast  set 
in  a  few  seconds.  Feeds  onionskin 
to  4-ply  cardboard  stock.  The  over¬ 
lapped  sheets  arrive  at  grippers  at 
one -fourth  cylinder  speed.  Com¬ 
plete  visibility. 

One  Shot  Oiling:  One  plunge  of 
lever  forces  oil  to  all  main  bearings 
— all  but  3  manual  oiling  holes  can 
be  filled  while  press  is  running. 

Speed  Changes:  Simple  hand- 
wheel  to  Increase  or  decrease  speed 
while  press  is  running. 


^//rany  owners  oi  large  as  well  as 
small  plants  are  enjoying  the  savings  these 
Clipper  advantages  give  them.  Thousands 
of  superintendents  and  pressmen  specified* 
and  okayed  these  features  as  practical  ideas 
that  help  reduce  the  chores  around  a  press. 
Fast  get-away  in  the  morning  plus  top  speed 
of  5000  an  hour,  give  you  more  salable 
sheets.  Refigure  your  last  four  or  five  jobs  as 
if  you  had  a  Clipper  and  you  will  realize  the 
savings  possible  with  this  modern  press.  Ask 
your  AT  F  Salesman  for  the  new  Clipper 
press  sheet,  or  write. 

Other  Famous  XTY  Presses:  No.  2  Kelly -No.!  Kelly 
17x22  Kelly>Little  Giant»ATF-Webendorfer  Offset  Presses 


200  ELM  ORA  AVENUE,  ELIZABETH,  NEW  JERSEY*  Branches  in  Principal  Cities 


Types  used:  Grayda,  Franklin  Gothics  and  Bulmers 


*ATP  Ideal  Frees  Contest 


RUBBER  PRINTING  BLOCKS 


SELL  MORE  IMPRESSIONS 
By  Adding-A-Color 

Cut  your  tint  blocks  from  ADD>A-COLOR 
Rubber  Blocks.  Easy  to  use— low  in  cosL 

Tools  and  instrueUons  furnishad 

Write  on  your  company  letterhead 
for  portfolio  of  samples  and  prices. 

PROCESS  RUBBER  PLATE  CO. 

522  South  Clinton  Street  Chicago,  III. 


MAGAZINE  RACKS 
LINOTYPE  -  INTERTYPE 
Molds  -  Mold  Disc  Repair 


WILLIAM  REID 

2271  Gyboum  Ave.  CHICAGO 

Worid'B  Greatest  City 


LOW-PRICE,  MODERN 

Rogers  Junior  Knife  Grinder 

Sharpens  cutter  knives  per¬ 
fectly  .  .  .  anyone  can  operate 
it.  Quickly  pays  for  itself. 
How  long  are  your  knives? 
Write  for  prices.  S.  C.  BogerB 
&  Cknnpany,  205  Dutton  Are.. 
Buffalo.  N.  T. 


Covcrwcll 
Priniind  Inki/’ 

MANUFACTURED  BY  ' 
j^artin  ^Driscoll  &  Co. 


CHICAGO 


practice.  Perhaps  it  should  be  added 
that  accurate  mounting  material  is  very 
essential  if  best  results  and  greatest 
makeready  savings  are  to  be  obtained. 
Several  new  plastic  bases  are  making 
their  debut  and  metal  rubber  plate 
base  and  the  patent  bases  have  all 
proven  their  advantages  as  rubber  plate 
mounting  media.  Wood  is  being  used 
in  many  places  but  care  must  be  taken 
in  its  selection  or  preparation  for  accu¬ 
racy.  For  a  complete  description  of 
the  best  printing  procedure  for  rubber 
plates  may  we  refer  you  to  your  No¬ 
vember,  1939,  issue  of  the  Graphic  Arts 
Monthly. 

»  « 

“Sandwich”  Plates 

QWhen  making  a  shrink  controlled 
m  plate  with  cloth  sandwiched  be¬ 
tween  two  sheets  of  rubber,  the  side 
flow  of  the  rubber  tears  the  cloth.  What 
can  be  done  to  prevent  this? — B.  W. 
Cincinnati. 

A  This  “sandwich”  type  of  con- 
/\m  trolled  plate  is  best  made  in  two 
operations.  The  first  layer  of  rubber  is 
layed  on  the  mat  and  covered  with  the 
control  fabric  and  Holland  cloth.  This 
pile  is  then  molded  in  the  regular 
manner  and  cured  just  long  enough  to 
thoroughly  set  the  gum.  There  are  two 
schools  of  thought  regarding  the  use 
of  regulating  stops  in  this  first  opera¬ 
tion.  One  says  to  use  no  stops  but 
merely  apply  about  the  normal  ton¬ 
nage  for  the  size  of  the  plate  being 
molded.  The  other  school  advocates 
the  use  of  stops.  In  the  latter  method, 
the  stops  are  set  to  the  height  of  the 
finished  plate  l^s  about  two-thirds  of 
the  thickness  of  the  second  or  back 
sheet  of  gum  to  be  added.  For  in¬ 
stance,  if  .035"  rubber  is  to  be  added 
for  the  back  sheet,  the  stops  for  the 
first  operation  would  be  set  at  the  reg¬ 
ular  thickness  less  about  .025". 

At  the  end  of  the  cure  of  the  first 
operation,  the  job  is  removed  from  the 
molding  machine — ^leave  the  plate  on 
the  mat — and  the  Holland  cloth  is  re- 
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PteM^eHtm  Cleethn 

ir  BOOKLET u;iU be  READ... ENJOYED 
. . .  and  REFERRED  to  for  months! 

Contains  twenty  pages  of  facts  and  figures  per¬ 
taining  to  Presidential  Elections,  including  five 
pages  of  charts  and  maps  in  full  color.  It  will 
Interest  everyone.  An  excellent  advertising 
medium  for  every  business.  You  can  sell  it! 
Write  for  sample. 


★★★★★★★★★★★★ 


GOES 


•  Travel 

•  Book 

New  handy  pocket 
size,  3%  X  61/8".  Con¬ 
tains  twenty  pages, 
providing  ample  space 
for  notes  and  expen¬ 
ditures  incidental  to 
motor  trips.  Gives 
rural  speed  limits  and 
safe  driving  hints. 
Will  appeal  to  every 
motorist.  Write  for 
sample. 


UULU  LITHOGRAPHING  COMPANY  •  •  • 

41  W.  61st  St.,  CHICAGO  .  .  .  53B  Park  Place,  NEW  YORK 


The  revised  edition  of 

"PRINTING  and  the  ALLIED  TRADES” 

is  just  the  helpful  book  that  R.  Randolph  Karch 
would  be  expected  to  write 

Price  $1.50  a  copy 

Please  Send  Money  or  Check  with  the  Order 

The  Graphic  Arts  Publishing  Co.  ^  a'o'o.Tl V; 
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MAKE  YOUR  OWN  RUB¬ 
BER  PRINTING  PLATES 


( Economime  on  Duplicates ) 

Exclusive 
Power 
Saving 
Insulation 
Chambers 
«- 


Patent  Pending 


Extreme 
Precision 
Tremendous 
Power 
Maintained 
Pressure 
Power 
Economy 
Connects  to 
no  V. 

Thermostat¬ 
ically  Con¬ 
trolled 


"THE  EVA-PRESS" 

Write  for  literature 

AMERICAN  EVATYPE  CORPORATION 
Deerfield,  Illinois 


e  BE  SURE  TO  WRITE 

NYGREN 

-DAHLY 


about  their  PAPER  DRILLS, 
STITCHERS,  PUNCHES  and  PER¬ 
FORATORS.  None  better. 

Get  facts  and  prices 

NYGREN-DAHLY  COMPANY 

218-230  N.  Jefferson  St.,  Chicago,  III. 


PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 


By  J.  S.  Mtertta  and  Harry  Kameeh 


An  indispensable  book  not  only  for 
the  beginner  but  also  for  the  expert 
in  offset  printing. 


Price  $6.00  per  copy 
Please  send  money  with  order 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  South  Dearborn  St.  Chicago,  III. 


moved.  The  back  sheet  of  gum  is  now 
placed  in  position,  tacky  side  down, 
and  the  Holland  cloth  replaced  on  top 
of  the  pile.  Complete  stops  for  the  d^ 
sired  thickness  of  the  finished  plate  are 
placed  in  poeition  and  the  platens 
brought  together  on  the  pile  in  the  reg- 
ular  manner  until  the  stops  are  held 
firmly.  The  length  of  cure  for  this  sec¬ 
ond  operation  should  be  long  enough  to 
set  the  back  sheet  of  gum  completely 
but  the  combined  cures  of  both  opera¬ 
tions  must  not  exceed  the  regular  cure. 

You  will  find  in  following  the  above 
method  that  the  cloth  will  remain  in 
one  piece  and  effect  a  nice  control. 
Care  must  be  taken  that  the  gum  used 
for  the  first  operation  is  sufficient  to 
fill  out  the  form  completely  and  that 
the  relief  in  the  matrix  is  not  greater 
than  the  thickness  of  the  plate  after 
the  firet  half  of  the  plate  is  made.  For 
example,  if  the  relief  in  the  matrix  is 
.050",  it  would  be  impossible  to  mold 
the  first  half  of  the  plate  to  less  than 
.060". 

“Sandwich”  controlled  plates  can  be 
made  in  one  operation  if  the  thickness 
of  the  raw  gum  used  and  the  finished 
plate  thickness  are  in  proper  propor¬ 
tion  to  require  a  minimum  pressure  to 
effect  a  proper  mold  without  excess 
pressure  which  creates  the  powerful 
side  flow  you  are  experiencing.  Find¬ 
ing  this  correct  ratio  is  a  skill  that 
comes  with  experience.  The  two  opera¬ 
tion  method  described  above  eliminates 
the  guesswork. 


»  €C 


L.N.A.  Convention 

Ar  The  1940  convention  of  the  Lithograph¬ 
ers  National  Association,  Inc.,  will  be  held 
June  4-7  at  Del  Monte,  California.  Com¬ 
mittee  chairmen  working  on  plans  are 
George  W.  Hall,  Carl  R.  Schmidt,  Mrs.' 
Carl  R.  Schmidt,  Richard  Schmidt,  Fred¬ 
erick  E.  Keast,  Louis  Sloss,  Leo  Blank, 
Ralph  J.  Wrenn,  H.  T.  Gardner,  and  G.  L 
Beedle. 


70 


The  Graphic  Arts  Monthly — April,  1940 


uAPiiruni.i.tiii  i;[i. 

II  M  .  II ,»  p  p  n  r  t  Plilh  iit  \  eiii:r.il  !il 


I, hie. Mill.  Illiiiiiis 


<^otURS 


CON^P 


Pnoo^ieadefiA. 


ALBERT  H.  HIGHTON 


H.  P.,  Oil  City,  Pa.,  writes:  “Would 
you  capitalize  the  words  Arctic  and 
Antarctic?*’ 

That  depends  on  their  particular 
use:  “i4rctic  and  y^ntarctic  oceans”; 
but  “arctic  regions.”  While  Webster 
gives  “i4rctic  and  /Antarctic  Circles,” 
Funk  &  Wagnall’s  New  Standard  Dic¬ 
tionary  prefers  lower-case. 


R.  B.,  Salem,  Ore.,  asks  if  the  word 
stamina  is  singular  or  plural. 

In  English  it  is  now  considered  as 
singular.  Originally  it  was  the  plural 
of  the  Latin  stamen  (thread,  warp) . 


S.  0.,  Freeport,  Ill.,  writes:  “While 
tire  (pneumatic)  is  the  common  form 
of  spelling,  is  not  tyre  correct?” 

Tire,  supposedly  derived  from  attire 
(covering),  is  correct.  The  English, 
however,  spell  it  tyre. 


S.  G.,  Frankfort,  Ky.,  is  curious  to 
learn  the  reason  for  the  spelling  gnu. 
“What  is  the  plural  form?”  he  asks. 

Gnu  is  the  English  equivalent  of  the 
Bushman  nqu.  The  plural  is  either 
gnu  or  gnus. 


P.  T.,  Winona,  Miss.,  puts  the  ques¬ 
tion:  “What  is  meant  by  White  Rus¬ 
sian?** 

A  member  of  the  Russian  people 
inhabiting  the  western  portion  of  the 
former  Russian  Empire  (now  western 
Soviet  Russia) ;  also  the  language 
spoken  there  and  in  northeastern 
Poland. 


It  ca 


Yes  sir  —  if  you  use 
quantities  of  strip  malefi 
this  is  the  cabinet  you  niq 
Lots  of  room  —  conveniiiq 
divided  —  and  the  strengdu 
Thompson  lifetime  comtiu 
tion  to  back  it  up. 


Thompson  Dealers 


from  Coast  to  Coast 


M.  L.  ABRAMS  CO.,  INC.  I 
1639  Superior  Ave.,  N.E.,  Cleveland,  OIik| 


AMERICAN  WOOD  TYPE  MFG.  CO. 
270  Lafayette  St.,  New  York,  N.  Y. 


DAMON  &  PEETS,  INC. 

56  Beekman  St.,  New  York,  N.  Y. 


DIXIE  TYPE  &  SUPPLY  CO. 
1712  Warrior  Road,  Birmingham,  Ala. 


ECONOMY  PRINTERS  PRODUCTS  CO. 
609  S.  LaSalle  Street,  Chicago 


EMPIRE  TYPE  FOUNDRY  CO. 
Main  Street,  Delavan,  N.  Y. 


FRANKLIN  PRINTERS  SUPPLY  CO. 
606-610  Cherry  St.,  Philadelphia,  Ft 


GRANUM  AND  CO.,  INC. 
2615  La  Branch,  Houston,  Texas 


HARRY  GUCKERT  CO. 

342  Boulevard  of  the  Allies,  Pittsburgh, h 


THOMAS  W.  HALL  CO.  INC. 
Stamford,  Conn. 


R.  J.  HEUSLEIN  CO. 

IIS.  Meridian  St.,  Indianapolis,  lad. 


INDIANA  PRINTERS  SUPPLY  CO. 
122  Kentucky  Ave.,  Indianapolis,  lai 


NESSLER  &  WAGNER  CO. 
209-215  E.  6th  St.,  Cincinnati,  Ohio 


J.  C.  NINER  CO. 

Pratt  &  Hanover  Sts.,  Baltimore,  Mi 


OMAHA  PRINTERS  SUPPLY  CO. 
1122  Harney  St.,  Omaha,  Nebr. 


OTTO  LUDWIG  PRINTERS  SUPPLY,  INC 
106  Ann  St.,  Hartford,  Conn. 


n 

I 

IP 


ke  ii-and  hold  il 


tji 

Si 


No.  13295-XB 

insert  (above)  will  fit 
into  any  of  the  17  small 
bins.  Holds  8  stacks  of 
material  41/2''  high. 
Supplied  at  extra  cost. 


No.  1 3295  -  X  Strip  Material  Storage  Cabinet 

Size  42  wide  —  25  Vz"  deep  —  36"  high. 
Has  17  bins  9Va"  wide  — 5^4''  high  — 233/4" 
deep,  and  one  bin  9  Va"  wide  —  1 7 14"  high  — 
233^"  deep.  Complete  with  label  holders  and 
convenient  toe  space  at  bottom.  Made  to  the 
Thompson  standard  of  quality,  with  the  new 
patented  KRINKL-KOTE  finish. 


P.  PEIFFER  CO. 

6  Columbia  St.,  Newark,  N.  J. 

PRINTERS  SUPPLY  CO. 

100  W.  21st  St.,  New  York,  N.  Y. 

DON  STEWART  CO. 

441  Clay  St.,  San  Francisco,  Calif. 


THE  TEXAS  TYPE  FOUNDRY 
230  N.  Medina  St.,  San  Antonio,  Texas 

TURNER  TYPE  FOUNDERS  CO. 

633  Plymouth  Court,  Chicago,  III. 

E.  H.  WALKER  SUPPLY  CO. 

1315— 14th  St.,  N.W.,  Washington,  D.  C. 


Thompson  Designed — Best  of  Its  Kind 

THOMPSON  CABINET  CO. 


LUDINGTON 


MICHIGAN 


TYPE 
CLEANER 

Instantly  removes  all 
colors,  hard  ink  from  type, 
halftones,  etc. 

AT  YOUR  DEALER 

$1.50  Gal. 


Manufactured  by 

Federal  Mining  &  Mfg.  Co. 

I  Exchange  PI.  Jersey  City,  N.  J. 


PRINTING  ESTIMATING 

Learn  HOW  by  mail  in  25  lessons 

Indiridualized  coachins  based  on  material  in 
three  lame  printed  books,  (which  yon  ke^) , 
will  teach  yon  how  to  flEure  coat  of  any 
piintina,  and  lead  to  inanasement  position. 
Gonrae  contains  actual  production  records 
on  composition,  lock-up.  make-ready,  run* 
ning,  ink,  and  bindery  operations.  Becords 
and  Books,  alone,  worth  price  of  entbe 
course.  Write  for  complete  details  and  easy 
method  of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimatinf 

Department  O 

105  W.  Monroe  St.  Chicago,  III. 


- VER-E-GOOD - 

PROCESS  PRINTING  POWDERS 
ARE  NON-DETERIORATING 

Buy  them  in  money-saving  quantities 
and  keep  them  on  hand  for  those  rush 
jobs.  Our  exclusive  formula  is  your 
assurance  that  they  last  indefinitely 
without  spoiling. 

SUndard  Trial  Kit . $1.00 

Trial  Kit  of  Metallics .  1.50 

Write  for  a  free  sample 

DEVERE  COMPANY 

1339  -  20th  Street  Racine,  Wis. 


Specialixing  in 

Bankruptcy  Schedules 

and  Legal  Forms 

enables  us  to  quote  below  usual  pro¬ 
duction  costs. 

We  are  supplying  printers  eretywhere  with 
these  items  for  their 

LEGAL  SUPPLY  DEPARTMENT 
Write  immediately  for  qnotations  and  “Mail 
Order  Competition'*  salee  plan. 

STANDARD  FORM  PUBLISHERS 
Knoxvilla,  Tenn. 


We  have  been  reading  Graphic  Arts 
Monthly  for  many  years  now  and  don't 
mind  telling  you  we've  received  more 
ideas  and  suggestions  to  aid  our  business 
than  we've  gotten  out  of  any  other  simi¬ 
lar  magazine.  Not  only  that,  we  have  se¬ 
cured  many  savings  through  the  pages  of 
advertisements  by  writing  those  companies 
which  we  previously  did  not  know  existed. 
We  have  also  enjoyed  our  correspondence 
with  Harold  Marshall,  your  advertising 
critic,  and  appreciate  the  helpful  hints  he 
gave  us  in  correcting  the  faults  of  our 
house  organ,  "Who's  Who  in  Waco." 

Joseph  J.  Englander 
Englander  Printing  Co. 
Waco,  Texas 

«  Id  4> 

Your  GAM — or  should  I  rather  say  our — 
is  more  Interesting  than  ever,  and  your 
covers  are  especially  attractive  since  the 
change  was  made  with  the  Exposition 
number.  Very  interesting  format,  too.  I 
am  proud  to  receive  it  and  look  forward 
to  it  every  month. 

Wallace  R.  Turner 
W.  R.  Turner  Printing  Co. 
Fresno,  California 
0  0  0 

Just  a  note  to  tell  you  how  much  I  use 
your  wonderful  little  magazine.  I  think 
there  is  never  an  issue  that  I  do  not  get  a 
lesson  from.  I  find  it  more  than  instruc¬ 
tive;  It  keeps  one  up-to-date. 

J.  M.  Wilson 
Wilson's  Printshop 
Toano,  Va. 

0  0  0 

Please  do  not  take  us  oft  mailing  list.  We 
enjoy  your  magazine,  get  many  ideas  and 
patronize  your  advertisers  quite  often. 

C,  W.  Mustoe — Printer 
Spokane,  Washington 
0  0  0 

We  have  found  this  publication  to  be  very 
Interesting  and  helpful  in  many  ways. 
Approxin;ately  30%  of  our  printing  is 
bought  from  printers.  This  publication 
keeps  us  posted  in  many  ways  and  aids 
in  this  purchasing. 

W.  I.  Forkner,  Supt. 
Frick-Reid  Supply  Corp. 
Tulsa,  Okla. 
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'ANOTHER  CUSTOMER  PRAISES  THE 
QUALITY  OF  OUR  PRESSWORK" 


Thafs  Because  American  Rollers  Do  Fine  Work 

•  Quality  of  presswork  goes  up  and  stays  up  when 
AMERICAN  ROLLERS  are  installed  on  the  presses. 
They're  made  with  that  objective  in  mind.  Excel¬ 
lence  in  ink-distributing  ability  is  factory-built  into 
them  by  expert  roller  makers  working  with  the  choic¬ 
est  materials  and  the  most  modem  roller-making 
equipment.  As  a  result,  durability  is  inherent  in  them. 
And  par-<performance  is  a  foregone  conclusion.  Prove 
these  facts  yourself  as  so  many  other  printers  have 
done.  Order  a  set  of  AMERICAN  ROLLERS  and 
see  how  perfectly  they  test  out. 

•  BRANCH  OFFICE:  225  N.  NEW  JERSEY  ST.,  INDIANAPOLIS,  IND. 


IN  STOCK 

•  We  have  rollers 
In  stock  for  sill 
popular  automatio 
and  cylinder  prees- 
«...  carried  In 
sir  •  conditioned 
dock  rooms  ready 
for  prompt  re> 
ponsa  to  your  or> 


IHERICAN  BOLLEB  COMPANY 

1342  N.  HALSTED  STREET  CHICAGO,  ILLINOIS 


TRICKS  tZ 


Handling  Unmounted  Zincs 

★  Many  an  editor  has  ruined  the  looks 
of  the  front  page  of  his  paper  with  a 
zinc  borrowed  from  the  neighboring 
daily.  Not  that  there  was  anything 
wrong  with  the  cut — yes,  there  was — 
no  place  for  the  nails  to  fasten  it  on 
the  base.  Every  nail-head  printed. 

The  daily  needs  no  beveled  edge  for 
mounting  cuts  to  wooden  base.  It  uses 
a  metal  patent  base  and  a  paste  which 
holds  the  cut  temporarily  in  place.  As 
soon  as  the  mats  for  the  pages  are 
made,  the  zinc  can  be  filed  in  an  en¬ 
velope  taking  little  room. 

Not  so  with  the  country  editor.  His 
cuts  have  to  be  anchored  down  so  they 
will  stay  put.  Usually  nails  are  placed 
at  top  and  bottom  and  perhaps  filed  a 
little  in  an  attempt  to  keep  them  from 
printing.  Usually  this  is  wasted  effort 
— they  print  anyway.  There  is  a  quick, 
cheap  and  sure  way  out  of  the  diffi¬ 
culty.  Let  the  tinner  do  it.  Here’s 
how. 

For  a  single  column  cut  proceed  as 
follows:  near  the  top  and  near  the 
bottom  of  the  base  on  which  the  cut  is 
to  be  mounted,  bore  a  hole  with  a  brace 
and  bit  using  about  a  %  inch  bit. 


These  holes  will  be  cut  into  the  block 
about  Yz  through  leaving  about  Yz  left 
to  go.  Then  with  a  smaller  drill,  about 
ik  bit,  finish  the  hole  through  the  block. 
Be  sure  that  surface  of  block  going 
next  to  the  zinc  is  smooth.  Instruct 
the  tinner  to  “tin”  or  surface  the  zinc 
where  the  holes  come  on  the  back  of  the 
zinc.  Then  run  in  solder  until  it  forms 
a  button  in  the  larger  hole.  A  smdl 
piece  of  solder  bar  placed  on  one  end 
of  base  will  help  hold  it  in  position 
till  first  button  is  formed.  The  tinner 
should  be  furnished  with  a  sheet  of 
chip  or  straw  board  on  which  to  lay 
the  zinc  so  that  the  face  of  the  zinc 
or  halftone  will  not  be  scratched. 

This  method  of  fastening  zincs  is 
safe,  sure  and  not  expensive.  Once 
your  tinner  gets  the  technique,  he’ll 
mount  your  cut  in  about  15  minutes. 

This  method  for  mounting  cuts  can 
be  used  on  any  zinc  or  copper  plate. 
If  the  shop  owns  an  electric  soldering 
iron  and  the  printer  knows  how  to  mix 
the  zinc  and  acid,  he  can  mount  cuts 
without  the  aid  of  his  tinner.  Small 
cuts  can  use  smaller  holes — or  one  large 


G.  Lynn  Hollen 
Brookings,  S.  D. 


FORMER  PRICE  S&V 

Tracing  Book,  256  Pages,  316  Type  Faces,  Loose-Leaf  Binder 

For  Layout  Men,  Typographers,  Printers,  Students  .  .  . 
now  reduced  to  less  than  half  price!  All  type  sizes 
from  36  to  72  pt.  Some  from  24  to  144.  Each  size 
complete:  caps,  lower  case,  figures,  points  with  ruled 
guide  Hues.  Trace  direct  from  book  or  easily  remove 
sheets.  Modem  faces  of  ATF,  Bauer,  Continental, 

Monotype,  Ludlow.  Satisfaction  guaranteed  or  money 
refunded.  SEND  CHECK  WITH  ORDER  TODAY! 

JOHN  (.  NEVER  &  SON,  129  N.  12lh  Sf.,  Phila.,  Pa. 


50 

LIMITED 

QUANTin 
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For  Identifying  Cuts 

^Strips  of  paper  with  the  personas 
name  or  description  of  the  cut  that 
have  been  pasted  on  the  sides  of  cuts 
very  often  fall  oflF,  or  the  writing  be¬ 
comes  blurred  or  dirty.  The  next  time 
you  are  throwing  in  a  publication  or 
form  with  cuts  in  it,  take  the  dead  slug 
with  the  person’s  name  or  description 
and  hit  it  quite  hard  with  a  planing 
mallet  on  the  side  of  the  cut.  You  won’t 
have  to  say,  “I  wonder  who  this  is,” 
when  a  cut  is  to  be  used  again. 

Raymond  C.  Kaspar 
Sioux  City^  Iowa 
»  c< 

Use  Wood  Furniture 

★  To  prevent  backwipe  on  Miehle  Ver¬ 
tical  and  small  cylinder  press. 

Much  trouble  has  been  experienced 
on  our  Miehle  Vertical  on  heavy  coated 
and  cover  stocks  of  a  backwipe.  We 
overcame  this  quickly  by  placing  a 
piece  of  5-pica  wood  furniture  on  its 
side  and  locking  in  back  of  form.  This 
does  away  with  putting  in  nails  or 
other  ways  which  take  more  time. 

James  T.  Geary 
Somerville,  Mass. 

»  « 

Remove  Metal  from  Saws 

★  A  tip  to  remove  metal  from  circular 
saws  before  resharpening  is  to  first, 
sharpen  a  piece  of  4  or  6-point  brass 
rule.  With  this  tool  remove  as  much 
metal  as  possible.  Lay  the  blade  on 
the  reverse  side  of  a  discarded  electro¬ 
type  block  or  any  board  and  squirt  a 
small  quantity  of  machine  oil  over  the 
blade.  On  this  oil  sprinkle  a  small 
quantity  of  powdered  pumice  stone. 
With  another  small  wood  block  about 
two  inches  square,  rub  the  oil  and 
pumice  stone  over  the  surface  to  be 
cleaned.  Wash  the  blade  with  gaso¬ 
line  and  it  is  ready  to  be  resharpened. 

Cecil  P.  Rich, 
Pratt,  Kansas 


Blatchford  Base 


Guaranteed  for  10  years 
against  distortion  or  warping. 
The  Blatchford  Hook  has  a 
measured  move,  insuring  fast, 
accurate  make-up. 

There  is  no  guess  work  in 
register.  Margins  as  close  as 
are  entirely  practical  with 
the  Blatchford  System. 

• 

TO  AVOID  COSTLY 
REGRETS 

BUY  BLATCHFORD 

• 

Write  Vs  for  Illustrated  Booklet 

E.  W.  BLATCHFORD  CO 

63  Park  Row,  New  York 
900  W.  18th  St.,  Chicago 
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A  Few  Printers’  Names 

by  G.  Harris  Danzberger 

★  Stephen  Daye  was  the  first  to  set  up  a 
printing  establishment  in  this  country 
in  what  is  now  Cambridge,  Mass.,  and 
the  Freeman’s  Oath  was  the  first  pub¬ 
lication  from  its  press  in  1639.  That’s 
as  far  as  history  lessons  usually  go; 
they  overlook  the  fact  that  in  1641,  the 
General  Court  of  Massachusetts  granted 
Stephen  Daye  300  acres  of  land  in  rec¬ 
ognition  of  his  being  “the  first  that  sett 
up  printing.” 

Well,  since  that  time  printers  have 
left  their  marks  on  this  good  earth — 
from  Typo  (Ky.)  to  Ampersand  Lake 
(N.  Y.).  It  doesn’t  seem  possible,  yet 
the  Postal  Guide  is  proof. 

To  begin  with  there  is  Plant  (Ark.) 
and  Chapel  (Va.)  and  of  course  the  in¬ 
evitable  in  the  printing  business — Com¬ 
petition  (Mo.). 

Quite  a  shop  could  be  set  up  with 
Printer  (Ky.).  There  would  be  a  Rule 
(Tex.)  and  Border  (Minn.)  as  well  as 
a  Cut  Bank  (Mont.)  in  the  Alley 
(Mo.).  There  would  be  a  Press  (Ky.) 
with  a  Fly  (0.)  delivery,  a  Cutter 
(N.  M.)  and  a  Stone  (Ky.).  Also, 
there  would  be  a  plentiful  supply  of 
tyne  in  Agate  (Colo.),  Ruby  (Ariz.), 
Diamond  (Ga.),  Paragon  (Ind.)  and 
Nonpareil  (Neb.) — ^not  forgetting  Nick 
(Ky.).  The  type  would  be  easy  to 
Aline  (Okla.)  since  there  is  a  Chase 
(Ala.). 

Such  a  Job  (Ky.)  business  could  be 
started  with  Reams  (Va.)  of  Bond 
(Ky.)  or  Index  (Va.)  from  Paperville 
(Pa.).  Other  work  might  be  Trade 
(Ala.)  or  Manifold  (Pa.),  or  the  set¬ 
ting  of  a  Story  (Ark.).  In  the  last  in¬ 
stance  there  might  be  considerable  use 
for  a  Short  (Okla.)  or  a  Spot  (N.  C.) 
in  addition  to  a  Cut  Off  (La.)  or  a 
(Jay)  Em  (Wyo.). 

If  the  type  matter  should  offset  on 
the  tympan  there  is  Talcum  (Ky.)  or 


Chalk  (Tex.).  And  if  it  should  get 
dirty  and  ink  encrusted  there  is  Lycan 
(Colo.)  the  contents  of  which  may  be 
mixed  with  Well  Water  (Va.). 

Seems  that  such  an  assortment  would 
presage  a  shop  Busy  (Ky.)  with  Com- 
merce  (Ga.)  with  a  Telephone  (Tex.) 
Line  (CIolo.)  to  aid  the  Day  Book  (N. 
C.)  to  show  a  Boom  (Tenn.)  Plus  CW. 
Va.)  with  orders  from  B  Pond  (Me.) 
to  Aitch  (Pa.). 

Workers  in  the  shop  can  be  thankful, 
for  there  is  no  pi,  although  there  is  a 
Pie  (W.  Va.)  and  a  Pietown  (N.  M.). 
To  which  we  may  add  Stet  (Mo.) ! 

»  <€ 

We  Sell  Scratch  Pads 

by  Fred  E.  Kunkel 

★  Arthur  L.  Ricker  of  the  Ricker 
Printing  Company  in  Washington,  D. 
C.,  used  to  take  the  surplus  paper  left 
over  from  printing  jobs  and  at  his 
leisure  make  them  up  into  scratch  pads. 
These  he  used  himself  or  gave  to  others 
free  as  a  good  will  measure. 

The  paper  accumulated  rapidly  until 
he  had  two  or  three  bins  full  of  scrap 
paper  in  the  basement,  so  he  decided  to 
m  ke  them  up  into  pads  and  get  some 
money  out  of  them  by  selling  them  by 
the  pound.  This  looked  like  so  much 
more  of  a  bargain  than  Ic  or  2c  apiece 
or  a  price  of  that  kind. 

So  he  made  up  sizes  varying  from 
2x3  to  6x9,  placed  them  on  a  table  in 
the  front  oflBce,  with  a  sign,  “Yours  at 
10c  a  Pound.”  and  in  less  than  no  time 
he  had  cleaned  them  out.  Purchasers 
clamored  for  more. 

“It’s  all  gravy,”  Mr.  Ricker  smiled. 

“A  nice  pile  of  change  for  a  little 
effort  and  practically  no  cost  to  amount 
to  anything.  I  was  surprised  to  see  how 
easily  and  readily  people  bought  them. 
Formerly  I  thought  I  had  to  give  them 
away.” 
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JUDGE  THEM  ON 
THEIR  RECORD 

•  Actions  speak  louder  than  words  .  .  . 
and  unusual  performance  sets  up  eloquent 
evidence  to  win  the  verdict.  “The  longer 
you  use  'em,  the  better  you'll  like  'em" 
is  the  composite  testimony  of  hundreds  of 
printers  who've  witnessed  the  more  than 
40  years'  performance  of  CHICAGO  ROLL¬ 
ERS.  You,  too,  can  judge  them  on  their 
record  and  expect  exceptional  service. 
Order  several  sets  today. 


When  you  buy  CHICAGO  ROLLERS 
you  perforce  also  receive  an  Intrinsic 
something  which  cannot  be  bought  or 
measured  with  money  .  .  .  that  is 
SINCERITY  AND  INTEGRITY. 


CHICAGO  ROLLER  CO. 

554-570  W.  HARRISON  ST.  Tel.:  WEB.  2778-2779  CHICAGO,  ILL 


The  Improved  MODEL  'W'  CLEVELAND 

This  New  Continuous  Air  Wheel  Fed  model‘‘w”  Cleveland  will  feed  and 
fold  the  highest  class  of  work  with  bleed  edges  and  solid  plates  without 
marking. 

Cl.vsla[id^  "  ^ - ,  — - , 


DEXTER  FOLDER  COMPANY  •  Pearl  River,  New  York 
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Gutenberg  Observances 

★  A  number  of  celebrations  in  commemora* 
tion  of  the  500th  Anniversary  of  the  Inven¬ 
tion  of  Printing  from  Movable  Type  were 
recently  held  throughout  the  country. 
Among  those  that  were  impressively  stag^ 
were  the  observances  of  the  Graphic  Arts 
Industry  of  Cleveland;  The  New  York  Em¬ 
ploying  Printers  Association;  the  Graphic 
Arts  Industry,  Inc.,  Minneapolis;  the 
Graphic  Arts  Association  of  Baltimore ; 
and  the  groups  of  Harrisburg,  Pennsyl¬ 
vania. 

A  city-wide  celebration  was  held  in  Bal¬ 
timore,  late  in  February.  The  outstanding 
features  were  the  Anniversary  Dinner  and 
the  printing  exhibits  at  the  Emerson  Hotel 
and  the  Enoch  Pratt  Free  Library. 

U.  S.  Senator  Robert  A.  Taft  was  the 


chief  speaker  at  the  dinner.  Among  those 
who  took  part  were  Ivan  R.  Drechsler,  pres¬ 
ident  of  the  Graphic  Arts  Association  of 
Baltimore  and  Robert  O.  Bonnell,  president 
of  the  Baltimore  Association  of  Commerce. 
Among  those  present  were  H.  F.  Czarnow- 
sky,  president  of  the  International  Trade 
Composition  Association ;  Elmer  M.  Pusey, 
president  of  the  Graphic  Arts  Association 
of  Washington,  D.  C. ;  Merle  S.  Schaff  of 
Philadelphia,  member  of  the  U.  T.  A.  Ex¬ 
ecutive  Committee;  Norman  T.  A.  Munder 
and  George  K.  Horn  of  Baltimore;  Ray¬ 
mond  Blattenberger,  president  of  the  Typo- 
thetae  of  Philadelphia ;  and  Elmer  J.  Koch, 
secretary  of  the  U.  T.  A. 

The  exhibit  featured  the  Gutenberg  Bible 
and  other  rare  books.  The  Smithsonian  In¬ 
stitution  contributed  a  special  exhibit  from 
its  rare  collection. 

The  Graphic  Arts  Industry  of  Cleveland 
opened  a  very  interesting  exhibit  to  the 
public  on  March  2.  The  exhibit  showed  the 
development  of  printing  from  the  ancient 
clay  tablets  of  Babylonia  through  the  Me¬ 
dieval  Manuscripts  and  the  Fifth  Century 
printed  books  to  present  day  printing. 
Harold  W.  Hill,  vice-president  of  The 
Cleveland  Typothetae  Association  directed 
the  display  of  Cleveland  printing. 

Printers  and  others  of  Harrisburg,  Penn¬ 
sylvania,  met  on  March  12  for  their  observ¬ 
ance.  Howard  N.  King,  well-known  typog¬ 
rapher,  was  speaker  of  the  evening.  The 
U.  T.  A.  was  represented  by  Field  Secre¬ 
tary  T.  G.  McGrew. 

An  impressive  list  of  notables  graced 
the  dinner  table  at  Minneapolis’  observance 
held  on  March  13.  Marvin  L.  Kline,  presi¬ 
dent  of  the  City  Council  of  Minneapolis 
read  a  proclamation  declaring  the  week  of 


PADDY 

SNAP  OUT  MACHINE 

Fop  collating  and  GUMMING  Carbon  and 
Paper  Internally — used  In  large  and  small  plants 
a  One  Operator  only — does  2  to  10  part  forms 
a  Will  SPOT  or  STRIP  GUM  any  section  of  form 
a  Speed.  1,000  to  2.000  8  part  setups  hourly 
a  Collates  sheets  up  to  17**  x  26"  to  hairline  res. 
a  Rotary  Perforating  Attachment  unit  availahle 
a  Will  do  Form  Numbering  at  same  (deration 
Our  Form  Expert  Dept.  Service  Available 
to  Buyers 

Write  for  illuatrated  circular 


Pat.  Pend. 

Designed  by 
Form  Engineers 


PADDY  MACHINE  COMPANY  610  Atlantic  Ave..  Boston,  Mass. 
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FREE  SURVEY  SERVICE 

Want  to  cut  your  metal  expenses?  Let  Monomelt 
engineers  check  your  plant  and  submit  a  detailed 
report  on  the  production  savings  possible  over  your 
present  metal-handling  costs!  This  free  survey 
shows  up  waste,  shows  how  you  can  raise  printing 


Melts  the  slugs  di¬ 
rectly,  feeds  clean, 
molten  metal  to  the 
machines.  The  re¬ 
sult:  cleaner,  sharper 
slugs  with  solid 
faces. 


profits.  Write  for  full  details  immediately! 

MONOMELT  CO. 

1611  Polk  Street  N.E.  Minneapolis,  Minn. 


z,:z7  flcnii  RHDiflnr  bold  *1“'* 

FONT  EXTRA  CONDENSE. D  (figures  25c  extra) 
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*999  9* 


Figures  Extra 


•“”-01 


(not  included 
in  $S  font) 


(111ZZ33445S6677SB99000 


!?BflflliliKin 


SPECIAL  VALUE  — A  new  and 
distinctive  face  In  24  pt. — preci¬ 
sion  made  —  finest  extra  hard 
foundry  metal;  sharp,  clean  cut. 
Shipped  same  day  order  received. 
Ask  about  other  faces  and  spe¬ 
cial  sorts  service.  Catalog  FREE. 
MONEY  BACK 
GUARANTEE 


ACME  TYPE  FOUNDERS 

161  W.  Harrison  St.,  Chicago,  Hi. 

Ship _ miniature  fonts  24  pt.  Radiant  Bold 

Ex.  Cond.  @  $1.00  ea.,  postage  prepaid.  Enclosed 

find  $ _ 

Name - 

Address.  . . 
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April  7  as  Minneapolis  Printing  Week. 
Charles  H.  Jensen,  president  of  Graphic 
Arts  Industry,  Inc.,  described  the  invalu¬ 
able  part  printing  plays  in  modern  com¬ 
merce  ;  Carroll  R.  Reed,  superintendent, 
Minneapolis  Public  Schools,  spoke  on  print¬ 
ing  and  education ;  Rev.  Lee  J.  Beynon 
discussed  printing  and  religion ;  John  B. 
Boscoe,  president  of  Minneapolis  Allied 
Printing  Trades  Council,  paid  tribute  to 
Gutenberg’s  invention ;  Val  Bjomson,  edi¬ 
torial  and  radio  commentator,  called  atten¬ 
tion  to  the  freedom  of  the  press ;  Walter  J. 
Brunner,  president  of  the  Minneapolis  Club 
of  Printing  House  Craftsmen,  paid  a  trib¬ 
ute  to  craftsmanship ;  Guy  Stanton  Ford, 
president  of  the  University  of  Minnesota, 
called  attention  to  the  part  printing  has 
played  in  the  dissemination  of  knowledge; 
and  Taylor  Mills,  chairman  of  the  Indus¬ 
try’s  Committee  on  Scholarships,  announced 
thirteen  scholarship  awards. 

Douglas  C.  McMurtrie,  national  chair¬ 
man  of  the  Craftsmen’s  500th  Anniversary 
Commemoration  Committee,  was  principal 
speaker  and  guest  of  honor.  He  paid  trib¬ 
ute  to  Gutenberg’s  invention  as  being  the 
real  beginning  of  the  increasing  service  of 
the  graphic  arts  to  mankind. 

Minneapolis  has  also  tied  up  exhibits 
with  its  commemoration  observances.  At 
the  University  of  Minnesota  and  at  the 
Minneapolis  Public  Library  were  shown  the 
American  Institute  of  Graphic  Arts  dis¬ 


play  of  the  Fifty  Best  Books  of  1939.  And 
at  the  Walker  Art  Center  is  being  shown 
an  exhibit  of  Letters,  Words  and  Boob 
that  takes  one  back  to  ancient  Egyptian 
and  Persian  clay  tablets,  Chinese  block 
prints  and  Medieval  displays.  On  exhibit 
also  are  a  page  from  the  original  Gutenberg 
Bible,  and  the  famous  Kensington  Rune- 
stone,  dated  1360,  which  records  the  first 
Scandinavian  exploration  in  Minnesota,  132 
years  before  the  discovery  of  America  by 
Columbus. 

The  New  York  Employing  Printers  As¬ 
sociation  held  a  special  dinner  meeting  on 
March  27  to  celebrate  its  own  75th  anni¬ 
versary  as  a  trade  association  and  at  the 
same  time  the  500th  anniversary  of  the  in¬ 
vention  of  printing. 

G.  Lynn  Sumner,  president  of  the  Ad¬ 
vertising  Club  of  New  York,  was  the  fea¬ 
tured  speaker.  An  exhibit  of  mementos  of 
New  York  City  printing  since  1865,  when 
Theodore  De  Vinne  and  other  printers  or¬ 
ganized  the  Typothetae  of  the  City  of  New 
York,  was  on  display  after  the  dinner. 


When  writing  us  for  information  re 
sources  of  supply,  equipment  or 
machinery  or  for  information  re 
processes  and  books,  please  send 
postage  for  reply. 
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SPECIAL  NO.  6 
6A  font  14  Pt. 
Norway  Inline 
(illustrated)  or 
3A  font  18  Pt. 
$1.00  each 
offer  good  in 
USA  only 

NEON  TYPE 
FOUNDRY 

412  First  Ave. 
Pittsburgh/  Pa. 
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^  V  ARRIVAL 
AT  A  NEW  PRICE 


AT  ALL  BRANCHES 

AMERICAN  nPE  FOUNDERS 


ATLANTIC  AND  SHEPHERD  AVES..  BROOKLYN  N.  Y, 
BRANCH  — 105  WES"  MADISON  STREET,  CHICAGO.  ILL' 


PfintiHf  Can  Se 

by  utilizing  the  selling  power  contained  in  the  patented 
features  of  Plastic  Binding  thus  simplifying  your  print¬ 
ing  ^nd  binding  problems.  Plastic  Binding  is  available  in 
14  stock  colors  and  several  styles,  with  titles  stamped  on 
the  backbone — an  exclusive  feature. 

Full  lengths,  short  lengths,  concealed,  semi-concealed. 
For  Utility,  Beauty,  Speed  and  Economy — SPECIFY 


Trade  Mark  ReR. 

IJ.  S.  Pat.  No.  19T0285 


ASK  FOR 


NAME 


PLASTIC  BINDING  CORP.  •  732  Sherman  St. 

CHICAGO,  ILLINOIS,  U.S.A. 
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Carnegie  Reunion 

★  The  1940  Alumni  Reunion  of  the  Depart¬ 
ment  of  Printing  at  the  Carnegie  Institute 
of  Technology  will  be  held  on  April  19  and 
20.  The  Advisory  Council  on  Graphic  Arts 
Education  will  convene  on  the  Carnegie 
campus  at  the  same  time.  The  two  groups 
will  jointly  participate  in  technical  ses¬ 
sions  devoted  to  discussions  of  problems  of 
graphic  arts  design  and  production,  plant 
management,  advertising  production,  and 
marketing. 

The  reunion  will  open  with  demonstra¬ 
tions  by  students  in  the  various  labora¬ 
tories  of  the  Department  including  design, 
typography,  machine  composition,  press- 
work,  and  photolithography.  The  opening 
meetings  will  be  concerned  chiefly  witt 
problems  relating  to  the  final  steps  in  or¬ 
ganizing  a  Printing  Alumni  Association. 
An  alumni  dinner  will  follow.  The  techni¬ 
cal  sessions  will  make  up  the  program  along 
with  an  Advisory  Council  luncheon  on  the 
second  day. 

The  meetings  will  close  with  the  Depart¬ 
ment  of  Printing  banquet  presided  over  by 
students  currently  enrolled.  Carl  R.  Rol¬ 
lins,  Director  of  Typography,  Yale  Uiu- 
versity  Press,  will  speak  at  the  banquet  on 
“Book  Design  in  America,”  and  will  be 
introduced  by  Carnegie’s  President,  Robert 
E.  Doherty.  Mr.  Rollins  is  eminently  able 
to  present  the  topic  of  book  design  since 
he  has  had  fifty*one  books  in  the  eighteen 
American  Institute  of  Graphic  Arts  “Fifty 
Books”  exhibits,  and  Yale  University  Press 
has  been  represented  thirty-eight  times. 


225  N,  WA8ASH  AVE.,  CHICAGO.  ILL. 
TELEPHONE  ESANKLIN  7401 


PHOTO  ENGRAVINGS  COMMERCIAL  PHOTOGRAPHE 


RS 


and  planographic  plates  is  the  Planograph- 
ers  Rig  and  Reel,  manufactured  by  the 
Planographers  Rig  &  Reel  Co.,  168  North 
Meramac,  St.  Louis,  Missouri. 

An  advantage  of  the  device  is  that  fresh 
carbon  is  used  at  each  stroke,  and  the  cost 
of  operation  is  said  to  be  much  less  than 
when  using  sheet  carbon.  The  Rig  and 
Reel  pull  carbon  paper  ribbons  through  one 
space  at  a  time;  can  use  any  make,  length 
or  width  of  ribbon;  may  be  detached  or 
switched  quickly  from  one  make  or  model 
of  typewriter  to  any  other ;  and  is  adaptable 
to  pull  hecto  ribbon  in  reverse  for  reverse 
masters  for  spirit  machines.  The  announce¬ 


ment  points  out  that  the  device  is  sturdily 
built  and  is  unconditionally  guaranteed  for 
twelve  months. 


■At  a  new  device  that  is  said  to  assure  the 
finest  reproduction  typing  on  paper,  or  di¬ 
rect  on  duplex  plates,  for  offset  printing 


For  Sharp  Offset  Copy 


ADVERTISING  ART  STUDIOS 


DON’T  SHUT  YOUR  EYES 

to  the  Big  Opportunity  Multi-Carbon  Forms  Offer 


•  Their  popularity  is  growing  by  leaps 
and  bounds.  Get  a  BRACKETT  TIP¬ 
PING  MACHINE  and  cash  in  big!  In 
ONE  OPERATION  it  assembles  and 
pastes  alternate  carbon  and  printed 
forms  in  duplicate,  triplicate  and 
quadruplicate  sets.  Unequalled  for 
order  books,  invoice  pads,  shipping 
and  bank  forms  and  similar  multi- 
carbon  sets.  Lands  orders  for  you. 
Builds  business. 


ANYONE  CAN 
OPERATE  IT 


WRITE  US 

•  Send  today  for 
literature.  No 
obligation. 


THE  BRACKETT  STRIPPING 
MACHINE  COMPANY 

608  S  Dearborn  St.,  Chicago,  III 
330  W.  42nd  St.,  New  York,  N  Y 
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★  Qomore  AUTOMATIC  ★ 


for 

Raised 

Printing 


i . .  '  940  Mo<M  C-1 2" 

^1*^  DomoreAutomatie 

Entirely  Automatic  operating  at  top  press  speeds.  Stock  models  available  to  handle 
paper  from  twelve  to  thirty  inches  wide. 

Virkotyping  continues  to  increase  in  public  favor.  Tremendous  improvement  in 
equipment  and  compounds  produce  tough  durable  effects  that  are  truly  remark¬ 
able —  no  dies  needed.  Uses  ordinary  type  and  cuts.  Any  good  printer  will  find 
himself  instantly  at  home  with  Virkotyping  which  introduces  the  third  dimension 
in  printing.  Write  for  folder  and  full  details 

WOOD,  NATHAN  &  VIRKUS  CO.,  Inc. 

112  CHARLTON  STREET  NEW  YORK  CITY 


Printing  Poster  Stamp 

if  An  official  poster  stamp  has  been  issued 
to  commemorate  the  500th  anniversary  of 
the  invention  of  printing  by  Gutenberg. 
It  was  designed  by  W.  A.  Dwiggins,  the 
noted  American  artist,  and  shows  the  date 
1440  as  it  looks  when  set  in  the  movable 
type  that  made  printing  possible.  The  issue 
is  sponsored  by  the  Printing  Anniversary 
Committee  of  the  American  Institute  of 
Graphic  Arts,  285  Madison  Avenue,  New 
York  City,  as  one  item  in  a  program  of  an¬ 
niversary  observances  that  covers  the  entire 
Western  Hemisphere.  This  committee,  as¬ 
sisted  by  a  grant  from  the  Carnegie  Cor¬ 
poration  of  New  York,  is  co-ordinating 
celebrations  being  held  by  printers,  libra¬ 
ries,  and  schools  throughout  the  United 
States,  Canada,  and  Latin-America. 

There  is  but  one  design  of  this  official 
emblem,  in  two  colors,  and  it  is  furnished 
in  sheets  of  twenty-five  with  suitable  mar¬ 
ginal  inscriptions.  It  has  been  produced  by 
the  Eureka  Specialty  Printing  Company  of 
Scranton,  Pennsylvania.  Because  of  the  un¬ 
usually  important  event  these  Anniversary 
Emblems  commemorate  they  represent  a 
permanent  historical  value.  A  very  limited 
number  are  available  imperforate  as  collec¬ 
tors’  items.  Philatelic  distribution  of  the 
seals  is  handled  by  The  Nicklin  Company, 
110  West  42nd  Street,  New  York  City. 


Mercury  TrimOsaw 

if  The  New  Bench  TrimOsaw  recently  an¬ 
nounced  by  the  Hammond  Machinery 
Builders,  had  been  christened  the  “Mer¬ 
cury”  because  the  name  symbolizes  the 
“smooth,  fast,  and  accurate  performance 
of  this  new,  moderately  priced  machine.” 

The  New  Bench  Mercury  is  announced 
as  incorporating  many  of  the  Glider  Trim- 
Osaw’s  exclusive  features,  including  the 
same  micrometer  gauge,  single-action 
clamp,  ball-bearing  saw  arbor  and  miter. 


With  these  glider  features,  it  is  said  to  saw 
with  extreme  precision;  and  for  ease  and 
speed  of  operation,  the  micrometer  gauge 
rolls  on  roller  bearings. 

The  New  Bench  Mercury  TrimOsaw  will 
saw  a  slug  as  short  as  8  points  and  a  plate 
as  large  as  full  newspaper  page  size.  In 
addition  to  sawing  and  trimming  of  slugs, 
the  New  Bench  Mercury  will  do  every  other 
sawing  operation  including  inside  mortis¬ 
ing,  outside  mortising,  undercutting,  rab¬ 
beting,  and  mitering.  Mitering  of  up  to  16 
borders  at  a  time  may  be  had. 

Full  information  can  be  obtained  from 
the  Hammond  Machinery  Builders,  Inc., 
1612  Douglas  Avenue,  Kalamazoo,  Mich. 


Craftsmen  Annual  Convention 

★  Word  has  been  received  that  the  Interna¬ 
tional  Association  of  Printing  House  Crafts¬ 
men  are  to  hold  their  convention  in  San 
Francisco  from  August  4  to  8.  This  is 
the  first  year  that  a  full  four-day  convention 
has  been  staged  by  members  of  the  Crafts¬ 
men’s  Clubs.  Preliminary  plans,  outlined 
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The  Book 

that  every 

printer 

needs 

£very  ambitious  printer  should 
have  a  copy  of  “The  Book,”  by 
Douglas  C.  McMurtrie.  In  a  sin¬ 
gle  authoritative  volume,  pre¬ 
sented  fascinatingly  and  interest¬ 
ingly  and  written  in  “printer’s 
language,”  he  will  find  answered 
those  many  questions  which  come 
up  daily  in  his  work  about  the 
background  and  historical  signif¬ 
icance  of  his  craft. 

In  “The  Book”  will  be  found 
the  best  and  most  complete  avail¬ 
able  account  of  the  invention  of 
printing,  the  500th  anniversary 
of  which  is  being  celebrated  this 
year  around  the  world. 


Is  this  a  very  expensive  book, 
with  its  fine  printing,  its  676 
pages,  its  120  illustrations?  For¬ 
tunately  not!  For  just  $4.00  you 
can  obtain  this  handsome  and  in¬ 
formative  book  that  provides  a 
“university  education”  for  print¬ 
ers,  sent  postpaid. 

Send  today  for  a  copy  for 
your  home  or  shop  library,  or 
for  a  gift  to  your  superintendent, 
foreman,  earnest  apprentice,  or 
son.  Please  send  money  with 
order  to 

GRAPHIC  ARTS  PUBLISH¬ 
ING  COMPANY 
608  South  Dearborn  St.,  Chicago 


by  convention  chairman,  Col.  George  Fil- 
mer,  call  for  a  program  of  considerable 
magnitude.  The  fact  that  it  has  been  ten 
years  since  a  similar  event  has  taken  place 
on  the  Pacific  Coast,  leads  the  committees 
to  believe  that  men  who  have  never  attend¬ 
ed  a  Craftsmen’s  Convention  will  this  year 
travel  west  to  sea-cooled  San  Francisco. 

With  the  recent  announcement  that  the 
Fair  will  continue  during  1940,  the  railroads 
plan,  in  a  few  weeks,  to  announce  special 
rates. 

Featured  in  the  new  book  “Bonanza 
Inn”  for  the  important  part  it  played  in 
the  romantic  and  historical  development  of 
the  West,  The  Palace  Hotel,  in  the  heart 
of  San  Francisco,  has  been  chosen  as  Con¬ 
vention  headquarters. 

»  « 

Iowa  Newspaper  Conference 
★  Plans  for  the  fourteenth  annual  Iowa 
Daily  Newspaper  Mechanical  Conference, 
to  be  held  ^is  year  on  Sunday,  Monday, 
and  Tuesday,  May  19,  20  and  21  at  the 
Hotel  Martin,  Sioux  City,  Iowa,  are  being 
arranged  by  Guy  J.  Chappell  of  the  Iowa 
City  Press-Citizen,  president  of  the  confer¬ 
ence. 

The  conference  is  composed  of  mechan¬ 
ical  executives  and  machinists  of  the  com¬ 
posing,  press,  stereotype,  and  photoengrav¬ 
ing  departments  of  newspapers  of  the  mid- 
dlewest. 

The  Iowa  conference  is  a  state  organiza¬ 
tion,  but  executives  from  plants  in  siu*- 
rounding  states  will  participate.  Last  year, 
executives  from  Illinois,  Wisconsin,  Minne¬ 
sota,  North  Dakota,  South  Dakota,  Ne¬ 
braska,  Wyoming,  Colorado,  Kansas,  Mis¬ 
souri  and  Ohio  were  in  attendance  and  are 
expected  to  be  represented  again  this  year. 
All  mechanical  executives  in  the  midwest 
are  invited  to  attend. 


To  Scrap  Obsolete  Presses 

★  Because  it  believes  that  “seldom  used, 
obsolete  equipment  is  a  prime  source  of 
unproductive  expense  in  needless  taxes,  rent 
and  lost  efficiency,”  the  Miller  Printing  Ma¬ 
chinery  Co.,  Pittsburgh,  announces  a  pro- 
posal  for  the  scrapping  of  outmoded  or 
obsolete  cylinder  presses. 

“The  Miller  Printing  Machinery  Co. 
offers  to  issue  to  any  responsible  printing 
concern,  after  mutual  agreement,  a  non- 
negotiable  credit  certificate  in  the  sum  of 
four  times  the  net  cash  amount  received  by 
the  concern  in  question  as  the  scrap  value 
of  each  standard  cylinder  press  discarded 
(without  electrical  equipment  but  with  or 
without  automatic  feeder  and  pile  delivery) 
up  to  six  in  number,  one  certificate  to  be 
issued  for  each  press  scrapped. 

“Each  credit  certificate  shall  be  accepted 
at  its  face  amount  in  lieu  of  cash  against 
the  purchase  of  a  new  Miller  Automatic 
Cylinder  Press  at  the  price  and  upon  the 
terms  and  conditions  prevailing  at  the  time 
of  purchase.  No  certificate  shall  have  cash 
value  except  as  partial  payment  for  a  Miller 
Automatic  Press;  not  more  than  one  cer¬ 
tificate  shall  be  accepted  against  each  new 
press  and  the  Miller  Company  shall  have 
the  right  to  cancel  any  certificate,  without 
compensation  of  any  kind  to  the  holder,  if 
not  applied  as  partial  payment  against  the 
purchase  of  a  new  Miller  Automatic  Cylin¬ 
der  Press  within  five  years  after  date  of 
issue.  A  certificate  will  be  accepted  as  par¬ 
tial  payment  on  any  Miller  Automatic  Press 
even  if  other  equipment  also  be  traded  in 
for  resale. 

“The  said  certificate  shall  be  forwarded 
to  the  concern  in  question  promptly  upon 
receipt  by  the  Miller  Printing  Machinery 
Co.,  in  Pittsburgh,  of  a  scrap  dealer’s  or¬ 
der  or  other  evidence  of  amount  paid  as 


$119.50 


We  Encourage  Comparison 


A  plant  in  your  neighborhood 
now  has  a  new  C&G  SAWLINER. 
Write  for  the  name.  The  owner 
will  be  proud  to  show  you  this 
efficient  composing  room  saw. 

Bulletin  S-2  has  complete  details 


Milwaukee  Saw  Trimmer  Corp. 

610  E.  ayboura  St.  Milwaukee,  Wis. 
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!  scrap  for  the  used  press,  together  with  a 
'letter  from  the  printing  firm  concerned 
1  stating  that  the  press  in  question  has  been 
destroyed  beyond  further  use  as  machinery 
is  the  printing  industry  and  confirming  the 
anoant  received  for  it  as  scrap.  It  is  un- 
derstood  that  the  printer  shall  retain  what¬ 
ever  sum  he  receives  as  scrap  for  the  press 
destroyed." 

The  company  is  of  the  opinion  that  this 
plan  will  not  only  make  for  less  expense  and 
more  efficiency  in  many  plants,  but  will 
ako  prevent  obsolete  presses  from  falling 
into  the  hands  of  irresponsible  printers, 
^eby  making  for  destructive  competition. 

One  of  the  advantages  of  the  plan  to  the 
printer  is  that  he  has  a  considerable  period 
of  time  in  which  to  buy  new  equipment, 
(ven  though  he  may  rid  himself  immediately 
of  an  old  machine. 

»  « 

§iles  Helps  for  Printers 

I  *  Unique  sales  helps  are  again  being  offered 
ithe  printer  by  Goes  Lithographing  Com¬ 
pany,  41  West  61st  Street,  Chicago. 

Among  these  helps  is  the  Baseball  Calen¬ 
dar  which  permits  of  an  advertising  im¬ 
print  on  the  front  cover.  This  1940  Base¬ 
ball  Calendar  is  of  handy  size  and  may  be 
carried  in  a  coat  pocket.  It  gives  the  com¬ 
plete  1940  schedule  of  seven  leagues,  and 
considerable  statistical  information  so  dear 
to  the  heart  of  the  baseball  fan.  At  this 
writing  we  are  in  receipt  of  one  of  these 
very  Goes  calendars  bearing  the  imprint  of 
the  Graphic  Arts  Luncheon  Club  of  Pitts¬ 
burgh  on  the  front  cover,  and  an  excellent 
advertisement  for  the  Luncheon  Club  and 
the  Graphic  Arts  Golf  Party  in  two  colors 
on  the  back  cover.  This  particular  calendar 
was  sent  to  us  by  Joseph  G.  Rebel,  Smith 
Bros.  Co.,  Inc.,  208-212  Grant  Street,  Pitts¬ 
burgh,  Pa. 

Another  Goes  Specialty  item  is  the  Elec¬ 
tion  Blotter.  This  carries  on  the  face  a 
Aowing  of  the  presidential  electoral  vote 
by  states  from  1880  to  and  including  1936, 
and  allows  space  for  an  imprint.  The  an¬ 
nouncement  points  out  that  the  blotter  is 
80  designed  that  the  recipient  may,  from 
the  statistics,  make  his  own  estimates  of 
die  1940  election  results. 

Other  interesting  items  are  the  Art  Blot¬ 
ters  which  may  be  sent  out  monthly.  Memo 
ad  Appointment  Books,  Fur  Storage  Cer¬ 
tificates,  Bordered  Blanks,  Auto  License 
Blotters,  All-Year  and  Easter  Letterhead 


MODERN 

— as  a  pretty  co-ed  or  a  cross  country 
streamliner,  that's  GLOW  TONE  enwe- 
lopes  and  letterheads.  The  "new 
look"  is  immediately  recognised  by 
your  market  and  keeps  your  bu^ess 
in  the  progrendve  class.  Write  today 
for  your  FREE  sample  packet! 


WESTERN  STATES 


£nvalopQ  Company 

MILWAUKEE  •  •  WISCONSIN 
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Kits,  and  sample  sets  of  Pictures  for  Menus. 

Ray  Nelson,  of  the  Goes  company,  grives 
much  helpful  information  as  to  how  printers 
can  stimulate  business  with  new  ideas  in 
“Chats,”  a  copy  of  which  is  available  to 
those  requesting  it. 

The  Goes  Easter  Letterhead,  with  its  ex> 
cellent  Easter  Greeting  in  color,  was  issued 
recently  and  was  used  by  many  business 
houses. 

»  « 

Envelope  Sales  Aid 

'Ar  A  sales  aid  to  assist  in  increasing  Colum* 
bian  Clasp  Envelope  business  has  recently 
been  sent  to  the  trade  by  the  United  States 
Envelope  Company,  Springfield,  Mass. 

The  aid  is  a  full-color  display  card,  made 
from  a  photograph  of  an  attractive  brunette 
holding  a  Columbian  Clasp  Envelope.  On 
the  back  of  the  card  is  reproduced  a  size 
chart  of  all  34  stock  sizes,  so  that  the  sta¬ 
tioner  and  printer  can,  by  laying  the  pro¬ 
posed  mailing  piece  on  the  chart,  select  the 
proper  size  Columbian  Clasp  Envelope  im¬ 
mediately.  This  gets  away  from  the  bulky 
swatch  of  envelopes  which  soiled  quickly 
and  became  unsightly.  The  card  is  just 
the  right  size  for  the  stationer  or  printer 
to  hang  on  the  wall,  or  place  in  his  window. 

»  « 

Power  Assembler  Return 

ic  George  Pankuch  and  Associates,  3536 
Silsby  Road,  Cleveland  Heights,  Ohio,  an¬ 
nounces  production  of  a  Power  Assembler 
Return  for  keyboard  controlled  type  cast¬ 
ing  machines. 

The  unit,  for  which  patents  are  pending, 
is  desig^nated  as  the  Model  P-5  and  has 
been  designed  to  provide  a  power  actuated 
return  of  the  assembler  slide  to  replace  the 


ordinary  return  spring  which  must  be  coi. 
stantly  adjusted  for  lines  of  varying  leng^ 

The  Model  P-5,  according  to  the  ta- 
nouncement,  can  be  installed  in  less  than  U 
minutes  without  any  alteration  of  the  nn- 
chine  other  than  the  removal  of  certain  k. 
placed  parts.  After  the  installation  is  ontt 
made  no  further  adjustments  are  necessary 
regardless  of  line  widths  being  composed. 

Because  there  is  no  spring  tension  on  tk 
line  of  matrices  being  assembled  on  the  dt- 


vator,  the  matrices  are  delivered  nxn 
smoothly  and  there  is  considerably  less  wtir 
on  the  star  wheel  and  other  assembly  med- 
anism.  Elimination  of  tension  exerted  fay 
the  ordinary  return  spring  prevents  mativ 
ces  from  being  forced  out  of  the  assemble 
by  the  star  wheel.  By  utilizing  power  Im 
the  continuously  driven  delivery  belt  os 
the  type  casting  machine,  the  Model  F-S 
assures  rapid  and  positive  return  of  dx 
assembler. 


IDEAL  PLATE  GUMS 


Made  both  from  regular  rubber  and 
synthetic  compounds  to  meet  the  re¬ 
quirements  of  plates  forthe  high-speed 
printing  of  cardboard,  doth,  wood  and 
rough-textured  papers.  Special  for¬ 
mulas  for  aniline  and  linseed  base  inks. 


Ideal  gums  have  high  tensile  strength, 
mold  easily  and  are  abrasive-resistant. 
Save  on  ink  and  makeready  time. 
For  more  brilliant  colors  and  for  Hot 
tints  that  are  smooth  and  even,  use 
plates  made  from  Ideal  plate  gums. 


IDEAL  ROLLER  &  MANUFACTURING  CO. 

CHICAGO,  ILLINOIS  Sales  and  Service.  Offices  m  Principal  Cities  LONG  ISLAND  CITY,  N  Y 


The  Graphic  Arts  Monthly — April,  1949 


Jordan  Metal  Feeder 

A  new  feeder  for  the  Linotype  and  other 
composing  and  material  making  machines, 
built  on  the  endless  chain  principle  and 
known  as  the  Jordan  Metal  Feeder,  is  being 
introduced  by  the  United  American  Metals 
Corporation.  The  advantages  claimed  for 
the  Jordan  feeder  over  the  conventional 
feeder  are  that  it  is  self-actuating  in  that 
its  operation  is  independent  of  the  opera¬ 
tion  of  the  machine,  the  immersion  of  the 
ingot  being  actuated  only  by  the  amount 
of  metal  in  the  machine-pot.  Other  advan¬ 
tages  claimed  by  the  manufacturers  are 
that  the  Jordan  feeder  requires  no  pulling 
back  of  the  hot  chain  when  attaching  an 
ingot;  that  the  ingots  hanging  from  the 
chain  follow  each  other  automatically,  do 
not  overlap  and,  therefore,  will  not  jam 
in  the  pot ;  that  the  feed  is  always  uniform 
and  the  ingot  will  not  drop  suddenly  down 
into  the  metal  pot. 

A  unique  feature  of  the  Jordan  feeder 
is  the  Silent  Alarm — while  the  feeder  is  in 
operation  it  produces  a  soft,  purring  click; 
when  the  ingot  is  melted  down  to  where 
it  no  longer  feeds  metal  to  the  pot,  the 
clicking  ceases  indicating  to  the  operator 
that  the  hooks  are  calling  for  metal. 

Before  placing  the  Jordan  feeder  on  the 
market  it  was  put  to  tests  in  a  number  of 
plants  operating  under  varied  conditions, 
lor  more  than  a  year.  Not  until  it  was 
unanimously  pronounced  mechanically  per¬ 
fect  and  fool-proof  would  the  United  Amer¬ 
ican  Metals  Corporation  consent  to  accept 
orders  for  them. 

Although  any  type  of  hanging  ingot  can 
be  used  on  the  Jordan  Metal  Feeder,  it  is 
particularly  adaptable  to  the  Slip-off  ingot 
which  was  likewise  introduced  to  the  print¬ 
ing  industry  by  the  United  American 
Metals  Corporation.  Detailed  information 
may  be  obtained  by  writing  the  company 
to  any  of  its  plants  located  at  2246  W. 
Hubbard  Street,  Chicago,  Ill.;  200  Dia¬ 
mond  Street,  Brooklyn,  N.  Y. ;  4101  Cur¬ 
tis  Avenue,  Baltimore,  Md. ;  and  785  Bry¬ 
ant  Street,  San  Francisco,  Calif. 

i>  « 

btroduces  Unusual  New  Paper 

★  Just  being  introduced  to  the  market  by 
Strathmore  Paper  Company,  is  a  new  style 
of  paper  called  Strathmore  Writing.  Ac¬ 
cording  to  the  announcement,  this  new  line 
differs  from  other  Writing  lines  in  that  it 


3  SURE  WAYS  TO 
BIGGER  PROFITS— 


Geared 


LINE-UPTABLE 

1 .  Know  your  costs.  Guess  low  and  lose 
money;  guess  high  and  you  lose  busi¬ 
ness.  But  you  can  know  exactly  how  to 
figure  costs  for  line-up  and  register — 
with  a  Craftsman  Line-up  Table. 

2.  Turn  out  work  that  iustifies  your 
price.  That  means  Quality.  And  qual¬ 
ity  work  demands  good  register.  On 
even  the  most  exacting  jobs  you  can 
get  hair-line  register — ^with  a  Crafts¬ 
man  Line-up  Table. 

3.  Pre-register  your  jobs.  By  using  the 
Craftsman  strike-sheet  method,  regis¬ 
ter  and  line-up  are  checked  at  the 
source,  the  imposing  stone.  You  can 
have  layouts  as  accurate  as  blue-prints, 
use  one  line-up  for  the  entire  job,  re¬ 
gardless  of  the  number  of  forms,  and 
eliminate  95%  "shifting"  on  the  press 
— with  a  Craftsman  Line-up  Table. 

Find  out  now  how  little  It  costs  to  own 
a  Craftsman  and  how  quickly  it  repays 
its  price.  For  full  details,  fill  In  the 
attached  coupon  and  mail  today. 

CRAFTSMAN  LINE-UP 
TABLE  CORPORATION 
49  River  Street  Waltham,  Mass. 


Craftsman  Line-Up  Table  Corporation 
49  River  Street,  Waltham,  Mass. 

Send  me  full  details  about  the  3  ways 
your  Craftsman  Line-up  Table  helps 
earn  more  profits. 

Firm  Name _ 

Address _ 

City. - State _ 

Executive _ 
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has  some  of  the  best  characteristics  of  both 
bond  and  writine'  papers.  Hence  it  is  dis¬ 
tinctive,  different,  individualistic — ^and  im¬ 
part!  these  attributes  effectively  to  business 
letters,  envelopes,  invoices  and  direct  mail 
advertisements. 

Strathmore  Writing  has  the  business-like 
crackle  of  a  bond — but  with  the  semi-soft¬ 
ness  of  a  writing.  It  has  a  smooth  surface 
as  compared  to  the  usual  cockle  finish  of  a 
bond.  And  the  smoothness  of  surface  gives 
a  very  definite  “feel”  of  quality. 

There  are  four  “styled”  colors,  a  clear 
fine  white,  a  delicate  ivory  unlike  anything 
on  the  market,  a  warm  gray  and  a  fashion¬ 
able  blue.  In  formation  there  is  a  finely 
formed  “wove”  and  an  exceptionably  dis¬ 
tinctive  laid  mark.  In  the  latter  the  use 
of  twice  as  many  “chain”  marks  as  usual 
produces  an  individual  and  pleasing  effect. 

»  « 

Book  of  Type  Faces 

if  “RAMI  Type  Specimens”  is  the  title 
of  a  well  desigrned  and  interesting  type  spe¬ 
cimen  book  just  issued  by  Rochester  Athe¬ 
naeum  and  Mechanics  Institute,  of  Roches¬ 
ter,  N.  Y. 

The  book  contains  all  alphabets,  both 
cap  and  lowercase,  of  about  400  sixes  and 
faces  that  are  in  the  composing  room  of  the 
Institute.  Samples  of  Linotype,  Intertjrpe, 
Monotype,  A.T.F.  and  other  faces  are 
shown. 

The  book  contains  also  a  copy  fitting 
system,  based  on  the  character-per-pica 
count.  One  line  specimens  of  the  faces, 
up  to  24  point,  show  the  number  of  letters 
per  pica  in  each  legend. 


Plan  Debate 

★  The  following  item  appeared  in  ^ 
March  19  issue  of  The  Galley  Proof,  offidii 
organ  of  the  Chicago  Graphic  Arts  Feden- 
tion,  Inc. 

“Due  to  a  combination  of  circumstanca 
the  next  meeting  of  the  Chicago  Graphic 
Arts  Federation  which  was  scheduled  for 
April  4,  will  be  postponed. 

“A  very  interesting  program  on  the  wb- 
ject  of  government  competition  was  »r. 
ranged  with  a  discussion  on  the  subject, 
‘The  Present  Government  Printing  Oi. 
fice  Competition  with  Commercial  Printca 
is  Unwarranted  and  Detrimental  to  the 
public  welfare  as  the  G.P.O.  Charges  to 
Government  Departments  are  higher  ud 
the  Service  Rendered  Poorer  to  Compari¬ 
son  with  Commercial  Printers.’ 

“Plans  were  made  to  have  this  subject 
discussed  by  Mr.  Campbell  Palfrey,  chair¬ 
man  of  the  Government  Competition  Com¬ 
mittee  of  the  U.T.A.,  and  Mr.  A.  E.  Gieges- 
gack.  Public  Printer. 

“Mr.  Palfrey  accepted  the  invitation  but 
Mr.  Giegengack  sent  the  following  teb 
gram : 

“  ‘Impossible  to  make  definite  ap¬ 
pointments  out  of  the  city  while  Con¬ 
gress  is  in  session.  Will  be  glad  to 
consider  the  matter  after  adjournment 
of  the  present  Congress.’ 

“We  are  very  much  interested  in  having 
an  open  discussion  on  the  above  subject, 
and  as  Congress  will  adjourn  prior  to  June 
1st,  we  anticipate  holding  a  meeting  shordr 
thereafter,  full  details  of  which  will  be  an¬ 
nounced  later.” 


THE  TAYLOB 

REGISTEBSGOPE 

Revolutionary  •  Simple  -  Effideet 
For  flat  bed  and  rotary  pre$s  form 
It  has  earned  the  enthusiastic  approval 
of  up-to-date  users. 

TAYLOR  MACHINE  CO. 

210  Guilford  Avo.  Baltimora.  Ml 
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"Cut  your  cheese  at  home  next  time’* 


New  York  City 

Richard  C.  Loescb 
Co. 

Pittsburgh 
Chatfleld  &  Woods 
Co. 

Cincinnati 
The  Chatfleld 
Paper  Co. 

Detroit 

Seaman-Patrick 
Paper  Co. 

Grand  Rapids 
Carpenter  ^per 
Ca 

Houston 
L.  S.  Bosworth 
Co..  Inc. 

St.  Louis 

Tohey  Pine  Papers, 
Inc. 


Book  form  card  slocle 

It  is  micrometrically  scored, 
and  detaches  square^  and 
with  a  perfect  edge.  Can  be 
tabbed  without  stapling  or 
gluing  for  our  patent  Terer 
binder  case.  Ask  any  of  these 
paper  merchants — or  us — 
tot  full  line  of  samples  in 
all  grades  and  sizes. 

Set  up  your  business  card 
job.  and  order  Wiggins  Bo(A 
Form  stock.  It  will  be  in 
your  hands  by  the  time  the 
O.E.’d  proof  is  returned. 

UBe  John  B, 

WIGGIIMS 

Comfjanv 

1161  Fullerton  Avenuo 
CHICAGO 
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Xhe  Penrose  Annual 

Despite  the  difficulties  faced  at  present 
by  printers  in  war-engaged  England,  the 
1940  edition  of  The  Penrose  Annual  is  as 
mnch  of  a  treat  to  the  graphic  arts  field  as 
any  edition  published  heretofore.  R.  B. 
Fi^enden,  editor  of  this  splendid  work,  has 
again  achieved  excellent  results.  His  “The 
Review  of  the  Editor”  is  still  on  the  high 
plane  of  authoritative  comment. 

The  many  technical  and  general  articles 
in  the  work  are  also  of  a  high  standard. 
Some  of  the  American  authorities  included 
are  Edward  Epstean  with  “An  Epilogue  to 
the  Centenary  of  Photography,”  Fred  A. 
Hacker  of  the  American  Type  Founders 
with  “Spraying  Printed  Sheets,”  and  J.  S. 
Hertle,  photomechanical  editor  of  The 
Graphic  Arts  Monthly,  with  “Further 
Gravure  Developments.” 

Richard  de  la  Mare  is  responsible  for  the 
typography,  which  is  set  in  a  pleasing  new 
Monotype  face,  Romulus,  designed  by  Jan 
van  Krimpen,  of  Enchede  en  Zonen,  of 
Haarlem.  The  book  is  excellently  printed, 
and  is  profusely  illustrated  with  fine  exam¬ 
ples  of  new  and  interesting  processes,  color 
plates,  etc. 

The  book  sells  at  $5.00  a  copy  in  the 
United  States;  and  may  be  obtained  from 
George  Murphy,  Inc.,  57  East  9th  Street, 
New  York  City. 


ESotI 

■nTTni 


If  you  are  interested  in  re¬ 
ducing  operating  costs  and 
doing  better  work,  it  will 
pay  you  to  send  for  our  il- 
Itistrated  booklet  that  gires 
the  complete  "COST  CUT¬ 
TER"  story. 

FREE! 


rrrrrrrrrrrrrrrr 

Writs  fsr  compisie  (istcription  snd  prices. 

C.  B.  NELSON  i.  COMPANY 

710  S.  Dc«rborn  Strvtt  CSicaqo 
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Unit  for  Small  Presses 


New  Coating  Agent 

★  Another  foreign  monopoly  was  blasted 
recently  when  The  Dow  Chemical  Com¬ 
pany,  Midland,  Michigan,  announced  the 
first  American  production  of  water-soluble 
methyl  cellulose.  The  properties  of  this 
product,  which  is  to  be  known  as  Methocel, 
forecast  unusual  possibilities  as  an  agent 
for  dispersing,  thickening,  emulsifying,  siz¬ 
ing  and  coating.  Germany,  heretofore,  has 
been  the  main  source  of  supply. 

Methocel  is  colorless,  odorless,  tasteless 
and  non-toxic.  It  is  readily  soluble  in  cold 
water  and  is  generally  used  in  the  form  of 
its  aqueous  solution. 

Methocel  applied  to  paper  as  a  continu¬ 
ous  surface  coating  is  said  to  produce  a 
permanent  barrier  to  penetration  by  oily  or 
grreasy  materials.  Coatings  of  this  material 
also  prevent  undue  penetration  by  lacquers, 
varnishes  or  waxes  during  their  application 
to  paper.  Surface  application  of  Methocel 
to  paper  acts  to  bind  fibres  and  eliminate 
‘Minting”  or  “picking”  during  printing  and 
increases  the  toughness  and  flexibility  of 
paper. 

With  a  light  sizing  treatment  on  paper  or 
cardboard,  ink  penetration  is  materially  re¬ 
duced.  This  greatly  increases  the  glossy 
appearance  of  the  ink  and  gives  a  varnish¬ 
like  effect  to  the  printed  surface. 

»  « 

Lithographic  Exhibit 

if  The  Litho  Club,  Philadelphia,  announces 
that  its  annual  Lithogrraphic  Exhibit  will 
be  held  April  22  to  26  in  the  quarters  of 
the  Poor  Richard  Club.  The  Exhibit  will 
be  officially  opened  with  a  dinner. 

The  purpose  of  the  exhibit  is  to  acquaint 
buyers  of  advertising  with  the  progress  and 
possibilities  of  lithography.  Lithographic 
work  on  both  paper  and  metal,  done  by 
the  largest  plants  in  and  around  Philadel¬ 
phia  will  be  on  display. 

William  J.  Stevens,  member  of  the  Board 
of  Governors  of  the  Litho  Club,  is  director 
of  the  exhibit. 


★  Paasche  Airbrush  Co.,  1913  Diverse^ 
Parkway,  Chicago,  announces  the  Paasche  I 
Junior,  an  Airoperated  Portable  “No- 
Offset”  Unit  which  is  reported  to  meet 
the  requirements  of  printers  operating  small 
presses  such  as  Miehle  Vertical  and  Hori¬ 
zontal,  Miller  Simplex,  Kelly,  Kluge,  Rice 
Units  and  others. 

While  this  Airoperated  “No-Offset”  Unit 
is  compact,  it  is  said  to  retain  the  standard 
operating  features  of  the  larger  Paasche 
Units.  These  include  Diaphragm  Airgtm 
with  Air  and  Fluid  Index;  Aircheck  Valve 
on  adjustable  mounting  arm;  Adjustable 
Mounting  Post;  Automatic  Off  and  On 
Timing  Valve;  Water,  Oil  and  Dirt  Sepa¬ 
rator.  This  portable  unit,  easily  attached 
to  any  make  of  small  press,  includes  a  fully 
enclosed  sturdy  1/3  h.p.  compressor,  re¬ 
ported  to  be  remarkably  quiet  in  operation. 

The  Paasche  Junior  is  entirely  airoper¬ 
ated.  Approximate  shipping  weight — 160 
lbs. 

We  are  told  that  this  unit  is  being  put 
on  the  market  at  such  a  low  price  as  to 
bring  the  benefits  of  the  Paasche  “No- 
Offset”  Process  within  the  reach  of  any 
printer  in  America.  It  is  also  suitable  as 
an  auxiliary  unit  for  larger  plants  operating 
a  line  of  smaller  presses. 

A  bulletin  just  off  the  press  fully  d^ 
scribes  and  illustrates  this  new  unit,  and 
may  be  obtained  upon  request  to  Paasche 
Airbrush  Co.,  1913  Diversey  Parkway,  Chi¬ 
cago. 

»  fC 

Eastern  Seaboard  Conference 

★  The  Eastern  Seaboard  Printers  Confer¬ 
ence  will  be  held  in  Atlantic  City,  April  26 
and  27,  1940.  The  conference  will  be  made 
up  of  the  local  master  printers’  organizations 
from  New  York,  Philadelphia,  Baltimore, 
Washington,  Boston,  Albany  and  Rich¬ 
mond. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
N ICKELTYPERS 
STEREOTYPERS 
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Strike  Unjustified 

♦  A  letter  to  The  Graphic  Arts  Monthly 
from  American  Type  Founders  Sales  Cor¬ 
poration,  Elizabeth,  N.  J.,  dated  March  29, 
reads  as  follows : 

“For  your  information,  a  strike  in  the 
Machinery  Division  of  this  Company  was 
called  at  10:00  a.m.  today  by  the  Interna¬ 
tional  Machinists  Union.  It  affects  only 
the  machinists  at  our  Elizabeth  plant. 

“In  this  plant  there  are  two  sections  af¬ 
filiated  with  the  A.  F.  of  L.,  the  Type 
Workers  Union  and  the  International  Ma¬ 
chinists  Union.  The  former  is  still  at  work, 
as  are  the  balance  of  our  employees.  So  is 
the  entire  personnel  at  our  Webendorfer- 
Wills’  plant  in  Mount  Vernon,  N.  Y.  The 


number  of  people  in  each  of  the  two  plants 
are  as  follows : 

Elizabeth  plant: 

Type  workers .  210 

Office  help .  195 

Machinists .  386 

(Approximately  190  walked  out — 
less  than  50%) 

Webendorfer-Wills’  plant: 

Machinists _  208 

Office  help .  20 

Total  . 1,019 


(Approximately  829  are  still  at 
work) 

“The  American  Type  Founders  have  23 
branches  in  principal  cities  with  a  personnel 
of  520  more  people. 

“In  Elizabeth,  our  printing  plant  has  had 
cordial  relations  with  the  Typographical 
Union  Local  No.  150,  the  Hudson  County 
Pressman  and  Assistant’s  Union  Local  No. 
183  and  the  International  Brotherhood  of 
Bookbinders,  Paper  Cutting  Local  No.  119, 
ever  since  we’ve  been  in  Elizabeth  (since 
1935)  .  .  .  and  before  that,  when  the  plant 
was  in  Jersey  City.  The  compositors  and 
pressmen  are  still  at  work. 

“In  view  of  the  above  figures,  the  Man¬ 
agement  feels  that  the  strike  hasn’t  even 
the  support  of  the  machinists,  and  for  that 
reason  we  will  keep  the  plant  open  for  our 
present  employees.” 


When  writing  us  for  information  re 
sources  of  supply,  equipment  or 
machinery  or  for  information  re 
processes  and  books,  please  send 
postage  for  reply. 


M&H  JEFFERSON  GOTHIC 


HANDY  SAMPLER  FONT 


659  Folsom  St.  San  Francisco 

18  Pt.  JEFFERSON  GOTHIC  _ 

24  Point _  30  Point _ 


36  Point _ 42  Point  _ 

36  Point  figures  EXTRA  @  25c _  ^ 

42  Pt.  on  36  figures  EXTRA  @  40c _  ^ 

HANDY  SAMFLIR  FONTS  EACH 

Enclosed  please  find  $ _ .  Send  me 

the  above  checked  fonts  POSTPAID* 

NAME _ 

ADDR _ 
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Craftsmen’s  March  Meetings 

Features  of  the  March  meetings  of  some 
of  the  local  clubs  of  the  International  As¬ 
sociation  of  Printing  House  Craftsmen  were 
as  follows : 

The  Buffalo  Club  was  addressed  by  Al¬ 
fred  M.  Geis,  manager  of  the  Alco-Grav* 
ure’s  Baltimore  plant. 

Mr.  Geis  explained  the  intricacies  of 
gravure  printing,  and  the  reasons  it  has 
advanced  from  the  original  newspaper  use 
to  the  field  of  advertising  and  magazine 
work  as  well.  The  method  of  transferring 
the  design  to  the  cylinder  or  plate  and 
the  strides  that  intaglio  printing  has  made 
in  the  last  few  years  were  unfolded  by  the 
speaker. 

Mr.  Geis  also  explained  the  Ballard  proc¬ 
ess  of  plating  cylinders,  using  many  spe¬ 
cimen  sheets.  “Gravure  is  growing  rap¬ 
idly,”  Mr.  Geis  declared.  “We  are  not  en¬ 
croaching  on  letterpress  or  offset  territory, 
however.  We  are  pioneering,  creating  a 
new  market.” 

Another  highlight  of  the  meeting  was  the 
awarding  of  prizes  to  Burgard  Vocational 
High  School  students  in  the  first  contest  of 
its  kind  ever  sponsored  by  the  Buffalo 
Craftsmen.  The  prizes  were  offered  for  the 
best  design  and  layout  of  a  cover  and  eight 
inside  pages  of  a  “Share  Your  Knowledge 
Bulletin,”  monthly  publication  of  the  crafts¬ 
men. 

Guy  Bernardo,  studio  director  of  Ameri¬ 
can  Colortype  Company  of  Chicago,  ad¬ 
dressed  the  Chicago  Club  on  “New  Color 
Horizons.” 

Mr.  Bernardo  gave  a  history  of  the  use 
of  color  in  printing,  its  effect  on  advertising 
and  brought  out  many  interesting  facts 
about  color  photography  and  color  printing. 
A  display  of  color  photography  was  shown. 

A  movie  “Highlights  and  Shadows”  by 
courtesy  of  Eastman  Kodak  Company,  fol¬ 
lowed  the  talk. 

During  the  meeting,  Douglas  C.  McMur- 
trie  urged  that  Chicago  stage  a  Gutenberg 
observance  as  impressive  as  the  one  held 
by  Minneapolis. 

The  Cincinnati  Club  was  addressed  by 


Carl  D.  Groat,  editor  of  The  Cindniisi 
Post.  His  subject  was  “An  Editor  Loot 
at  the  World  Situation.” 

Douglas  C.  McMurtrie  spoke  to  ^ 
Cleveland  Club  on  “Printing — Past  ui 
Future.” 

The  Dallas  Club  was  addressed  by  Lyfc 
Millet  on  “This  Business  of  Ours”  andb 
Fred  Miller  on  “Apprentice  Education," 

Harry  L.  Crockett  spoke  to  the  Phoenx 
Club  on  “Apprentice  Training.”  A  d» 
cussion,  led  by  “Red”  lames,  was  also  hdi 
The  subject  of  discussion  was  “Printb 
Inks.” 

James  F.  Berardino,  vice-president  ud 
treasurer  of  S.  A.  Stewart  Company,  spda 
before  the  Pittsburgh  Club  on  “The  Bind¬ 
ing  of  Books.”  He  discussed  the  variom 
steps  in  the  work,  and  showed  materiib 
and  samples. 

The  Providence  Club  was  addressed  by 
Fred  A.  Hacker,  American  Type  Founden 
Company.  His  subject  was  “Rubber  Mold¬ 
ed  Plates  and  the  Use  of  Spray  Guns.” 

The  Rock  River  Club  was  addressed  by 
by  V.  L.  Shaw  on  “Printing  and  the  Con¬ 
trol  of  Paper  Behavior.” 

“Newspaper  Night”  was  the  title  given 
the  Seattle  meeting.  Speakers  were  Ed 
Keso,  The  Seattle  Times,  and  John  Smitii, 
who  spoke  on  “Mechanics  of  the  Present 
Day  Newspaper.” 

H.  M.  Henselmeier,  Rub-R  Engraving 
Co.,  addressed  the  St.  Louis  Club  on  “Rub¬ 
ber  Plates.” 

Edward  Goodrich,  New  York  Post,  spoke 
to  the  York  Club  on  newspaper  production. 
A  sound  movie,  “A  Trip  Through  the 
New  York  Sun,”  was  shown. 

»  « 

Booklet  Tells  of  Trip 

“Ashtabula”  is  the  title  of  an  interesting 
booklet  recently  issued  by  the  North  ^e 
Printers  Guild  of  Chicago  describing  the 
Guild’s  “rollicking  trek  to  the  HammemriD 
Paper  Co.”  The  booklet  is  well  designed 
and  printed  in  color  and  contains  a  num¬ 
ber  of  interesting  photo  shots  taken  on  the 
trip.  A  large  picture  of  the  group  appears 
in  natural  color. 


Writ*  for  o«r 
foMor 

TYPE  METAL 

HELPS 


(as  fine  a  type  metal  as  is  made)  ’ 

UNITED  AMERICAN  TYPE  METAL 

United  American  Metals  Corp'n.  2246  West  Hubbard  Street.  Chicago.  Illinoii 
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Use  Guinea  Pigs 

*  Scientific  tests  to  determine  the  effect 
upon  the  body  of  Smico  Wonder  Spray 
Solution  were  made  by  the  use  of  eight 
guinea  pigs.  L.  W.  Hraback,  general  man¬ 
ager  of  Sleight  Metallic  Ink  Company  of 
Illinois,  who  developed  the  new  spraying 
solution  decided  to  have  the  tests  made 
before  he  planned  his  advertising  campaign. 

The  scientists — one  a  famed  surgeon  and 
the  other  the  chief  toxicologist  of  a  large 
hospital — placed  the  eight  guinea  pigs  in  a 
special  compartment  and  sprayed  them  eight 
to  twelve  times  daily  for  three  months  with 
Smico  Wonder  Spray  Solution.  Eyes, 
mouths  and  noses  of  the  animals  were 
frequently  examined.  No  bad  effects  were 
noticeable.  After  three  months  four  of  the 
animals  were  killed.  Every  organ  of  the 
bodies  was  examined.  The  lungs  were  spe¬ 
cially  tested  by  the  toxicologist.  In  no  ani¬ 
mal  was  found  anything  that  indicated  any 
bad  effect  from  the  use  of  the  spray. 
After  the  reports  of  the  scientists  had  been 
received,  Mr.  Hraback  started  his  mer¬ 
chandising  campaign  with  confidence  that 
the  spray  solution  will  not  harm  any  part 
of  the  human  body.  The  spray  is  said  to 
work  with  any  make  of  “gun.” 


installing  modern  equips 
ment  sets  a  faster  pace  for 
the  rest  of  the  shop! 

Value  Highlights 

Miller  Simplex  Unit 
Miller  Major  Automatic 
2  Miehle  Verticals 
Model  B  Kelly 
C  &  P  Craftsman  Automatic 
Mergenthaler  Linotypes,  Models 
5,  8,  14,  18  and  19 

TYPE  &  PRESS 
of  ULINOIS 

220  South  Jefferson 
CHICAGO 

Write  for  Our  8-Page  Bulletin 


"Go$ht  Do  you  have  to  make  a  hobby 
of  it,  too?’* 


To  Stop  leaks: 

To  determine  costs: 

To  effect  sayings: 

To  make  more  profits: 

use 

A.  B.C.  HANDBOOK 
for  PRINTERS 

by  C.  A.  Hale,  C.PA. 

This  is  a  practical  accounting 
handbook  of  real  value  to  the 
printer. 

Pries  $10.00  per  copy 

Pleaae  tand  cheek  with  order 

The  GRAPHIC  ARTS  PUBL.  CO. 

608  So.  Dearborn  St. 

Chicago,  III. 
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Goudy  Honored 

*  Frederic  William  Goudy,  famous  type 
designer  and  art  director  of  the  Lanston 
Monotype  Machine  Company  for  the  last 
twenty  years,  started  the  celebration  of  his 
75th  birthday  on  March  7,  the  evening  be¬ 
fore  his  birthday,  at  a  dinner  given  by 
students  of  Vassar  College,  Poughkeepsie, 
N.  Y. 

On  March  8,  he  went  to  New  York  City, 
where  a  dinner  was  given  in  his  honor  by 
fifty-three  admiring  friends. 

At  this  dinner,  a  new  bronze  bust  of 
Goudy  by  the  famed  Jo  Davison,  “sculptor 


of  presidents,”  was  shown.  Mitchell  Ken- 
r.erley  (for  whom  Goudy  named  his  Kenner- 
ley  type)  reminisced ;  and  Dean  M.  Lyle 
Spencer  of  Syracuse  University,  announced 
that  under  Mr.  (Joudy’s  supervision,  Syra¬ 
cuse  University  is  replacing  in  its  own 
Goudy  typographical  library  the  master  tools 
and  precision  machines  that  were  destroyed 
(luring  the  “Deepdene”  studio  fire. 

Mr.  Goudy,  in  addition  to  lecturing  on 
type  design,  will  have  opportunity  to  resume 
the  work  that  was  halted  by  the  disastrous 
fire  in  January  of  1939. 


He  will  continue  to  make  his  own  de¬ 
signs  at  his  home  in  Marlborough-on-Hud- 
son,  N.  Y.,  but  the  engraving  and  making 
of  matrices  and  other  steps  in  the  manufac¬ 
ture  of  new  type  faces  will  be  done  at  the 
school  laboratory  under  his  supervision. 
New  machinery  is  going  to  be  installed  to 
take  care  of  this  phase  of  the  work. 

Will  Ransom  with  whom  Mr.  Goudy  was 
associated  in  the  early  days  of  the  Village 
Press  in  Chicago,  was  also  present  for  this 
memorable  event. 

There  was  a  huge  birthday  cake  from  the 
Typophiles  with  one  large  candle. 

»  « 

Updike  Exhibit 

★  An  exhibition  of  the  work  of  Daniel 
Berkeley  Updike,  leading  American  scholar- 
printer,  and  his  Merrymount  Press,  was 
formally  opened  March  14  at  The  Grolier 
Club,  New  York  City,  with  addresses  by 
Royal  Cortissoz,  author  and  art  critic  of 
the  New  York  Herald  Tribune,  David  T. 
Pottinger,  director  of  the  Harvard  Univer¬ 
sity  Press,  and  Lawrence  C.  Wroth,  librari¬ 
an  of  the  John  Carter  Brown  Library  in 
Providence. 

The  speakers  praised  Mr.  Updike  for  his 
many  scholarly  contributions  to  the  his¬ 
tory  of  printing,  and  for  the  taste  and  tech¬ 
nical  excellence  of  the  work  done  under 
his  direction  at  The  Merrymount  Press 
in  Boston  since  its  establishment  in  1893. 

In  1911  Mr.  Updike  initiated  the  first 
college  courses  in  America  on  typographical 
history,  lecturing  on  the  subject  from  1911 
through  1916  at  the  Harvard  Graduate 
School  of  Business  Administration.  His 
lectures  were  the  basis  of  “Printing  Types: 
A  Study  in  Survivals”  which  Harvard  Uni¬ 
versity  Press  issued  in  two  volumes  in 
1922. 

»  « 

For  Pre-registering  Plates 

★  The  Printing  Machinery  Co.,  436  Com¬ 
mercial  Square,  Cincinnati,  Ohio,  has  avail¬ 
able  for  readers  a  special  circular  which 
gives  information  on  the  new  Sterling  Shwt 
Register  Gauges.  These  are  simple  and  in¬ 
expensive  devices  for  pre-registering  process 
color  and  multi-color  printing  plates.  The 
gauges  are  made  in  two  types,  one  for  use 
in  the  Sterling  Toggle  Base,  and  the  other 
for  use  in  the  PMC  Warnock  Base. 


or. 
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THE  PRINTER 

(In  Commemoration  of  the  Fifth  Centen¬ 
nial  of  the  Invention  of  Printing) 

B7  william  I.  ACKER 

One  by  one  the  letters  click 
In  place  in  his  composing  stick. 

And  on  rows  of  keys  he  sets 
The  type  of  all  the  alphabets. 

Then  the  lines  with  care  he  spaces 
With  leads  and  slugs  in  proper  places. 
In  paragraphs,  columns,  and  in  pages. 
The  words  of  bards  and  wits  and  sages 
Are  multiplied  in  printer's  ink. 

That  all  may  read  and  know  and  think. 

With  true  artistry,  he  imbues 

His  work  with  blends  of  rainbow  hues. 

Painting  and  music,  every  art 

The  printer  helps  to  men  impart. 

01  world  events  he  brings  the  news. 

He  publishes  men's  varied  views 
On  governments  and  styles  and  trends 
On  which  the  public  weal  depends. 
Wherever  men  establish  homes 
The  printer  dwells  in  treasiired  tomes. 
May  he  in  worthy  trust  then  hold 
The  power  of  the  press  to  mold 
Men's  thoughts  and  deeds  to  righteous 
ways; 

To  walk  with  Freedom  all  their  days. 


Devotes  Issue  to  Printing 

★  The  March  21  issue  of  Wichita  Maga¬ 
zine,  the  official  publication  of  The  Wichita 
Chamber  of  Commerce,  Wichita,  Kansas, 
was  devoted  to  printing  and  the  graphic 
arts. 

Ralph  S.  Hinman,  editor  of  the  publica¬ 
tion,  in  his  editorial  “Printing  and  Graphic 
Arts”  wrote  “No  thoughtful  person  can  fail 
to  be  impressed  with  the  profound  social 
service  printing  has  rendered  to  mankind. 
Since  its  invention,  probably  by  Johann 
Gutenberg  in  Germany  about  1440,  it  has 
preserved  our  civilization,  recorded  our 
history,  spurred  our  progress  and  carried 
the  torch  of  liberty.” 

The  issue  contained  a  diversity  of  ar¬ 
ticles  and  was  well  illustrated. 


Table  Light  for  Cutter 

★  A  new  fluorescent  (daylight)  table  light 
and  tape  magnifier  for  the  Diamond  power 
paper  cutter  is  being  announced  by  the 
manufacturers.  The  Challenge  Machinery 
Co.,  Grand  Haven,  Michigan. 

The  new  accessory,  the  company  states, 
magnifies  the  figures  on  the  tape  indicator 


so  they  may  be  read  easily  from  a  distance 
of  six  feet  or  more,  and  at  the  same  time 
illuminates  the  table  with  a  broad  beam  of 
simulated  daylight,  eliminating  the  usual 
“dark  spot”  at  the  cutting  line. 

The  magnifier  is  large  and  powerful,  it  is 
claimed,  and  is  set  at  the  proper  angle  for 
easy  reading  by  a  man  of  average  height. 

Operating  cost  of  the  new  light  is  re¬ 
ported  to  be  less  than  one-third  the  cost 
of  burning  a  50-watt  bulb,  to  which  the 
fluorescent  light  is  equivalent. 

The  new  Challenge  magnifier  and  light  is 
finished  in  black  crackle,  will  operate  on 
either  110  volt  alternating  or  115  volt  di¬ 
rect  current,  and  can  be  attached  to  any 
Diamond  power  cutter  of  fairly  recent  man¬ 
ufacture. 

»  « 

Young  Lithographers  Meet 

The  March  meeting  of  the  Young  Lithog¬ 
raphers’  Association,  New  York  City,  was 
devoted  to  business  and  the  annual  election 
of  officers  for  the  year  1940-1941.  The  slate 
as  nominated  by  the  Board  of  Governors 
was  elected  unanimously.  The  officers  are 
as  follows :  President,  CJeorge  Schlegel,  Jr., 
Schlegel  Lithographing  Co. ;  vice-president, 
Alfred  Soman,  Jr.,  National  Process  Co.; 
treasurer,  Norman  C.  Bernhardt,  Sweeney 
Lithograph  Co.;  and  secretary,  Sidney  P. 
Voice,  Consolidated  Litho  Corp. 
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Photomechanical  Questions 

( Continued  from  page  52) 

ture  was  cut  into  a  wood  block,  the  sur¬ 
face  of  the  block  inked,  and  the  ink 
transferred  to  a  transparent  carrier.  It 
is  difficult  to  determine  just  what  was 
“patentable”  in  Pfost’s  process,  since 
the  principle  is  a  very  old  one. 

Another  revival  of  an  old  dodge  was 
the  process  patented  (B.P.  247,467; 
1926)  by  E.  E.  Eckhardt,  which  in¬ 
volved  scratching  lines  and  details  into 
photographic  negatives  for  the  creation 
of  an  image  possessing  line  characteris¬ 
tics. 

Still  another  “resurrection”  was  the 
German  patent  (463,740;  1929)  of  C. 
Zeiss,  embracing  the  use  of  a  transpar¬ 
ent  plate  provided  with  a  removable 
opaque  coating.  Writing  or  engraving 
was  done  with  a  stylus  on  this  coating, 
and  the  image  or  design  so  produced 
employed  for  projection  purposes. 

»  « 

Printers^  Presentations 

( Continued  from  page  18) 

to  give  the  order.  This  often  borders 
closely  on  the  nagging,  surely  on  the 
bothersome. 

For  this  reason  it  might  be  smart  to 
adopt  a  presentation  that  can  be  pre¬ 
sented  in  three  or  four  sections,  each 
being  worth  a  call  or  at  least  giving  the 
salesman  an  excuse  to  recall  besides  the 
old  line: 

“Mr.  Jones,  I  just  called  to  see  if  you 
have  made  up  your  mind  about  that 
catalog?” 

»  «c 

Discuss  Teachers*  Problems 

★  Under  the  symposium  plan,  instructors  in 
printing'  will  discuss  pertinent  problems  di¬ 
rectly  related  to  their  daily  work  at  the 
19th  Annual  Conference  on  Printing  Educa¬ 
tion,  sponsored  by  the  National  Graphic 
Arts  Education  Guild  June  30,  July  1,  2, 
and  3  at  the  Rochester  Athenaeum  and 


Mechanics  Institute,  Rochester,  New  Yorlt. 

Questions  to  be  taken  up  by  membenoi 
the  Guild  and  their  guests  are  now  in  the 
hands  of  the  teachers. 

Changes  Name  to  AD 

★  The  PM  Publishing  Company,  publishers 
of  PM  Magazine,  New  York  City,  a  six- 
year-old  graphic  arts  publication  devoted  to 
the  interests  of  production  people  and  art 
directors  in  advertising  and  publishing,  an¬ 
nounces  that  it  has  relinquished  all  its 
rights  to  the  name  of  PM  to  Publications 
Research,  Inc.,  which  corporation  plans 
to  publish  an  afternoon  and  Sunday  news¬ 
paper  in  New  York. 

The  new  name  of  PM  Magazine  will  bt 
AD,  an  Intimate  Journal  for  Art  Directors, 
Production  Managers,  and  their  Associates. 
This  change  will  go  into  effect  as  of  the 
April-May  issue. 

»  « 

OBITUARIES 
Otto  A.  Koss 

★  Otto  A.  Koss,  president  of  the  firm  of 
Koss,  Morgan  &  Brookes,  Chicago,  from 
1922  until  his  retirement  in  1929,  died  on 
March  14. 

Prior  to  and  after  the  First  Internationa] 
Cost  Congress  of  Employing  Printeri  in 
1909  Mr.  Koss  was  active  with  Messrs. 
Wm.  J.  Hartman,  J.  A.  Morgan  and  others 
in  promoting  cost  finding  in  the  printing 
industry.  He  was  a  prominent  member  is 
the  Ben  Franklin  Club,  the  Chicago  Ty- 
pothetae,  the  United  Typothetae  of  Amer¬ 
ica,  and  for  many  years  treasurer  of  the 
Employing  Printers  of  America. 

Geo.  F.  Moss 

★  George  F.  Moss,  president  of  the  West¬ 
ern  States  Envelope  Company,  Milwaukee, 
died  on  March  8.  Mr.  Moss  came  to  Mil¬ 
waukee  in  1891  as  a  salesman  for  the  Stand¬ 
ard  Paper  Co.  He  joined  the  Western 
States  Envelope  Co.  as  vice-president  and 
treasurer  in  1909  and  in  1915  became  presi¬ 
dent  of  the  company. 

William  C.  Schmidt 

★  William  C.  Schmidt,  superintendent  of 
Brock  &  Rankin,  bookbinders,  Chicago, 
and  well-known  as  a  past  president  of  the 
Chicago  Club  of  Printing  House  Crafts¬ 
men,  died  on  March  24. 
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\  The  Ladies  Organize 

lie  br  Mrs.  J.  o.  Mlsch 


gether;  and  a  small  organization  vras 
formed  with  Mrs.  Harry  Kinzie  as 
president.  This  group  undertook  to 
further  the  organization. 

A  series  of  parties  were  planned; 
various  members  opened  their  homes; 
and  the  secretary  of  the  men’s  organiza¬ 
tion  divided  up  the  names  of  his  list, 
and  assigned  as  many  to  each  hostess 
as  she  cared  to  entertain. 

The  first  winter  almost  everyone  in 
the  industry  had  been  entertained  at 
one  of  these  parties. 

The  second  year  Mrs.  Guy  C.  Mc¬ 
Williams  was  elected  president.  The 
program  varied.  Sometimes  a  down¬ 
town  luncheon  was  arranged  for  the 
convenience  of  those  ladies  who  assist 
in  friend  husband’s  office ;  and  instruc¬ 


ts 


ilt  has  been  the  custom  for  many 
years  in  Tulsa,  Oklahoma,  for  the 
Printing  Industry  and  Allied  Trades  to 
give  a  ladies’  night  dinner  or  party, 
usually  in  December.  It  has  also  hap¬ 
pened  that  a  picnic  was  often  held. 
These  were  friendly  affairs  and  well 
attended. 

Three  years  ago  there  was  conceived 
the  idea  of  a  woman’s  auxiliary.  A 
few  of  the  ladies  who  had  been  repre¬ 
sented  in  the  group  were  called  to- 


tive  talks  were  given.  One  of  these 
talks  was  on  manufacture  of  paper. 

The  organization  is  loosely  knit  with 
no  bylaws  and  few  rules.  It  has  a  presi¬ 
dent,  vice-president,  secretary,  treas¬ 
urer,  publicity  chairman,  hospitality 
and  program  chairman,  and  telephone 
committee.  After  a  lively  debate  the 
name  “Graphic  Arts  Club”  was  chosen 
for  the  organization.  The  attendance 
varies  from  18  to  35. 

A  recent  meeting  was  held  in  the 
home  of  one  of  the  paper  men.  The 
ladies  brought  portable  sewing  ma¬ 
chines  and  worked  on  children’s  cloth¬ 
ing  for  the  Public  Welfare.  The  men 
are  strong  for  the  organization  because 
they  realize  that  it  would  be  difficult 
for  competitors  to  be  disagreeable  when 
their  wives  were  together  at  a  covered 
dish  luncheon,  or  sewing  for  Public 
Welfare. 

One  handicap  to  the  ladies  is  that 
when  the  men  plan  a  ladies’  night,  usu¬ 
ally  in  December,  they  get  out  of  much 
of  the  work  by  saying  they  are  pretty 
busy  at  their  plants.  And  it  is  inter¬ 
esting  to  note  that  those  placed  on  com¬ 
mittees  are  men  whose  wives  are  officers 
in  the  Graphic  Arts  Club.  You  know 
what  that  means. 

»  «c 

A  New  Ludlow  Face 

★  An  advance  showing  of  a  new  Ludlow 
typeface,  Tempo  Heavy  Condensed,  has 
been  recently  mailed  to  printers  by  Ludlow 
Typograph  Company,  2032  Clyboum  Ave., 
Chicago.  Sizes  shown  on  the  mailing  were 
24  pt.,  36  pt.,  and  48  pt.,  which  are  now 
ready  for  delivery.  Other  sizes  from  10  pt. 
to  72  pt.  are  in  process  of  manufacture. 

»  « 

Steam-operated  Vulcanizer 

if  Designed  especially  for  those  that  have 
live  steam  available  in  their  plants  is  the 
new  Vulcanizer  being  put  on  the  market 
by  H.  H.  Heinrich,  Inc.,  200  Varick  St., 
New  York  City.  According  to  the  an¬ 
nouncement,  the  cost  of  operation  of  this 
machine  is  less  than  that  of  the  electric 
vulcanizer. 
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GloM^ied  /idaeniii44i4f 

Giodlnc^  ^aie  Gofuf  id.  24tk  the  McnM.  Pnecedituf.  9ddm 

The  rate  for  advertising  under  this  heading  is  $1.25  per  agate  line  per  insertion  on 
a  one  time  order;  $1 .00  per  agate  line  per  insertion  on  a  twelve  time  contract.  Averast 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us. 


ADVERTISING 


ADVERTISING  MATS  OF  FOOD,  for 
handbills  and  newspapers.  Headings,  dis¬ 
play  boxes,  meats,  vegetables,  si)ecials,  etc. 
Individual  mats,  low  price.  Will  get  and 
hold  accounts.  Write  for  proof  sheets.  AD 
SERVICE  COMPANY,  406  Burke  Bldg., 
Rochester,  N.  Y. _ 


LET’S  WRITE  AN  AD— Illustrated  treat- 
ise  on  advertising  copy,  layouts,  paste-ups, 
etc.  Send  for  a  copy  now.  Only  25c. 
NIXPRINTCO-G,  Stevens  Point,  Wis. 


YOUR  OWN  BINDERY  $1250 


A  HAND  POWER  8TAPLEI 

^  Think  of  it — your  own 

STAPLE  SIZES  bindery  foi  Only  $12.S0. 

mechanical  change  from  saddleback 

change  to  flat  work.  Foot  power 

m^els  also.  You  ^ 
LEO  LENGTHS  Order  thru  your  dealer. 

In  daily  use  by  thoiuands  of  Printers  and  PubUAcn. 

ACME  STAPLE  CO. 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  is  qualified  to  make  the  most 
money.  Many  have  graduated  from  this 
long  established  school.  Send  for  free  book¬ 
let  outlining  home  study  course  and  re¬ 
quirements.  PAGE-DAVIS  SCHOOL  OF 
ADVERTISING,  3601  Michigan  Ave., 
Dept.  222C.  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditionine  and  Hiimiditv  Control’’ 

B.  OFFEN  &  COMPANY 

608  South  Dearborn  8t. _ Chicago,  llllnolg 


ANNOUNCEMENTS 


Paneled  Cards,  Wedding  Invitation^  Re¬ 
ligious  Cards,  Engraved  Sympathy  Cards, 
Informals,  Mourning  and  Personal  Station- 
ery.  M.  S.  House,  363  Canal,  New  York. 


ANNOUNCEMENTS  AND 
THERMOGRAPHY 


ANNOUNCEMENT  STOCK 


BUY  FROM  CONVERTER  Direct. 
Strathmore  Fairfield  Informals  $3.00  per 
1,000.  Panel  Cards,  Weddings,  Mourning 
Stationery,  Business  Cards,  Envelopes,  etc. 
Ask  for  Samples.  American  Business  Card 
Co.,  142  W.  24th  Street,  New  York,  N.  Y. 


BLANK  STOCK  —  Weddings,  Panelled, 
Round  Corner,  Featherweight  and  Vellum 
Business  Cards  at  lowest  prices.  Thermo- 
graphed  Invitations  including  stock  $2.50 
PER  100  SETS.  Free  Samples.  United 
Process  Corp.,  43  W.  27th  St.,  New  York. 


NOW!  Improved  LIGHTNING  BANDER— in  3  Modeltl 


For  banding  folders,  booklets,  etc.,  quickly,  uniformly. 

Easy  to  use,  pays  for 
OR  Itself.  Every  bindery  Model 
^  NEEDS  one.  Send  for  "C" 

descriptive  folders.  _ 

PRINTERS*  FINISH- 
INQ  A  MFQ.  OO.,  Ino. 

101  N.  Haven  St. 

Baltimore.  Md.  — 
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Used  by  Over  80 “/o  Chicago  Prlntere 


riebe  quoin  company 


The  HUMP  Made  Riebe  Speed 
Quoins  WORLD  FAMOUS 

The  “ONLY”  Self-Lockinu  and  Register  Quoins, 
made  without  springs.  Engaged  on  point  system  that 
will  stay  put.  locked  against  iron.  Will  pay  for  itself 
many  times  over  in  one  year.  Write  for  circular. 

122  North  Lamon  Avenue  •  Chicago,  Illinois 


SIM»>LE8T.  BEST  AND  LOWEST  PRICED  LOCKING  QUOIN 


ZINC  ETCHINGS 
&  HALFTONES 

write  for 

NEW 

PRICELIST 

Clean,  Deep  Etched 
Cuts  for  Publishers, 
Printers  and  Agencies 

Seiuncc 

RG BOX  163* INDIANAPOLIS.  INO. 

95i. 

ART  WORK  AND  CUTS 


SAVE  MONEY  ON  ENGRAVINGS 

Buy  iMiect  fium  Manufacturer 

Line  Cute  blocked  min . 

Halftones  blocked  2"x3'' —  Kflf 

65.  85  screen . WWW 

Coast  to  Coast  Daily  Mail  Order  Service 
ARTISTIC  PHOTO  ENGRAVING  CO. 
40  West  22ud  8t.  New  York.  N.  Y. 


QUALITY  PHOTOENGRAVINGS,  $1. 
Zinc  Line  Cuts  $1  for  10  sq.  in.  Low 
prices,  zinc,  copper  halftones,  24  hr.  serv. 
Nationwide  clientele.  Free  Rate  Card. 
Riteway,  1465G  Broadway,  New  York  City. 


BOOKS 


BOOKS  on  advertising,  art,  color,  photog* 
raphy,  engraving,  printing,  offset,  silk 
screen,  journalism,  sales,  management,  cor¬ 
respondence,  etc.  Trade  magazines.  Dis¬ 
counts.  Lists  free.  Commercial  Engraving 
Publishing  Co„  34A  North  Ritter  Ave., 
Indianapolis,  Indiana. 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


ALL  KINDS  of  paper  punches  for  any 
make  machine,  also  rebuild  perforators, 
paging  mach.  and  heads.  P.  A.  Juul  Co., 
Duane  at  Stoddard,  Kankakee.  Illinois. 


BOOKBINDING  MACHINERY 


SPECIAL  PRICES  on  the  following  used 
machinery :  Model  B  Cleveland  Folder  with 
32  page  attachment — motor  and  equipment. 
Demonstrator  26^4"  C.  &  P.  Craftsman 
Lever  Paper  Cutter.  Used  Model  C  Chal¬ 
lenge  Drill.  Demonstrator  Model  EKH 
Challenge  Drill — motor  and  attachments. 
Complete  line  of  used  and  new  Wire  Stitch¬ 
ers,  Perforators,  Stamping.  Gluing.  Drilling 
and  Punching  Machines,  Hand  and  Power 
Lever  Cutters,  etc.  Write  GANE  BROS. 
&  LANE,  Inc.,  1335  W.  Lake  St.,  Chgo. 


Copies  of  Craig  R.  Spieher'a  **The  Prae- 
tice  of  Preaatrork**  are  avniiahle  at  a 
special  price  of  $4.00  each.  Write  GAM. 


cursor  ^ 

OmeM  LOW  POSTPAID 

COmPUTl  RRT  BHD  CUT  StRVICl 

Etchings  <|00 

NATIONWIDE  ENGRAVERS 

TYLER , TEXAS 
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The  Reliable  3  Disk  Cam  Wickersham 

Over  13,000,000  Said 

This  quoin  will  not  looton  or  slip;  oonforms  to  non>paraiM 
•urfooM;  looks  Instantly  by  ono  turn  of  koy.  When  limit  of 
oxpanslon  Is  roachod  and  anothar  reglot  or  slug  Is  roquirod. 
It  closes  automatically.  No  loot  time.  No  guessing  as  to 
security.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


BOOK  MATCHES 


EXTRA  PROFITS  .  .  .  FROM  BOOK 
MATCHES.  Printers,  handle  your  cus* 
tomer’s  book  match  requirements  yourself. 
Your  name  on  each  book  brings  repeat  or* 
ders.  Good  profit.  Send  50c  for  complete 
sales  outfit  .  .  .  refunded  with  first  order. 
Michigan  Match  Co.,  Dept.  A,  500  Elliott 
S.E.,  Grand  Rapids,  Michigan. 


CALENDARS 


1941  CALENDAR  PADS, sizes  from  1x1^ 
to  10^2x22,  in  black  and  white,  India  tint, 
red  and  black,  red  and  blue,  brown  and 
white,  maroon  and  brown,  reverse  blue; 
fish  pads,  3'months-at*a-glance  pads,  gold 
cover  pads.  Write  for  catalog. 

GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago 
53B  Park  Place,  New  York 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn>Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel* 
ties.  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 

FANS  and  calendars  wholesale  to  printers. 
You_  do  imprinting.  Reinforced  cardboard 
or  picture  blade  fans  with  wood  handles  at 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York,  N.  Y. 


$7.50  M.  Send  for  detailed  information. 
Ford  Bros.,  1353  W.  Harrison  St.,  Cbgo. 

CALENDARS  FOR  PRINTERS  as  low 
as  $2.75  per  100,  with  pads  attached.  Sam¬ 
ples  30c.  Fan  samples  50c.  Heimy  Tirrill  & 
Co.,  1708  Delmar,  St.  Louis,  Mo.,  Dept.  A. 


BUSINESS  OPPORTUNITIES 

MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 

STOCK  FORMS — Extra  profits  with  no 
extra  presswork.  Samples  and  details. 
Arrowprint,  Dept.  4GA,  Waterbury,  Conn. 


LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen* 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 
New  PATENTED  CALENDARS— Deal¬ 
ers  write  Richards  Cal.  Co.,  Ft.  Scott.Kans. 


CALENDAR  MAILING  WRAPPERS 

PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Cbgo. 


REBUILT  AND  FULLY  GUARANTEED 


Piper  Cutters,  hand  and  power  with  auto 
clamp — 30".  40".  44".  and  50". 

Stsmpins  and  Embossing  Presses — Sheridan, 
Seyhold  &  Krause.  Hand  and  power  op¬ 
erated.  all  sizes. 

Sheridan  4-rod  Book  Smasher. 

altair  machinery  corporation 


Gold  Stamping  Machines — Kwikprint  A 
Kensol.  new  and  rebuilt. 

Brass  T3rpe — stocked  in  New  York. 

30"  and  40"  cardboard  shears. 

Bull’s  Eye  Paper  Drill — new — only  $45.00, 
complete  with  tabulator. 

»  55-57  Vandam  Street,  New  York,  N.  Y. 


CALENDAR  PADS 


CALENDAR  PADS— BLOTTERS 
1941  Calendar  Pad  Catalog  now  ready.  Over 
70  different  sizes  and  styles.  A  pad  for  every 
purpose.  Also  our  new  Art  Advertising 
Blotter  Catalog  illustrated  in  full  color. 
Write  for  catalog  in  which  you  are  inter- 

“%SEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

ketterlinus  litho.  mfg.  company 

4Hi  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 
City,  Iowa. 


CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washington,  Iowa. 


CALENDAR  PLATES 


CALENDAR  PLATES  ALMANAC 


READY-TO- PRINT— Yearly — Single 
Months  — Three  -  at  -  a  -  Glance—  One  and 
Two  Colors— Foreign  Language  Calen¬ 
dars  and  Almanacs.  Send25cforcataIogof 
complete  line  to  be  credited  on  first  order. 
Specialists  in  calendars  for  over  70  years. 

THE  FRANKLIN  COMPANY 

•22  West  Van  Buren  St.  Chicago,  III. 


CARBON  PAPER 


lA/U  ATT^  You  have  a  Car- 
yT  If  ^  f  •  bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  c<»nmercial  use. 

CARBON  PAPERS  ALL  TYPES 

Pencil  Carbon.  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 

IMPERIAL  guarantees  better  quality, 
long-lasting  economy.  Expert  technicians 
will  be  glad  to  advise  you  on  your  prob¬ 
lems.  Samples  and  prices  without  obliga¬ 
tion. 

PEERLESS  KEY-IMPERIAL  MFC.  CO. 
Factory:  401-7  Mulberry  St.,  Newark,  N.  J. 
Branch:  19  South  Wells  SL,  Chicago,  III. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


CLEAN  WRITING  durable.  Finest  Qual¬ 
ity  Carbon  Papers.  Prices  unbeatable. 

RECORD  PRODUCTS  COMPANY 
180  Adams  Street  Chicago,  Illinois 


CARD  CASES 


SELL  PRINTING.  Build  Business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


ATTRACTIVE  STYLES;  all  sizes;  van- 
ous  prices,  some  as  low  as  $1.70  per  Hun¬ 
dred.  Simmons,  315  E.  5th  St.,  New  York. 


CARDS  (Religious) 


NEW  LOW  PRICES  on  Religious  cards  & 
folders,  colored  or  black  and  white.  For  set 
of  samples,  prices,  send  25c.  Memorial 
Specialty  Co.,  2194  3rd  Ave..  New  York. 


TIPS  ON  PRESSWORK  .  .  .  $1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now.  Send  check  or  money  order. 
GRAPHIC  ARTS  PUBLISHING  CO.,  608  So.  Dearborn  St.,  Chicago,  III. 
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DESIRABLE  EQUIPMENT  *^*and*guarantkd'*‘^ 


1 — Mieble  Vertical 
8 — Potderin  gluers 
6 — Power  cutter*  80*  to  50 
1 — Miller  Simplex 
8 — Model  B  Kelly  Preuet 
1 — 8- Head  Berry  Drill 


9 — 8  X  12 — 10  X  15 — 12  X 
18  C  A  P  Pretaee 
1 — 14  H  X  22  C  A  P  rnit 
10 — Boston-National  Wire 
stitchers 

8 — Portland  Punch.  Mchna. 


2 — 10  X  i5.  12  X  18  Klon 
Units  I 

5^— Model  GOB  Cler^ 
land  Folders 

1 — 80*Roeback  Rotary  Pw. 
fnrator 


Large  st«iek  printin’,  bookbinders*  machinery  and  equipment — easy  terms  to  renx'nsible  partici 
ESOR  MACHINERY  CORPORATION  •  135  W«*t  20th  Sfr— New  York,  N.  Y. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  Publications 
now  use  Collins  Chalk  Relief  Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  books  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


CHRISTMAS  CARD  CLOSEOUTS 


Attractive  Designs!  50  for  $1.00 — 25  for 
$1.00 — 20  for  $1.00 — 20c  a  box,  alt  one 
gauge.  Send  for  samples.  Christ  Cards, 
23  East  22nd  St.,  New  York  City. 


COMMENCEMENT  INVITATIONS 


BLANK  FORMS  for  your  own  imprint¬ 
ing — or  completed  by  us  in  Genuine  Engrav* 
ing,  Embosso  Process  or  Type  Printing- 
big  value.**; — liberal  discount — also  Personal 
Cards  available  2  and  4  up — Diplomas  and 
Covers.  Write  for  samples  and  details  on 
your  business  stationery.  Stauder  Engrav¬ 
ing  Company,  Dept.  CM-4,  4128  Belmont 
Ave.,  Chicago,  Ill. 


COMMERCIAL  STOCK  CUTS 


3500  IDEAS— “TYPEPS”  (Stock  Cuts) 
Large  $2  Catalog  FREE  to  executives  and 
advertisers.  Write  TODAY.  BROUILLET 
SYNDICATE.  30  E.  Superior,  Duluth. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  for  Catalog.  HUX  CUTS,  Dept.  3, 
11  W.  42nd  St.,  New  York. 

"K  Cut  for  Every  Thought'' 

Send  for  FREE  catalog.  Commercial  Cut 
Co.,  Inc.,  20  Vesey  Street,  New  York. 


1940  ^  STOCK  CUTS  lii 

I  LE  DAWE*PtYinOUTH 


HS 


COMPOUNDS  (RAISED  PRINTING) 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatk 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


CORDS  AND  TASSELS 


G.  HELM  US  &  SON.  Inc.  Lar^e  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


CUTS 


d 


Little  Black  &  White  Cuts 

(inexpensive)  helpful,  add  zip  and  verve  to 
text  for  small  ads.  circulars,  blotters,  house 
organs,  booklets,  announcements,  etc.  Seini 
TODAY  for  FREE  PROOFS.  B%W  Cuts, 
283-b  East  Spring  St.,  Columbus,  Ohio. 


CLEVER 
CORNERS 

Four  Pieces 
$-61 4 — $1.00 
Postpaid 

FREE  BIG  CUTALOG 

COBB  SHINN 


721  Union  St. 


Indianapolis,  Ind. 


Type  Cast  CuH 

A  full  line — tor  Antomo- 
biles.  Oil  Piquets.  Fed¬ 
eral  Agencies  and  msnr 
others.  Special  desigiu 
made  to  order.  Write  for 
proof  sheets. 

StsrIIng  Typs  Foundry,  Vsrmontvills,  MMi. 


Dispose  of  your  surplus  equipment 
through  our  classified  pages. 


Reliable  C<fuipm^t 

for  PRINTERS  and  BOX  MAKERS 


Rebuilt  Machines  offered 
by  HOOD-FALCO  have  a 
utility  comparable  to  new 
equipment.  Virtually  all 
machines  are  serviceable 
as  new;  thoroughly  reliable 
and  modern.  Satisfaction 
is  guaranteed. 


PARTIAL  LIST  OF  OFFERINGS 

ailNDER  PRESSES: 

1— 6/0  Two-color  Miehle.  51x70"  bed, 
with  Feeder  and  Pile  Delivery  If  de¬ 
sired. 

2— 5/0  Two-color  Miehles,  46x65"  bed, 
Dexter  Suction  Pile  Feeders,  Extension 
Deliveries. 

1—1/0  Two-color  Miehle,  43x56"  bed, 
with  Automatic  Feeder  and  Extension 
Delivery  if  desired. 

1— Miller  Two-color  Automatic,  25x38" 
bed. 

1—5/0  Miehle  46x65"  bed,  with  Dexter 
Pile  Feeder,  Extension  Delivery,  op¬ 
tional. 

1—5/0  Special  Miehle,  46x68"  bed  with 
Extension  Delivery. 

1 —  4/0  Miehle,  46x62"  bed  with  Exten¬ 
sion  Delivery. 

2— 2/0  Miehles,  43x56"  bed,  Dexter  Pile 
Feeders.  Extension  Deliveries  if  desired. 

2 — No.  1  Miehles,  39x53"  bed.  One  of 
these  machines  particularly  adaptable 
for  7  or  8  column  newspaper  work. 

1 —  No.  3  Miehle,  33x46"  bed. 

2—  No.  4-4R  Miehles,  29x41"  bed.  One 
with  Dexter  feeder  and  ext.  del. 

1—  No.  3y2-2R  Miehle,  25x38"  sheet. 
Good  for  2  page  newspap^er. 

2 —  Pony  Miehles,  26x34"  bed. 


HIGH  SPEED  AUTOMATICS: 

2 — ^Two-color  Millers,  25x38". 

2 — M  Her  Simplex  Automatic  Unit}  20  x 
26". 

1—  No.  2  Kelly,  26x35"  bed. 

2—  Style  B  Kelivs,  17x22". 

2 — Miehle  Verticals. 

OPEN  JOBBERS: 

1 — 10x15  C  &  P  New  Series,  fully 
equipped. 

1 — 14x22  John  Thomson  Laureate. 

1 — 12x18  Craftsman. 

Power  Cutters. 

Stitchers. 

All  Standard  Make  Folders,  for  small  and 
large  publications. 

TYPESETTING  MACHINES: 

4 — Model  "B"  Inter  types. 

1 — No.  3  C.S.M.  Intertype. 

1 — Model  25 — 42-em  Linotype. 


See  us 
before 
buying! 


Term  purchase  plan  available  to  accept¬ 
able  credit.  Any  further  particulars 
furnished  on  request. 


SPECIAL 

No.  4-3R  Miehle  Automatic  Unit,  sheet 
25x38".  Late  serial  number.  Like  new. 


WRITE,  WIRE  or  PHONE 


COMPLETE  PLANTS  BOUGHT  AND  SOLD 

HOOD-FALCO  CORPORATION 


NtvYork  Office:  225  VARICK  STREET 
Tel.  Walker  5-1554 


Chicago  Office:  343  S.  DEARBORN  ST. 
Tel.  Harrison  5643 


HARD  MAPLE 

S^SSCUTTING  STICKS 
&asigMEomasiss3 


All  sIZM  carried  In  stock. 

Lowest  prices,  any  quan¬ 
tity.  5%  disc,  on  3  doz.  carton. 

AMERICAN  WOOD  TYPE  MFQ.  CO. 

618  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 


CUTTING  DIES 


MR.  _  PRINTER — you  sell  Printing  Im- 

fressions.  There  is  more  profit  in  Cut-Out 
mpressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


FANCY  STEEL  RULE  DIES— 75c  up. 
For  printers,  lithographers,  novelty  cutouts, 
etc.  Estimates  promptly  taken  care  of. 
FINE-ART  STEEL  RULE  DIE  CO., 
INC.,  27  W.  24th  St.,  WA  9-4071,  N.Y.C. 


MANUFACTURE  paper-cardboard  novel¬ 
ties,  greeting  cards,  folding  boxes,  display 
cards,  etc.  on  your  printing  press.  Cutting 
Die  Mfg.  Co.,  767  E.  156th  St.,  New  York. 


STEEL  RULE  DIES  $1  up.  For  Cut¬ 
outs  of  all  kinds  and  Folding  Boxes.  LYLE 
HAGEL,  171  Stanley,  Peoria,  Ill. 


DIES  (STEEL  RULE),  DIE  CUTTING 


STEEL  RULE  CUTTING  DIES 
for  Printers  and  Display  Manufacturers, 
etc.,  for  75c  up.  Also  clicker  dies  for 
leather,  etc.,  $1.00  up.  Over  night  service. 
r>  f*  Steel  Rule  Die 
ii-S*  Mfg.  Co. 

114  West  27th  St.  New  York  City 


EASELS 


CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St.,  Lyons,  New  York. 


DISPLAY  SIGN  EASELS,  all  sizes.  Su¬ 
perior  quality  and  service.  Low  Prices. 
Sta-Set  E^sel  Co.,  324  E.  3rd,  Cincinnati. 


wftli.  i/our 
t"  K  E  C //rst  Order 


J«r  and  Brush  FREE  with  your  first  order 
S  S  Artist  Rabb«r  ConiMit.  Netionoly 
used,  3  qrodos:  Light,  Modium,  Heavy.  $2.75. 
per  geL  postpaid.  For  Friskpts  use  S  S  Sp«> 
dal  Friskot  CqniMt.  $3.50  per  geL 


RUBBER  CEMENT  CO. 

^  J438  Ho  Halsted  St  .  CHICAGO.  ILL. 


Do  you  have  trouble  in  handling  paper? 
Does  your  paper  stick  together,  stick 
to  the  machine,  or  fail  to  deliver  prop- 
erly  on  your  press? 

DON'T  BLAME  IT  ON  THE  PRESSI 
IT  IS  STATIC 

Our  NEW  HIGH  POWERED 

ELECTRIC  NEUTRALIZER  BAR 

will  definitely  eliminate  this  static 

Let  us  install  one  on  1 5  days  free  trial. 
Advise  make  and  size  of  press. 

Static  Eliminator  and  Printing 
Press  Heater  Co. 

239  Centre  Street  New  York,  N.  Y. 


EMBOSSING  COMPOUNDS 
(RAISED  PRINTING) 


100%  Hard,  flexible  and  permanent  coa. 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  lac, 
251  Wiiiiam  Street,  New  York. 


ENGRAVED  STATIONERY 


NEW  ATTRACTIVE  sample  book  now 
r^dy — complete  line  Genuine  Engraved  ^ 
cial.  Professional  and  Business  Stationer) 
— nearly  100  actual  samples — low  pricea- 
liberal  discount — restricted  distribution- 
WRITE_  on  your  business  letterhead  for 
information  and  dealer’s  franchise.  Stauder 
Engraving  Co.,  4130  Belmont  Ave.,  Dept 
EF-4,  Chicago,  Ill. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press, 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Reinstallation  by  The  Public  Printer.  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 


ENVELOPES 


10c  IN  STAMPS  brings  32  pp.  MONEY- 
SAVING  Envelope  Catalog.  Made  to  ordo 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 


AA  OA  SALE  —  USED 
UA'OU  GRAPHOTYPES 

Bought,  Sold  and  Exchanged 

Reconditioned  and  Fully  Guaranteed 


NATIONAL  ADDRESS  PLATE  CORP. 
900  W.  Van  Buren  St.,  Chicago 
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No.  2  KELLY  .  .  .  MIEHLE  VERTICAL  .  .  .  MILLER  MASTERSPEED  .  .  . 
22x34  MIEHLE  AUTOMATIC  UNIT  . . .  41x52  PREMIER  CYLINDER  . . . 
25x38  WHITLOCK  CYLINDER  .  .  .  44''  SEYBOLD  CUTTER  .  .  .  MODEL 
C  INTERTYPE  .  .  .  MODEL  B  CLEVELAND  FOLDER  .  .  . 

PRINTERS  SUPPLY  CO.,  INC.,  100  W.  21st  St.,  New  York 


EQUIPMENT  FOR  SALE 


COMPLETELY^  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses,  Miller  units, 
Kluge  unit,  Kelly  presses.  Verticals^  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
W.  26th  St.,  New  York  City. 


all  sizes  cylinder  presses,  job  presses, 
Kelly  presses.  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  ^  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers'" 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  C. 


Type  High  Planer 

Don't  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 


FOR  SALE  —  Hall  Single  Color  Direct 
Rotary  Press  with  Cross  Feeder.  Sheet 
size  30ix42.  John  Griffiths  Co.,  Inc.,  145 
Nassau  St.,  New  York  City. 


y^uJai^e.. 

Time  -  Space  - 
Steps  wUh 

ANDERSON 
RACKS 

•  Mounted  on  NEW  ^ 

Heavy  Duty  Casters 
Write  for  descriptive  13  ^  X  20" 
folder  today  I  16  Trays  Each 

C.  F.  ANDERSON  &  CO. 

3229  Calumet  Ave.  CHICAGO 


EQUIPMENT  FOR  SALE 


BECAUSE  OF  MERGER  wish  ‘to  sell 

1  DEXTER  PERIODICAL  FOLDER 
with  cross-feeder;  takes  sheet  24x36  to 
44x64;  folds  3  right-angle  and  2  parallel 
folds. 

1  DEXTER  FOLDER,  hand  feed  with 
paster  attachment.  Takes  sheet  14x19  to 
32x44.  Folds  1  right  angle  and  2  parallel 
folds. 

BROWN  AND  CARVER  44"  Paper  Cut¬ 
ter — hand  clamp. 

Old  Style  WESEL  Grooved  Beds — ^large 
and  small. 

All  items  subject  to  prior  sale. 

THOMSEN-ELLIS-HUTTON  CO. 

418  Water  St.,  Baltimore,  Md. 


FOR  SALE — Steel  Chases,  30x44,  27x41, 
20x30.  Ground  Steel  Plates,  30x44.  27x41, 
20x30.  28"  Rebuilt  Paraffining  Machine 
with  new  die.  12x18  Craftsman-Chandler 
Press.  10x15  Thomson  Press — for  cutting 
and  creasing  only.  Minco  Products  Corpo¬ 
ration,  167  Wooster  St.,  New  York  City. 


BRAND  NEW  — NEVER  USED  24x38 
Seybold  Die-Press  UA  769  American  Shad¬ 
ing  Machine,  complete  with  screens.  Mail- 
son  Patent  Screen  Base.  All  carry  factory 
guarantee.  Priced  for  quick  sale!  Address 
Box  1002,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


FOR  SALE — No.  2  Kelly  Press,  like  new, 
takes  form  up  to  24}4x34j4",  equipped  with 
Sprague  automatic  gas  device,  220  AC  sin¬ 
gle  phase  60  cycle  electrical  equipment.  A 
buy.  Box  996,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 


TWO  WASHINGTON  HAND  PRESSES 
— Reliance  20th  Century — Nos.  578  and 
1171.  Bed  size  21x27^ — Very  cheap.  Indi¬ 
anapolis  Engn'aying  Company,  222  E.  Ohio 
St.,  Indianapolis,  Indiana. 


Single  and  2-color  45  x  65  MIEHLE 
OFFSET  PRESSES. 

25  X  38  MIEHLE  Swingback  UNIT. 

No.  2  KELLY. 

All  types  of  PRINTING,  OFFSET  and 
BOOKBINDING  machines  always  on 
hand. 

Industrial  Equipment  Co.,  Inc. 
71  West  23rd  Street  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 
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Private  Liquidation  Sale 
Devinne-Brown  Commercial 
and  Job  Printing  Departments 

1 9  Reade  St.,  New  York  City 

Open  Daily  9  to  5 

S — Miehle.  No.  00  ( 43x56 ) ,  Cross  Feeders 
2 — Miehle.  No.  00  (  43x56),  Hand  Fed 

1 —  Miehle.  No.  00000.  Cross  Feeder,  Ex¬ 
tension  Delivery 

2 —  Miehle.  No.  00000,  Special,  Cross 
Feeder.  Extension  Delivery 

2 — Miehle.  6/0.  Two  Color.  Cross  Feeder, 
Extension  Deliveries 

2 — Miehle.  No.  1  (39x53),  Cross  Feeder 

1 —  Miehle.  No,  4.  Two  Boiler,  Dexter 
Feeder 

2 —  Miehle.  No.  4.  Two  Roller.  Cross 
Feeder 

1 — Miehle.  No.  4.  Three  Roller.  Hand  Fed 
12 — Model  8  Linotypes 
83 — Fonts  of  Linotype  Mats 
7 — Monotype  Casters 

Laree  Stock  of  Composition  and  Dis¬ 
play  Mats  and  Moulds 
7 — Style  D  Keyboard,  90-Em 
1 — Model  189-A  Dexter  Jobber.  Cross 
Feeder  (36x48) 

1 —  Dexter  Jobber.  Hand  Fed  (25x38) 

2 —  Deiter  Jobbers,  with  Automatic  Sim¬ 
plex  Pile  Feeders,  Maximum  Sheet 
size  22x28.  all  standard  folds,  parallel 
16.  parallel  32 

1 — Brown  Double  16  Folder  with  Cross 
Feeder  (38x55) 

1 —  Model  O  Cleveland  Folder  with  Pile 
Feeder 

3 —  Double  16  Chambers  Folders  (33x46 
and  39x54)  with  Kine  Feeders 

5 — Rtilins  Machines.  3  and  4  Beam — 2 
with  Automatic  Feeders 

3 — Smythe  No.  3  Sewinj;  Machines 

2 —  Portland  Power  Punchine  Machines 
with  lanre  assortment  of  dies 

7 — 51x75  Hamilton  Iron  Top  Imirasing 
Tables 

Prices  low  for  quick  saie 
Liquidation  by 

Payne  &  Walsh  Corporation 

82  Beekman  St.  New  York 


EQUIPMENT  FOR  SALE 


ROLL  FED  10x15  Shattuck-Bickford  Job 
Presses.  One  two-color  $450.  One  color 
$325.  Cash.  No  Motor.  Cutoff  4"  to  18". 
Tom  Donahue,  200  Davis  St.,  San  Fran¬ 
cisco,  Calif. 


FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E,  Flatbed  Newspaper  Presses. 
JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street,  New  York  City 


SAW  TRIMMERS— CASTING  BOXES 
All  Makes  and  Sizes.  “Really  Rebuilt” — 
LOW  Prices — Terms.  Johnson  Ptg.  Equip¬ 
ment  Co.,  Dept.  E,  Kalamazoo,  Mich. 


Miehle  Vertical 
No.  2  Kelly  Press 
10x15  CGrP  Kluge 
Moidel  5  Linotype 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  N.E.  Cleveland,  0. 


EQUIPMENT  FOR  SALE 

TIPPING  MACHINE— Tip  fed  frompik, 
glued,  put  down,  pressed  and  mount  pan¬ 
elled  if  desired,  all  automatically  handled. 
Machine  designed  and  especially  built  for 
us  for  Christmas  Card  use,  and  in  perfect 
condition.  Reason  for  selling;  have  ceased 
to  manufacture  this  type  of  card.  Will  sdl 
for  one  quarter  original  cost.  Address— 
Thomsen-E’lis-Hutton  Company,  418  Wa¬ 
ter  Street,  Baltimore,  Maryland. 

FOR  SALE  —  The  followirig  three-color, 
roll  to  sheet  Rotary  Presses :  Kidder 
24x48"  and  30x40" ;  Meisel  32x40"  and 
24x40".  Also  Kidder  two-color  48x40* 
Adjustable  Rotary  Press.  _  All  complete  and 
in  good  operating  condition.  Reasonable 
prices.  Immediate  delivery.  Address  Box 
995,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St..  Chicago. 

MONOTYPE  DISPLAY  Caster  with  va- 
ried  assortment  of  55  fonts  of  mats..$1100 
LINOTYPE  MATS— 6,  12  and  14  pt 

DeVinne . . . $25  and  up 

Cleveland  Shoppinlg  News,  5309  Hamilton 
Ave.,  Cleveland.  Ohio. _ 

FOR  SALE — 1  Clayboum  Precision  Proof 
Press;  1  Miller  Saw,  with  Router  and  Jig 
Saw  Attachment;  1  Rouse  Paper  Lift;  1 
Seybold  Round  Corner  Machine.  Tames  H. 
Gentry  &  Co..  1132  Race  St..  Philadelphia. 

FOR  SALE— ROTAPRINT  11x17  Comb. 
Suction  and  Roll  Feed,  A-1  Mechanical 
Condition,  Price  $325.  Ren  R.  Perry,  Inc., 
120  North  May  Street.  Chicago. _ _ 

WARNOCK  Sectional  Base  and  Hooks. 
Reasonable.  In  good  condition.  Box  998, 
Graphic  Arts  Mo.,  608  S.  Dearborn.  Chgo. 


No.3MiehleAutomaticUnit$2850 

Dexter  Suction  Pile  Feeder.  Extension 
livery.  Spiral  Gears,  AC  Motors,  Hair¬ 
line  Rejdster. 

Miehle  Horizontal  —  strauthtline  delivery, 
ABC  rebuilt.  $2850. 

Kelly  B  Spl.  17x22  printing  surface,  ABO 
rebuilt.  $1650. 

Intertype  No.  6057.  two  new  magazines, 
ABC  rebuilt.  $1450. 

ABC  MACHINERY  WORKS 

566  West  Randolph  St.  Chicago,  llllnoli 
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AMSCO  CHASES 

Electric- Welded — Square  and  True 
A^hjtely  Guaranteed — ^Send 
for  Booklet 

Tel.  STilwell  4-1089 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty-Eighth  Avenue 
Long  Island  City  New  York 


equipment  for  sale 


M-24  PRESS 

and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 
Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  CO..  298  Broadway 
New  York  City 


BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  954.  Graphic  Arts  Monthly, 
608  S.  Dearborn  St..  Chicago, 


WEBENDORFER  AUTOMATIC  OFFSET 
PRESS  complete,  all-metal  DARK¬ 
ROOM  CAMERA  AND  COMPLETE  PLATE- 
AHAKING  EQUIPMENT.  ADDRESS  BOX 
993,  GRAPHIC  ARTS  MONTHLY,  608  S. 
DEARBORN  ST.,  CHICAGO,  ILL. 


lOHNB.STETSON  COMPANY’S 

Discontinued  Printing  Department 

ATTRACTIVELY  PRICED  FOR 
QUICK  DISPOSAL 

No.  4  Mieble  Auto.  Unit,  suction  feeder, 
exten.  deliv.  Serial  No.  17704. 

Hiehle  Cylinders.  No.  1.  No.  i.  No.  2/0, 
Dexter  feeders,  exten.  dd.  Also  26x84 
Pony  Miehle. 

Special  B  Kelly,  exten.  del. 

ATF  Kelly — full  sise.  17  Hx22. 

12x18  Rice  Automatic;  8x12  Peerless  Unit. 

1 —  88"  Serbold  Auto.  Clamp  Cutters. 
Monotype  Keyboard.  Caster.  Molds.  Mats. 

2 —  14x22  Thomson  laureates. 

B  Cleveland  Folder,  auto,  pile  feeder. 

2 — Morrison  H  "  Stitchers. 

Ronback  Cmnb.  Punch  and  Perforator. 
Many  miscellaneous  items,  including  Wright 
Paper  Drill.  ATF  Saw.  17x22  Mentges 
Folder,  Type  and  Cabinets. 

NORTHERN  MACHINE  WORKS 

FREmont  5100 

Marshall  A  Jefferson  Philadelphia,  Pa. 


Miehle  No.  4  Unit 

Serial  No.  16700  with  Dexter 
Swingback  feeder,  extension  de¬ 
livery,  gas  burner,  new  spray  gun, 
alternating  current,  push  button 
electrical  equipment.  Will  accept 
reasonable  offer  as  space  is 
needed. 

Box  1006 

Graphic  Arts  Monthly 
608  S.  Dearborn  St.  Chicago 


EQUIPMENT  FOR  SALE 


FOR  SALE — Kidder  coupon  or  transfer 
ticket  rotary  press;  printing  two  colors  on 
face  and  one  color  on  reverse  side  of  web; 
size  20.42 "x21",  complete  with  40  rotary 
numbering^  machines.  Reasonable  price; 
inspection  invited ;  immediate  delivery.  Ad¬ 
dress  Box  1005,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $68.50?  Write 
Pioneer  Mfg.  Co..  1232  Jackson,  Toledo,  O. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts,  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 


2x4,  3x5,  4x6,  5x8,  6x9,  7x11,  8x12,  10x15, 
12x18,  14x22  presses,  cutters,  type,  cases, 
ink,  comp,  equip.  Will  trade.  Metal  wanted. 
Catalog.  Bradshaw,  3214-G  Huron,  Chgo. 


REID  Magazine  Racks,  ll-sHde,  for  sale; 
also  two  10-arm  pull-out  style. 

Peerless  Typesetting  Co. 

310  W.  Congress,  Detroit,  Michigan 


5/0  MIEHLE  — Serial  over  11,000  — 
Cross  Feeder,  ext.  del.  Other  sizes 
in  stock. 

HARRIS  STL  OFFSET 
THOMSON  PLATENS 
DEXTER  DOUBLE  16  Folders  and  Cross 
Feeder 

Monotype  Plant 

Mason-Moore-Tracy  Co.,  Inc. 

28  E.  Fourth  St.  New  York  City 
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SURPLUS  EQUIPMENT 

Monotype  Keyboards,  Keybars,  Mots, 
Casters,  Molds,  Storage  Cabinets,  etc. 
Write  for  List 

BALTIMORE  TYPE 

S  15«17  S.  Frederick  Street,  Beltimere,  Md. 


EQUIPMENT  FOR  SALE 


FOR_  SALE — 1  three-color  Casimir  Platen 
Printing  Press,  similar  to  the  New  Era. 
Size  _9"xl8*,  complete  with  punching,  per¬ 
forating,  slitting  and  cut-off  attachments. 
In  good  condition;  subject  to  inspection; 
reasonable  price;  immediate  delivery.  Ad¬ 
dress  Box  1004,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago  . 


MUST  SELL  AT  ONCE 

W.  S.  Wamock  Diagonal  Base  and  Hooks; 
Latham  Base  and  Hooks;  Uprightnain 
Wood  base.  Like  new  at  greatly  reduced 
prices.  Address  Box  968,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


A  FONT!  NEW  Guaranteed 
Typel  Presses!  Catalog,  lists, 
6c  stamps.  National  Type  Co., 
Jackson,  Mich. 


BOSTON  NO.  2-4-16  Wire  Stitchers,  re¬ 
built  and  guaranteed.  Folding  machines,  etc. 
Lanigan  &  Baker,  431  West  Broadway, 
New  York  City. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
LINOTYPE  SUPPLY  CO. 

335  Canal  Street  New  York  City 


LARGE  stock  rebuilt  Printing,  Binding, 
Typesetting  equip.  Bar^rains.  Terms.  State 
requirements,  full  details  by  return  mail. 
Intergraph.  127  W.  24th  St.,  New  York. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  in  these  pages. 


Planoqraphers'  Riq  &  Reel 

1.  Gives  perfect  copy — camera  or  direct. 

2.  Pulls  carbon  ribbon  1  space  per  stroke. 

3.  Thru  ALL  typewriters,  quickly  switched! 
■4.  No  waste — no  overlapping. 

5.  10  days  free  trial  ...  or  send  check 
with  order  and  get  $2.50  worth  of  rib¬ 
bons  free. 

Only  $17.50,  fully  guaranteed. 

f  LANOGRAPHERS  RIG  &  REEL  CO. 

168  No.  Meramac  St.  Louis,  Mo. 


EveiyOuiig  for  the  Prinlaj 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printas  Machinery  Worts 

609  W.  Lake  St  Chicago 

Tolophono  Monzoo  1114 


EQUIPMENT  WANTED 


WANTED — Several  good  used  Kidder  or 
Meisel  Roll  Feed,  Bed  and  Platen  Pressei; 
size  12x16" ;  12x26"  or  15x30",  with  or 
without  attachments.  Address  Box  99L 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


WANTED — Offset  Press  not  over  16  yn. 
State  history,  details,  price.  Box  No.  1000, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo, 


WILL  PAY  CASH  for  any  type  roll  feed 
flat  bed  presses.  Gve  detailed  description. 
SEALTITE  CO.,  515  Greene  Ave.,  B’klyn. 


WANTED  —  Small  printing  equipment 
items  to  promote  on  exclusive  basis.  Bor 
No.  1003,  Graphic  Arts  Monthly,  Chicago. 


WANTED  —  Envelope  Press. _  Post  or 
Gowdy.  Gile  Letter  Service,  Minneapolu. 


WANTED — Linotype  5,  L,  Intertype  C. 
Box  943,  Knoxville,  Tennessee. 


FANS 


FANS — Blank  or  Imprinted  30  numbers. 
Metal  Calendars  and  Novelties.  Samples 
either  line  50c.  Robert  Maltz,  Towanda,  Fa. 


•MOTORS! 


Don’t  buy  electrical  eq^ 
ment  until  jon  get  our  pHoa 
on  motors,  generators,  trsns 
formers.  Sarre  SO  to  70%.  All 
*  ^  equipmeut  oomplatdy  o^ 
hauled,  tested  and  Guaranty.  Here  are  a  R« 
batgisina  trom  oar  atoek  of  more  than  4.000  muta 

HP  Make  SpMd  Range  ,  HP  Make  Speed  Raim 


B-Line  600/2500 
N.WesL  600/1800 
B-Line  500/2500 


B-Line  500/2500 
B-Line  500/2500 
Gen.  EL  720/1800 


Gen.  El.  600/lMI 
B-Line  500/f5N 
Kimble  500/10M 


500/2500  1%  Kimble  500/2M 


Gen.  El.  720/18M 
Kimble  500/lfM 


THB  MOTOR  REPAIR  A  MFQ.  00 


1546  Hamilton  Avenue 


Oleveiand.  0M« 
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MAKE-HEADY  PASTE 


Finest  quality— -4  large  tubes . fi.OO 

Pint  Can  . 4So  Quart  Can . 85o 

j  Gal.  Can....$l.50  Gal.  Can  ....$2.25 

AMERICAN  WOOD  TYPE  MFQ.  CO. 
270  Lafayette  St.  618  8.  Dearborn  St. 
N.  Y.  O.  Chicago 


flexible  and  permanent 

COMPOUNDS 


100%  Hard,  flexible  and  permanent  com¬ 
pounds  and  inks.  Hand  and  automatic 
machines.  Embossograph  Process  Co.  Inc., 
251  William  Street,  New  York. 


FOLDING  MACHINES 


dexter  folder  25x38,  3  fold  parallel, 
2  left  angle.  Like  new.^  Special  machines 
built  to  order.  Also  repairing  and  overhaul* 
ine  all  kinds  of  machinery.  Clybourn  Ma¬ 
chinists,  302  N.  Loomis  St.,  Chicago. 


eclipse  14x19,  4  folds,  rebuilt  AC  mo¬ 
tor,  $190.  Baum  19x25  5  folds  latest  gear 
shift.  Best  offer.  IXL  Ptg.  Co.,  923  E. 
Garfield,  Milwaukee,  Wisconsin. 


FOLDING  MACHINES,  all  makes  re- 
Wlt,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


GATHERING  EQUIPMENT 


The  Low  Gathering  Cabinet 

A  tboroQ^y  practical  inexpenslTe  derioe 
that  greatly  facilitates  gathering  (collating 
or  assembling)  sheets  of  pw>er  into  sets. 
Quickly  adjusted  for  ereiy  aiie  sheet  up  to 
12*  X  18*.  Saves  time,  space  and  oiergy. 
Usen  are  gathering  8000  sheeta  per  hoar. 
Folder  on  request. 

JOHN  M.  LOW  A  DO. 

223  W.  Madison  8L  Ohlcago,  III. 


GAUGE  PINS 


pf  Gaug:* 
Pin 

Improved  Dozen  S1.6S  IHI^H 
Sample  Free  -  Send  Dealer’s  Name 

E=  CHAS.  L.  STILES  CO. 

64  Hanford  St.  Columbus,  Ohio 


GROVE'S  Improved  "NO-SLIP' 

Register  Gauge  Pins  with 
Spring  Tongues 


ROLLER  TRUCKS 
FOR  C.  &  P.  PRESSES 

And  Now  —  For  12x18  Kluges 

Maintain  the  same  diameter  as  your 
rollers — in  all  kinds  of  weather — under 
all  pressroom  conditions.  Prevent  rollers 
from  sliding  over  ink  plate  and  form. 
Will  also  keep  type,  rules,  and  cuts 
from  sinking  into  soft  rollers. 


"AHEBICAN  ” 


One  Dox. 


COWAN  (Ball-Bearing) 

PERFORATORS 


2.084.573 


VERTICALS. 


Perfect  perforation  without  dragging, 
sticking,  or  tearing.  All  Cowan  per¬ 
forators  have  New  Departure  Ball  Bear¬ 
ings  which  operate  without  lubrication 
or  adjustment. 

State  type  of  pre$a  to  be  fitted  tehen 
making  inquiry. 

See  any  distributor  or  write  direct. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

Park  W.  Cowan 

P.  O.  Box  216  Hollywood,  CaHf. 
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HECILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

Spring  Tongue  Gange  Pins 

U.  S.  Pat.  Office 


Vise  Grip— $1.75  set  of  3 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc. 

Complete  Circular  on  Requett 

The  Edward  L  Megill  Co. 

Established  1 870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


GLUES.  GUMS.  PASTES 


MFRS.,  Chemists  and  Specialists  in  all 
Glue  Problems.  Send  your  problem  to  us. 
“Glues  for  every  need.”  Western  Adhesives 
Co..  5409  W.  Lake  St..  Chicagfo. 


GOLD  AND  METALLIC  INKS 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co..  20  West  22nd  St.,  New  York  City. 


GREETING  CARDS 


YEAR ’ROUND  Money-makers  I  Sell  big 
line  Everyday  Greeting  Cards,  $1  Station¬ 
ery.  Get  Samples.  New  England  Art  Pub¬ 
lishers,  Dept.  189,  North  Abington,  Mass. 


GRINDING  SERVICE 


PAPER  KNIVES  ground,  saws  filed.  Citv 
delivery  service.  Special  atten.  to  out-of- 
town  trade.  Return  charges  allowed.  The 
Kellett  Co..  Inc.,  525  S.  Dearborn.  Chicago. 

EXPERT  PAPER  KNIFE  GRINDING 

(2c  per  Lineal  Inch).  Saw  Filing. 
UNITF.RSAL  GRINDING  &  CUTLERY  CO. 
219  W.  Jackson  Blvd.  HAR.  1265  Chicago 


ELECTRIC  SHEET  HEATERS 
and  GAS  BURNERS 
For  all  kindtt  of  Printing 
Presses  and  Folding  Machines 

The  J.  E.  DOYLE  Co. 

1150  West  3rd  St.  Ocveland,  Ohio 
Write  for  full  and  InterMting  partloulan 


GRIPPERS 


CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Caspci 
Gripper  Co..  419  Erie  Bldg.,  Cleveland,  0. 


GRIPPER  PINS 


MAH’S  "SAFETY”  GripperPlB 

Do  away  with  makeshift  strings  and 
rubber  bands.  Fit  all  job  presM. 


Circmlmr  on  Reqem 
ThouMnds  of  Satlsfiod  Dim 
Price  4  for  SI  P.P.  Satisfaction  Quar. 

JOB  QRIPPBR  PIN  00. 
Thorp  Wlsoomli 


GUMMED  TAPE— PRINTED 


DEALERS  WANTED  for  Printed  Tape. 
Good  Profit.  Richard.**  &  Co.,  Ft.  Scott,  Kans. 


HOUSE  ORGAN  COPY 


HOUSE  ORGAN  COPY  $5  a  month  and 
up.  Roscoe  Poland.  Clinton,  Illinois. 


INK  SAVER 


SEALSPRAY  prevents  “Ink  Skinning." 
Great  Time  Saver.  Send  $1.75  for  1  lb.  and 
sprayer.  Money-back  guar.  Monogram 
Co.,  150  N.  5th  St.,  Philadelphia,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE  —  Operating  and 
Maintenance.  Write  for  free  Booklet  G. 
N.  Y.  Mergenthaler  Linotype  School 
244  West  23rd  Street,  New  York  City 


LABELS 


Serving  the  Trade  for  over  50  Yean 

PRINTED  fDPrfC  ENGRAVED 

EMBOSSED  LltObLii  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


^  LIBERAL  DISCOUNTS  to  printers  on 
IQ  all  kinds  of  label  work.  Design  free.  45 
years  of  experience. 

!0.  FRASER  LABEL  COMPANY 

go  732  S.  Federal  St.,  Chicago 
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“22  Yf^rs  Practical  Experience** 


for  sale— all  late  models 

Linotypes  -  Intertypes 

REBUILT— FULLY  GUARANTEED 
Hew  and  Usad  Magaxinat,  Saws,  Proof 
ProsMS,  Electric  Pott,  Feodors 

Everything  for  the  Competing  Moom 
Alt  Nett  Partt  Stocked 
Large  Supply  of  Wente —Luteet  fueee 

PLANTS  BOUGHT  AND  SOLD 


linotype  Msintcnsnct  Co. 

C»n»l  4-024I 

217  Lafayette  St.  New  YerR 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu. 
California.  Washington.  Florida,  erery- 
where.  attend.  Free  catalog.  Address — 

I  Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.,  New  York.  16  machines; 
14’s;  Intertypes.  Established  1906.  Print- 
er’s  course  $100.  Operators  supplied. 

MAILING  MACHINES 

DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
E.  S.  WASMUTH,  PROPRIETRESS 


MENU  COVERS 

CASH  IN  ON  MENU  COVER  PROFITS 

Send  for  descriptive  folder  and  price  list. 
Act  today !  Sanitary  Menu  Cover  Co., 
910  W.  Van  Buren  St.,  Chicago.  Illinois. 

METAL  RULE 

“TAYLOR-MADE"  hand  planed.  Rule 
and  borders.  Send  for  latest  catalog. 

W.  E.  Taylor  Company 
209  W.  38th  St.,  New  York,  N.  Y. 

MILLER  FEEDER  PARTS  AND 

_ _ SERVICE _ 

PINNOW  ft  CRAIG  Printing  Machinery 
Co.,  Printers'  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad¬ 
way,  New  York  City. 


THE  DELUXE 

Wing  Aluminum  Mailer 

The  latest  and  most  modem 
label  addressing  machine 

Beautiful  FInleh— 
Many  Imprewements 

Chauncey  Wing's  Sons,Greenfleld,Mass. 


NUMBERING  MACHINES 

PRESS  &  HAND  NUMBERING  MACHINES 
Bought  -  Sold  -  Rented  -  Repaired  -  Parts 
Price  list  upon  request 
PRINTERS  NUMBERING  MACHINES  CO. 

100  West  21st  St. _ New  York  City 

Rebuilt  machines  $4,$5,$6.  RepairWorfc. 
NUMBERING  MACHINE  SERVICE 
618  South  Dearborn  St.,  Chicago 

PAPER  BARGAINS  FOR  PRINTERS 

1,000  Religious  Pictures,  up  from . $1.00 

1,000  Blank  Blotters,  120  lbs.,  3x6"....  1.35 
1,000  Derby  Blotters,  10  subj.,  4x9"..  2.00 

1,000  Kraft  Envelopes,  6}4x9^" _ _  3.00 

1,000  Colorful  Announcement  Cards....  2.50 
High-Grade  Blotting,  19x24",  per  lb...  .08 
10,000  White  Rd.  Cor.  Cards,  size  63..  6.00 

10.000  Round  green  Gummed  Seals .  1.15 

10*000  Hotel  Slips,  14  forms . .  5.00 

Save  40%  or  more  on  many  Paper  Needs  I 
Large  Bulletin  Free!  Liberal  Samples,  25c. 
FANTUS,  440  N.  Wells  Street,  Chicago. 


PERFORATING  EQUIPMENT 

ROTARY  PERFORATOR— Many  types 
of  perforations.  Efficient,  low  cost.  Will 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wasley  Co.,  Builders,  Frank  St., 
Norwich,  Conn. 


_ PICTURE  POST  CARDS 

PRINTERS — Send  $1.00  (refunded  on 
first  order)  for  special  price  list  and  new 
large  display  book  of  Pictorial  Specialties 
— Post  Cards,  Business  Cards,  etc.  Con¬ 
solidated  Color  Reproductions,  55  West 
42nd  St.,  New  York  City. 


PLATE  MAKING  EQUIPMENT 

HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-top  enamel,  acid  proof 
process  ink.  Write  for  bargain  list,  stating 
wants.  Can  save  you  up  to  50%.  One  of 
the  largest  screen  stocks  in  U.  S.'  W.  L. 
Moore  Laboratories,  4835  Woodward  Ave., 

Detroit,  Michigan. _ _ ' 

MAKE  your  own  offset  plates.  Save  money. 
Send  for  circular.  Cameras,^  Printing 
Frames,  Whirlers  and  Accessories. 
LITHO  EQUIPMENT  &  SUPPLY  CO. 
215  W.  Ohio  St.  Chicago,  HI. 
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PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

158  North  WeNs  Street  Chicago,  III. 


RAISED  PRINTING  MACHINES 


LITTLE  GIANT  No.  2,  Gas  or  Electric,  eon< 
plete  with  motor,  compounds,  inks,  ready 
to  run — $75.00.  The  Embossograph  Proc. 
ess  Co.  Inc.,  251  William  St.,  New  York. 


RESTAURANT  AND  CAFE  CHECKS  I 


RESTAURANT  CHECKS 
SALESBOOKS— ROLL  TICKETS 
at  new  LOW  PRICES 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


PRINTED  GUMMED  TAPE 


SELL  Printed  Gummed  Tape.  20%  to 
100%  profit.  Interested  jobbers  write, 
EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati,  Ohio 


ROLLERS 


PRINTERS’  APRONS 


BLUE  DENIM  APRONS,  2  styles.  Com¬ 
positors’  or  Pressmen’s,  specify  style,  each 
75c.  All  orders  sent  C.O.D.  Olseth  Apron 
Co.,  1932  W.  Superior  St.,  Duluth,  Minn. 


POLLERS  tough  and  chipless 
all  new  COMPOSITION 

Sets  (3)  8x12 _ $2.50 

3—10x15 _ $4.50  3—12x18 _ $6.00 

Subject  to  discounts  of  10%,  20%  and 
30%.  Write  for  information  to 
FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


RUBBER  PLATES 


PULLMATCH  ADVERTISING 


KEEP  YOUR  PRESSES  BUSY  with  this 
new  and  profitable  idea.  Sells  on  sight. 
Write  NOW  for  Valuable  Franchise  and 
samples.  Alfred  M.  May  Co.,  817  Main  St., 
Cincinnati,  Ohio.  


Rubber  Printing  Plates 
and  Design  Rollers 


Accurate,  long-wearing.  Made  with  sol¬ 
vent-resistant  SUPARA  rubber.  Molded 
or  hand-cut  for  oil,  aniline,  water-cola 
inks— web,  rotary  and  flat  bed  presses. 
Also  tint  blocks  and  engravers  rubbw. 
Fast,  reliable  service. 


PADDING  BOX 


THEO.  MOSS  COMPANY.  Inc 


3J  Fl,tbuk».  Br»6VI,n  N-w  Yi 


Greatest  Printers’  accessory  to  appear  in  ten 
years.  No  shop  complete  without  one.  Makes 
perfect  pads  up  to  18"  in  width.  Capacity 
lOOM  letterhead  size  sheets  per  day.  Lasts 
lifetime.  Price  S20.  Terms  if  desired.  10 
day  free  triaL  Pamphlet  on  reanest. 


RUBBER  PLATE  EQUIPMENT 


BEAVER  PADDING  BOX  CO. 

534  N.E.  18th  Ave.  Portland,  Oregon 


H.H.H.  ELECTRIC  or  STEAM  HY¬ 
DRAULIC  VULCANIZERS  and  oar 
proven  methods  insure  precision  rubber 
printing  plates.  H.  H.  Heinrich,  Inc.,  200 
Varick  St.,  New  York. 
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Printing  Salesman: 

Opportunity  for  Chicago  man  with  fol¬ 
lowing  in  commercial  and  color  work. 

large  volume  not  essential 

Generous  commission  and  percentaga  of 
profits  for  the  right  man 
Write  Box  No.  992 
GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  8L  Chicago,  III. 


SALESMEN  WANTED 


new  adding  machine  only  $6.95. 
Desk  model.  Full  size,  five  columns.  Reli¬ 
able,  accurate,  easy  to  operate.  Guaranteed. 
Postpaid  $6.95,  or  C.O.D.  plus  postage. 
Kel-oan  Mfg.  Co.,  Dept.  4,  Dayton,  Ohio. 


SAWS 


COMPOSING  ROOM  Saws  to  fit  all  ma¬ 
chines  from  $3.50.  Saws  sharpened  and  re¬ 
turned  in  free  mailing  case.  Dealers  write 
Wondersaw,  192  7th  Ave.,  New  York  City. 


SAW  TRIMMERS 


rebuilt  and  MODERNIZED  Univer¬ 
sal  Miller  Saw  Trimmers  $150.  Will  allow 
$40  for  old  Miller.  Wallin  Mfg.  Co.,  1122 
Harney  St.,  Omaha,  Nebr. 


TOLEDO 

SAWS 


$145. 


Printers' 
Equipment 
Mfg.  Co. 
Toledo,  Ohio 


SITUATION  WANTED 


FOREMAN — Twenty  years  in  charge  large 
composing  rooms.  Know  shop  practice  for 
speed  production,  all  classes  composition, 
book,  publications,  etc.  Know  Mono  and 
Lino  equipment.  Now  in  charge  Chicago 
plant.  Want  change.  Go  anywhere.  Union. 
Box  999,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago. 


OPERATOR  with  executive  experience  in 
newspaper-job  shop  wants  position.  Good 
mechanic.  T.  Hall,  421  £.  2nd  St.,  Mays- 
ville,  Ky. 


STAPLES 


STUR-D-STAPLES  for  Boston  Ji",  3 
bxs.,  $1.50;  5  bxs.,  $2.50;  H",  10c  bx. 
extra.  Compl.  line  Acme  and  Spec.  Staples. 
Economy  Supply,  505 1-J  Drexel,  Detroit. 


STANDARD  — Guaranteed  A-1  frozen 

to  fit  all  machines,  except  Acme.  (50,000) 
10  boxes,  $2.85;  25  boxes,  $6.45  cash  pre¬ 
paid.  DiBari,  304  East  149th  St.,  N.  Y.  C. 


GUARANTEED  to  work  perfect  in  all 
machines.  Standard  5^".  10  boxes  (50M) 
$2.85 ;  25  boxes,  $6.45.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  (Chicago. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty^  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


Helps  you  to  get  small  jobs  on  and  off 
the  platen  press  quickly.  Saves  time  in 
setting  gauge  pins.  Each  of  your  press¬ 
men  should  have  one — and  your  layout 
man  would  appreciate  a  Gauge  too.  Made 
of  durable,  transparent  celluloid.  Price, 
35c  each,  3  for  $1.00,  postpaid. 

Send  money  or  stamps  with  order 

Graphic  Arts  Publishing  Co. 

608  S.  Dearborn  St.,  Chicago 


TAPE  CEMENT 


Overlapping  Printing  Press  and  Folder 
Tapes  cemented,  ready  to  run,  in  two 
minutes  with  May's  Rapid  Tape  Cement. 
Eliminates  sewing.  Unaffected  by  heat  or 
moisture.  Send  $1.00  for  ox.  jar.  May 
Chemical  Works,  902  Larrabee  St.,  Chgo. 


SELl  SALES  BOOKS 

/f^  Manifold  Books  &  Cole  Checks 

It's  easy  and  profitable  with  our 
laDH  fine  quality,  fast  service,  low 
wUUV  prices  and  liberal  discounts.  Write 
for  dealer  agency  today. 

yW  ADAMS  BROS.  SALESBOOK  CO. 
^  Topeka,  Kansan 
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THERMOMETERS 


step  up  your  specialties^  with  ACCU¬ 
RATE  Thermometers.  Specializing,  tubes, 
plain  or  mounted.  SO  years.  HARTLEY 
GOVE’S  SONS,  Hart  St.,  Vineland,  N.  J. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you  re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G.,  Toledo,  Ohio. 


JOBBERS:  The  above  are  just  a  few  of 
100  leather  advertising  novelties  shown  in 
latest  catalog,  sent  free.  Easy  to  sell — 1 
profit.  Billfolds,  secretaries,  desk  calendars, 

WINSTON  MANUFACTURING  CO. 

752  Broadway  New  York 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  6  PT.  COPP.  PLATE.  1-2-3-4,  $2.00 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.  $2.50 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT.  25A-50a.  $1.25 
8  PT..  COMPLETE  FONT.  25A-50a.  $1.65 
10  PT..  COMPLETE  FONT.  2.5A-50a.  $2.60 
12  PT..  COMPLETE  FONT.  25A-50a.  $3.30 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO. 


TYPE  AND  STOCK  CUTS 


LARGEST  $1  fonts  of  type  with  (|ty.  disc. 
Cuts  25c  each  lots  12  or  more.  List  Fret 
Catalog  10c.  Quaker  City  Type  Foundry, 
418  Arch  Street,  Philadelphia,  Pa. 


TYPE  MOLDS 


MOLDS  for  typesetting  machines,  aQ 
kinds,  made  or  repaired.  Phil  Nuernberge, 
Type  Founders  Engineers,  655  S.  Wells 
St..  Chicago.  Ill. 


GUARANTEED  Foundry  Type.  See  our 
ad  page  82. 

NEON  TYPE  FOUNDRY 
412  First  Ave.,  Pittsburgh,  Pa. 


Are  you  looking  for  a  piece  of  equip¬ 
ment?  Ask  for  it  under  the  heading  of 
WANTED  m  ttwise  pages. 


GUARANTEED  Type,  leads,  slugs,  rule, 
quads  and  spaces.  Mfd.  by  us.  Send  for 
complete  specimen  price  list  free.  Rayco 
Type  Founders,  604  W.  Lake  St.,  Chicago. 


ATF  DISPLAY — 14  to  144  pt.  Genuine 
Foundry,  Grayda,  Kaufmann,  Park  Ave., 
etc.  Descriptive  folder.  Oakdale  Composi¬ 
tion,  Germantown  &  Sedgley,  PUladelphia. 


PRINTERS 

Meet  or  Beet  Competition 
with  Our  Line  of 
1  A  A  DUPLICATE  $4 
I  U  U  8ALE8BOOKE 
Imprinted  with  your  name  on  every  ineet 
14  Day  Delivery  8ervloe.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  8T.  COLUMBU8.  OHIO 
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FOR  DISPLAY  TYPE,  metal  type  and 
galley  cabinets,  galleys,  etc.,  write  L. 
Beecher.  1150  Diversey  Pkwy.,  Chicago. 


TYPE  (FOUNDRY) 


TICKKTS  AND  SALKSHOOKS 
Sftui  ui  your  inquirifs  for  Koll-Folded- 
H  f  set  vf(J-Tradf  Boosting  Tic  kets  Coupon 
H  'Cks  and  Salesbook*.  Haniisorr.e  Profits 
KLLIOTT  TICKET  COMPANY 
409  Lafayette  Street,  N  Y.  C 


CDBB  — *  *he  new  TASOPE' 

"IVCC  MAGAZINE,  monthly  treas¬ 
ure  chest  of  photographic  and  photo-engnv- 
ing  information.  Learn  why  Aurora.  Mo. 
is  the  photo-engraving,  photographic  center 
of  America  .  .  .  how  publishers,  machine 
operators,  printers  and  free-lance  photog¬ 
raphers  are  making  money  with  pictures. 
No  obligation — ^postcard  brings  your  copy. 

TA80PE’  Dept.  516  AURORA,  MO. 


WOOD  ENGRAVINGS 


ItIDDD 


Bur  «  word,  line  or  font  of 
JoJ)  type.  Large  stock,  fast  \cj^ 


Svlce.  Modern  faces.  48  pt. 
to  10  Inches  high.  Catalog. 

AMERICAN  WOOD  TYPE  MFC.  CO. 

270  Lafayette,  N.  Y.  C.  618  8.  Peaiborn,  Chgo 


VARNISHING 


VARNISHING,  LACQUERING  AND 

STRIP  gumming. 

Printers  Finishing  &  Mtg.  Co.  Inc. 

101  X.  Haven  St. _ Baltimore,  Md. 


- equipment  wanted 

(See  Page  112) 


WANTED 


WANTED — Man  for  Seybold,  Morrison, 
Wright  erection  and  service  work.  Must  be 
free  to  travel  and  work  out  of  Atlanta. 
Apply  by  letter  only.  Harris  Seybold  Sales 
Corporation,  120  Spring  Street,  N.W.,  At¬ 
lanta,  Georgia. _ 


CASH  for  books  of  all  kinds — odd  lots,  re¬ 
mainders,  textbooks,  etc.  Send  details  and 
samples  for  cash  offer.  WILCOX  &  FOL- 
LETT  CO.,  1255  S.  Wabash  Ave.,  Chicago. 


PRINTERS  to  make  a  good  profit  selling 
Bingo  Supplies,  Printed  Bingo  Sets,  Cards, 
etc.  Write  for  particulars.  Morris  Mandell, 
1107  Broadway,  New  York  City. _ 


WANTED  TO  BUY — Job  Plant  m  Con¬ 
necticut.  Give  down  payment.  Box  111, 
Ridgefield,  Connecticut. _ 


WIRE 


SPECIFY  PRENTISS 
STITCHING  WIRE 

Sold  by  Loading  Daalers  Evarywhara 

Ask  for  Your 
Stitching  Wiro 
Calculator 


WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFC.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WIRE  STITCHING  MACHINES  54"  to 
1}4"  capacity.  Rebuilt  and  guaranteed. 
Muller’s  White  Label  Wire,  Printers’  and 
Bookbinders’  Machinery.  Henry  A.  Muller, 
137  W.  19th  Street,  New  York  City. 


SIGNATURE  TTO  FROM  YOUR 

Wood  Cuts  /o;  DAY^  SERVICE 

Fac-Similie  Engr.,  179  W.  Wash.,  Chicago. 


WOOD  ci_i*rs 

SAVE  MONEY  FROMCOPYOROBJECT 

REKSINC^O.  5i8S. CLARK  ST.  CHICAGO 


WOOD  TYPE 


BUY  WOOD  TYPE  from  mfr.  Send  10c 
postage  for  large  catalog.  BIG  DIS¬ 
COUNTS.  Globe  Wood  Type  Co.,  2704  N. 
Front  St.,  Philadelphia  Pa. 


_ MISCELLANEOUS 

BUYS  you  Copyright  Lease  to 
print  in  your  City  merchants  gift 
award  cards. 

For  Gas  Stations,  Confectionery  Stores,  etc. 
Wild  about  the  best  business  getting  plan 
they  have  ever  seen.  Copyrighted  by  us 
1940.  New  Plan.  Repeat  business.  Profits 
unlimited.  Plan  operates  everywhere. 
Thomas  Printing  Co.,  Bellaire,  Ohio. 


CURLE  MATRIX  ANVIL  AND  TOOL 
GAUGE  ASSEMBLY.  Complete  equip¬ 
ment  for  r^onditioning  old  matrices  in¬ 
cluding  anvil,  files,  punches,  chisels,  ham¬ 
mer,  etc.  Eleven  accurately  machined, 
sturdy,  precision  pieces.  Cuts  matrix  costs, 
saves  spaceband  repairs,  quickly  pays  for 
itself.  Priced  right.  Monomelt  Co.,  Dept. 
3,  Minneapolis,  Minnesota. 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Test^ 
Printing  Plans  prepaid  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fansbawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


PRINTERS — Wake  up,  follow  the  times, 
sell  through  salesmen  by  Mail.  Get  national 
volume.  Valuable  instructions  $1.  Details 
free.  COLORPRESS,  Lamed  Bldg.,  De¬ 
troit,  Michigan. 


PRINTERS  SELL  CANDIDATES! 
America’s  largest  line  of  political  auto  si^ns, 
stickers,  posters,  novelties.  No  competition. 
Write  for  particulars.  Ad-Nov-Co.,  New¬ 
ton,  Iowa. 


WILL  TRADE  my  Indian  Relics,  An¬ 
tiques  and  Firearms  for  printing,  halftones 
and  binding.  R.  Heike,  Rutland,  Illinois. 

JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa. 
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that's  why  ^ 

CROMWELL  TYMPAN 

helps  you  produce  better  printing  at  bigger  profits 


ttra  run  without  costly  stops  for  spot* 
ting,  patching  or  changing  drawsheets. 

Cromwell  Tympan  is  specified  by 
lea<Ung  printers  throughout  the  worid 
because  of  its  dependable  endurance, 
its  high  temfile  strength,  its  caUpered 
uniformity,  its  absolute  resistance  to  <dl 
and  moisture.  Assure  yourself  of  better 
looking  printing  and  bigger  profits. 
Order  Cromwell  Special  Prepared  Tym> 
pan  from  your  local  distributor  today. 


Endurance  counts  in  the  pressroom 
as  it  does  on  the  cinder  track. 
Cromwell  Special  Prepared  Tympan  has 
the  sturdy,  dependable  strength  neces¬ 
sary  to  come  through  the  gruelling 
grind  of  the  longest  runs  at  sustained 
Ugh  speeds.  It  has  the  necessary  stam¬ 
ina  to  withstand  the  constant  pounding 
oi  type,  the  slashing  of  sharp  edged 
roles.  This  helps  you  turn  out  cleaner, 
sharper  impressioius  throughout  the  en- 


THE  CROMWELL  PAPER  CO 

4801-29  S.  WHIPPLE  STREET 


CHICAGO.  ILLINOIS 


Six  folding  sections  —  any  combination  or  all  used 
Priced  at  level  of  the  usual  5  fold  14x20  size. 
Sturdiest  —  Fastest  Folder  on  market. 

Accuracy  and  versatility  unequalled. 


Pay^for~it»plf  terms — 10%  initial — hiilance  36  months 


Write  lor  particulars 

RUSSELL  ERNEST  BAUM  #  615  Chestnut  St.,  Philadelphia,  Pa. 


